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make  an 
issue  of  them 
everyday. 


The  Detroit  News 

MICHIGAN’S  LARGEST  NEWSPAPER 


A  MEMBER  OF  THE  EVENING  NEWS  ASSOCIATION 


There's  no  place  like 


New  England 


Union  Carbide  worid  headquarters,  Danbury,  CT 


FOR  REACHING  EXECUTIVES  WHERE  THEY  LIVE! 


If  a  rare  East  Coast  earthquake  should  tumble  Fairfield  County,  Connecticut  into  adjacent  Long  Island  Sound, 
twenty-one  of  the  nation’s  largest  industrial  companies  would  lose  not  only  their  handsome  headquarters 
buildings  and  hundreds  of  home  office  employees,  but  their  top  executives,  together  with  luxurious  homes,  golf 
clubs,  company  jets,  yachts  and  harbors,  and  some  of  the  highest  salaries  paid  anywhere.  In  fact,  exactly  10%  of 
1982  Fortune  500  companies  have  their  head  offices  in  New  England,  with  the  percentage  of  the  second  500  even 
higher.  What’s  more,  many  are  in  booming  high  tech  manufacture,  and  among  the  region’s  largest  employers,  with 
plants  scattered  around  our  six  states  —  one  of  the  main  reasons  why  New  England  unemployment  is  lower,  and 
incomes  higher  than  the  rest  of  the  country. 

New  England’s  sophisticated  industry,  with  its  highly  educated  management  and  personnel,  has  greatly  spurred 
the  growith  of  the  finance  and  service  industries  and,  consequently,  retail  sales.  New  England  daily  newspapers, 
with  home  coverage  exceeding  that  of  most  other  regions,  can  claim  to  be  among  the  nation’s  most  effective 
advertising  media. 

Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Dally  News  (M) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (E&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

The  Gazette  (Haverhill)  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Pittsfield  Berkshire  Eagle  (M) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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Wi  have  the 
state  of 'fexas 
wired  for  news. 


We’ve  linked  15  Texas  Harte-Hanks  newspapers  through  the 
Harte-Hanks  Austin  Bureau,  a  unique  concept  in  information 
transmission.  News  and  information  flow  from  newspaper  to  bureau 
and  back  again  to  bring  related  state  and  local  stories  together  faster. 
This  interaction,  via  video  display  terminals  which  allow  editors 
access  to  the  Bureau’s  database  at  any  time,  helps  a  Harte-Hanks 
newspaf)er  bring  its  readers  more  in-depth  and  relevant  news. 

When  The  Huntsville  Item  reported  the  recent  Brooks  execution  by 
injection,  the  story  was  available  within  minutes  to  all  Harte-Hanks 
newspapers  participating  in  the  system. 

The  Harte-Hanks  Austin  Bureau  is  one  of  the  steps  we’re  taking  as  we 
continue  our  commitment  to  become  Community  Information  Centers. 
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NOVEMBER 


29— Washington  Journalism  Center,  "Understanding  (and  forecasting) 
the  weather,”  Watergate  Hotel,  Washington,  D.C. 

DECEMBER 

1-2 — National  News  Council,  One  Lincoln  Plaza,  New  York  City. 

5 — American  Enterprise  Institute,  “The  Media  as  Participants  in  the 
Political  Process,"  Mayflower  Hotel,  Washington,  D.C. 

13-15 — Washington  Journalism  Center,  The  Economic  Outlook  for 
1984,  Watergate  Hotel,  Washington,  D.C. 

JANUARY 

24-26— Washington  Journalism  Center,  Conference  for  Journalists, 
Health  Care:  Economic  and  Ethical  Issues,  Watergate  Hotel, 
Washington,  D.C. 

26-28 — Texas  Press  Association  Mid-Winter  Convention  and  Trade 
Show,  Sheraton  Park  Central  Hotel,  Dallas. 

29-2/1 — International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  New  Orleans  Hilton  and  Towers  Hotel. 

FEBRUARY 

4-6 — Wire  Editors  Conference,  University  of  Missouri  School  of 
Journalism,  Columbia. 

9-11 — California  Newspaper  Publishers  Association,  Press-Tech  '84, 
convention  and  trade  show.  Hotel  Del  Coronado,  San  Diego. 

18-21— Great  Lakes/Midstates  Newspaper  Conference,  Hyatt-Regency 
O'Hare,  Chicago. 

26-29 — Inland  Daily  Press  Association,  The  Fairmont,  San  Francisco. 

Seminars/Workshops/Clinics 

DECEMBER 

1-2 — Allied  Credit  Managers  Seminar,  Vance  Airport  Inn,  Seattle. 

4- 7— SNPA  Foundation,  Editing  the  Smaller  Newspaper,  Memphis 

State  University,  Memphis,  Tenn. 

4-14 — America  Press  Institute,  City  Editors,  Reston,  Va. 

8 — New  England  Newspaper  Association,  Libel/Privacy  Law 

Workshop,  Sheraton-Tara  Hotel,  Nashua,  N.H. 

JANUARY 

3-27 — The  Poynter  Institute  for  Media  Studies,  Newswriting  and 
Editing — Winter  Term,  St.  Petersburg,  Fla. 

8- 18 — American  Press  Institute,  Executive  Editors  and  Managing 

Editors,  (under  50,000  circulation),  Reston,  Va. 

9- 11 — Commercial  Web  Offset  Workshop,  Rochester  Institute  of 

Technology,  Rochester,  N  Y. 

9-13 — Orientation  for  Graphic  Arts,  Seminar/workshop, 
Rochester  Institute  of  Technology,  Rochester,  N.Y. 

15-16 — Newspaper  Advertising  Co-op  Network/Co-op  Advertising  Orien¬ 
tation  Institute,  Commodore  Hotel,  Palm  Beach,  Fla. 

15-18— Newsroom  Management,  SNPA  Foundation  Seminar,  University 
of  Miami,  Miami,  Fla. 

17-19— Newspaper  Advertising  Co-op  Network/NACON  Sales  Seminar, 
Commodore  Hotel,  Palm  Beach,  Fla. 

20-21 — First  International  Conference  on  Videotex  Journalism,  sponsored 
by  the  Graduate  School  of  Journalism  of  the  University 
of  Western  Ontario,  Toronto. 

22-27— America  Press  Institute,  Management  of  the  Weekly  Newspaper, 
Reston,  Va. 

29-2/3 — American  Press  Institute,  Publishers  Seminar  (under 
50,000  circulation),  Reston,  Va. 

FEBRUARY 

5- 10— The  Poynter  Institute  for  Media  Studies,  Writing  Cen¬ 

ter-Reporters  and  Editors,  St.  Petersburg,  Fla. 
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Editorial  workshop _ 

By  Roy  H.  Copperud 

Slips  that  pass  . . .  No.  594 


Testifying  before  a  congressional  committee,  the  com¬ 
mandant  of  the  Marine  Corps  made  what  he  called  “a 
Freudian  slip”  in  a  statement  that  was  widely  reported. 
Talking  about  the  situation  in  Lebanon,  he  said,  “The  role 
of  the  Marines  that  went  into  Vietnam  —  I  mean  Lebanon, 
a  Freudian  slip  —  one  year  ago  has  not  changed.  It  is  a 
peacekeeping  mission  and  remains  a  peacekeeping  mis¬ 
sion.” 

This  episode  had  its  curious  aspects.  Was  the  error 
indeed  a  Freudian  slip,  or  just  a  garden-variety  slip  of  the 
tongue?  Whichever,  the  general  has  had  occasion,  no 
doubt,  to  regret  that  he  called  it  a  Freudian  slip.  If  that  is 
what  it  was,  it  meant  that  he  subconsciously  or  privately 
equated  the  situation  in  Lebanon  with  that  in  Vietnam,  an 
association  that  flatly  contravenes  his  Commander-in- 
chiefs  view.  It  seems  most  unlikely  that,  whatever  the 
general’s  private  thoughts,  he  would  have  knowingly 
admitted  such  a  contradiction.  And  anyway,  the  context 
does  not  support  it. 

*  *  * 

Another  curious  aspect  is  that  Freudian  slips  are  usually 
not  admitted  by  their  perpetrators,  but  instead  are  called 
attention  to  by  others  —  rightly  or  wrongly.  The  Second 
College  Edition  of  the  American  Heritage  Dictionary  gives 
“Freudian  slip.  A  verbal  slip  that  is  caused  by  and  is 
indicative  of  an  unconscious  belief,  thought,  or  emotion.” 
Webster’s  New  International  is  not  as  explicit  on  this  point 
as  it  might  be.  But  Webster’s  New  World  hits  the  mark:  “a 
mistake  made  in  speaking  by  which,  it  is  thought,  the 
speaker  inadvertently  reveals  his  true  motives,  desires, 
etc.”  Or  opinions. 

Notice  that  the  New  World  definition  does  not  limit 
things  to  the  unconscious.  What  have  come  to  be  known  as 
Freudian  slips  are  dealt  with  under  the  heading  “Mistakes 
in  Speech”  in  A. A.  Brill’s  “The  Basic  Writings  of  Sig¬ 
mund  Freud.”  Numerous  examples  are  given  and 
analyzed.  One  of  them  concerns  a  woman,  worried  (then 
as  now)  about  medical  expenses,  who  told  her  doctor, 
“Please  do  not  give  me  big  hills,  because  I  cannot  swallow 
them.”  What  she  really  intended,  of  course,  was  big  pills. 
*  *  * 

When  I  read  about  the  Marine  commandant’s  gaffe,  I 
uncharitably  put  his  explanation  down  to  unawareness  of 
what  a  Freudian  slip  really  is.  Why  else  would  he  have 
characterized  his  mistake  in  such  an  embarrassing  way? 
Still,  in  interpreting  it  as  1  did  the  general  was  given  the 
benefit  of  the  doubt  as  to  his  views.  The  military  and 
bureaucracy  in  general  are  notorious  for  mushy  expression, 
and  for  picking  up  terms  that  have  a  technical  or  otherwise 
impressive  sound  without  really  understanding  what  they 
mean.  Lately,  “state  of  the  art”  and  “simplistic”  have  had 
great  vogue. 

Whatever  his  private  thoughts,  the  general  would  have 
done  better  to  have  said  merely,  “I  mean  Lebanon,” 
without  convicting  himself  of  the  embarrassing  conclusion 
that  his  listeners  were  bound  to  draw  anyway.  The  moral 
of  this  little  homily  is  that  there  is  a  difference  in  the 
common  understanding  between  an  ordinary  slip  of  the 
tongue,  such  as  a  Spoonerism,  and  a  Freudian  slip,  in 
which  a  suppressed  idea  comes  to  the  surface  unwittingly. 
Even  so,  in  a  Freudian  analysis  of  such  mistakes  probably 
no  slip  would  be  considered  purely  accidental,  and  an 
underlying  explanation  would  be  found. 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


RECALLS:  WHY  THEY  OCCUR. 
HOW  TO  ANSWER  ONE  ON  YOUR  CAR. 


When  General  Motors  orders 
a  recall,  we  believe  we  are  pro¬ 
viding  an  important  service  to 
our  customers  and  showing 
again  how  GM  stands  behind 
its  products. 

Every  car  we  manufacture 
has  14,000  or  so  parts  which 
must  be  interchangeable. 
Although  the  reliability  of  parts 
in  GM  cars  rivals  that  of  the  parts 
we  supply  for  lunar  rockets  or 
for  commercial  jets,  problems 
sometimes  occur  and  probably 
always  will. 

You  can’t  repeal  the  law 
of  probability.  Somewhere  a 
machine  tool  may  wear  unex¬ 
pectedly  fast,  or  a  material  may 
have  an  invisible  contamination. 

General  Motors  tests  its 
vehicles  for  millions  of  the  dirt¬ 
iest,  dustiest,  roughest,  coldest, 
hottest  miles  imaginable.  We 
even  put  our  newly  developed 
vehicles  and  parts  into  thou¬ 
sands  of  taxis  and  other  fleets 
in  dozens  of  locations  all  over 
North  America.  The  goal:  to  put 
on  real-life  mileage  fast.  But 
even  this  is  not  the  same  as 
billions  of  miles  driven  by  cus¬ 
tomers  through  every  possible 
road,  climate  and  maintenance 
condition. 

Then  the  law  of  probability 
comes  into  play,  especially  since 
we  produce  millions  more 
vehicles  for  North  America 
than  any  other  manufacturer. 
Although  all  car  and  truck  manu¬ 
facturers— both  foreign  and  do¬ 
mestic— have  recalls,  we’re  a 
little  more  noticeable  because  of 
our  numbers. 


If  you  receive  a  recall  notice 
on  your  car,  you  may  feel  like 
taking  a  gamble  and  ignoring 
it.  Please  don’t.  Answer  it 
promptly.  Follow  the  instruc¬ 
tions  in  the  letter.  Recalls  are 
initiated  to  protect  your  safety 
or  to  keep  your  car  in  good 
running  order. 

We  publicize  recalls  so  car 
owners  will  be  aware  of  them. 
By  federal  regulation.  General 
Motors  has  to  notify  owners  by 
letter  and  report  to  the  govern¬ 
ment  on  the  progress  of  a  recall 
for  18  months.  We  go  beyond 
the  federal  requirements.  GM 
dealers  send  follow-up  letters 
to  owners  if  no  response  is 
received  the  first  time.  In  addi¬ 
tion,  GM  dealers  can  use  our 
CRIS  (Computerized  Recall 
Identification  System)  to  tell 
you  instantly  of  any  recall  work 
necessary  on  a  vehicle  recalled 
during  the  last  7  years.  This  is 
important  to  know  when  buying 
a  used  car.  Ask  any  GM  dealer 
for  this  information. 

If  you  hear  on  television 
or  radio  of  a  recall  which  you 
think  applies  to  your  car, 
please  follow  these  steps  for 
your  convenience. 

—First,  wait  until  you  receive 
a  letter  from  us  saying  your 
car  has  been  recalled.  It  may 
take  some  time  before  mail¬ 
ing  lists  can  be  compiled  and 
parts  can  be  distributed  to  the 
dealers. 

— Then  call  your  dealer  and  give 
him  the  recall  campaign  num¬ 
ber  supplied  in  the  letter.  He 
will  arrange  an  appointment 
to  have  the  repairs  made.  This 
could  save  you  time  and  could 
help  the  dealer  to  schedule  his 
busy  service  department. 


If  you  have  read  or  heard 
in  the  media  about  a  recall 
campaign,  but  don’t  receive 
a  letter  within  a  month,  ask 
your  dealer  to  check  the  dealer 
bulletin  or  CRIS  to  see  if  your 
vehicle  is  affected.  Give  the 
dealer  your  vehicle  identifica¬ 
tion  number,  which  you’ll  find 
on  your  car’s  title,  registration 
or  warranty  folder.  It  can  also  be 
found  on  the  instrument  panel 
just  inside  the  windshield  on 
the  driver’s  side. 

There  are  cases  in  which 
the  auto  manufacturers  and  the 
government  differ  over  the  seri¬ 
ousness  of  a  problem.  And  these 
instances  sometimes  receive  a 
great  deal  of  publicity.  But  such 
situations  are  the  exception. 

Almost  all  of  our  recalls 
are  voluntarily  started  by 
General  Motors  before  the 
government  is  involved. 

If  your  car  needs  to  be  re¬ 
called  for  any  reason,  please  don’t 
ignore  the  notice.  Taking  care 
of  those  problems  in  your  car  is 
good  for  you  and  good  for  us. 


This  advertisement  is  part  of 
our  continuing  effort  to  give 
customers  useful  information 
about  their  cars  and  trucks  and 
the  company  that  builds  them. 


Chevrolet  •  Pontiac 
Oldsmobile  •  Buick 
Cadillac  •  CMC  Truck 


Editor  &  Publisher 

THE  FOURTH  ESTATE 


Robert  U.  Brown,  ProoMont  Jamot  Wright  Brown 

Fardinand  C.  Taubnar,  Publlahar  Publlahar,  Chairman  of  tha  Board,  1912-1959 


Surveys  amid  crisis 

A  Mid-American  Press  Institute  seminar  on  copy  editing  was  told 
(E&P,  Nov.  12,  page  16)  that  a  recent  study  by  researchers  at  the 
University  of  Chicago  showed  that  newspapers  ranked  ninth  of  thir¬ 
teen  major  American  institutions  measured  on  public  confidence.  Big 
deal! 

We  are  supposed  to  take  solace  in  the  fact  that  television  ranked 
twelfth. 

Louis  Harris  told  the  Associated  Press  Managing  Editors  (E&P, 
Nov.  12,  page  14)  that  the  number  of  adult  Americans  who  have  a 
“great  deal  of  confidence”  in  the  press  establishment  has  risen  from  a 
low  of  14%  in  1982  to  19%  this  year.  Again,  big  deal! 

Harris  said  “take  some  solace  while  you  can.”  The  confidence 
figure  was  29%  in  1979  and  has  fallen  every  year  until  now.  Further¬ 
more,  tv  once  had  a  lead  of  11  points  in  this  confidence  race  and  it  has 
been  reduced  to  five. 

Those  surveys  were  made  before  Grenada. 

John  Chancellor  of  NBC  News  told  a  group  at  New  York  Univer¬ 
sity  this  week  that  letters  to  the  network  ran  five-to-one  against  his 
commentary  on  the  press  ban  at  Grenada  Oct.  26.  Our  own  informal 
survey  of  letters-to-the-editor  indicated  at  least  a  three-to-one  ratio 
against  the  press  in  that  controversy.  We  shudder  to  think  what  the 
Harris  pollsters  or  the  University  of  Chicago  researchers  would  find 
if  they  did  their  surveys  today. 

Editors  can  speculate  forever  about  the  reasons  for  the  erosion  of 
press  credibility  and  acceptability  —  the  basic  inaccuracies  in  report¬ 
ing,  the  arrogance  of  some  reporters  and  commentators,  whether  it  is 
the  reporter  or  the  copy  editor  who  is  to  blame  —  but  they  must  face 
up  to  the  stark  and  horrible  fact  that  the  crisis  is  now  and  something 
must  be  done  about  it. 

Just  what,  no  one  knows  at  this  point. 

This  is  not  a  question  of  who  is  right  and  who  is  wrong  in  the  dispute 
over  Grenada.  Journalists  can  argue  until  they  are  blue  in  the  face 
that  the  White  House  and  the  Pentagon  were  wrong  when  they 
barred  the  press  from  the  initial  days  of  the  landings  on  that  island. 
We  happen  to  agree  with  them.  But  the  die-hard  critics  of  the 
press — and  most  of  them  have  now  become  die-hard — will  not  accept 
that  and  will  not  be  convinced  otherwise.  They  believe  the  press  is 
unpatriotic  in  that  stance,  that  it  cannot  be  trusted  with  military 
secrets,  and  that  this  is  another  personal  attack  on  the  President  by 
members  of  the  liberal  press. 

It  is  a  certainty  that  if  another  diplomatic  or  military  crisis  should 
occur  soon,  the  public  support  for  its  rebuff  of  the  press  in  Grenada 
will  encourage  this  government  to  continue  the  same  “no  press” 
policy  on  the  grounds  that  security  requires  it. 

It  is  going  to  take  the  combined  efforts  of  the  best  brains  in 
journalism  to  lead  the  press  up  the  right  path  to  recapture  the 
understanding  and  appreciation  of  the  public  it  used  to  and  still 
wishes  to  represent.  A  summit  meeting  of  leading  journalists  would 
be  a  good  start. 


Charter  Member 
Audit  Bureau 
ot  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  June  30,  1983 — 28,621 


^ABP 

AN  PA 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


With  which  have  been  merged:  The  Journalist 
established  March  22, 1884;  Newspaperdom  established 
March.  1892:  the  Fourth  Estate.  March  1. 1894.  Editor  & 
Publisher.  June  29. 1901 .  Advertising.  January  22. 1925 


Editor 

Robert  U.  Brown 
News  Editor 
John  P.  Consol! 

Associate  Editors 
David  Astor,  BUI  Gloede, 

Andrew  Radolf,  Lenora  Williamson 
Washington  Editor 
James  E.  Roper 
West  Coast  Correspondent 
M.  L.  Stein 

Advertising  Manager 

Donald  L.  Parvin 

Sales  Representatives 

Marc  Goldstein,  Robert  J.  Mathes, 
Charles  E.A.  Muldaur,  Michael  Rousseau, 
Durland  Stewart 

Advertising  Production  Manager 
Louise  A.  Villani 
Classified  Manager 
Susan  Mitchell 
Circulation  Manager 
Wilfred  E.  Richards 
Photocomposition  Manager 
Katherine  H.  Barns 
Librarian 
Juanita  Hatcher 


OFFICES 

General:  575  Lexington  Ave,  New  York,  N.Y. 

1 0022.  Phone  (21 2)  752-7050.  TELEX  1 2  51 02. 
Chicago:  Time  Life  Bldg.,  Suite  2720,  303  East 
Ohio  Street  60611.  Phone  (312)  645-0123. 
Michael  Rousseau,  Sales  representative. 
Washington,  D.C.:  1295  National  Press  Building, 
Washington,  D  C.  20045.  (202)  628-8365. 
James  t  Roper,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814.  (213)  597-1159.  M.  L.  Stein,  Correspon¬ 
dent. 

Los  Angeles:  3700  Wilshire  Boulevard,  Suite  500, 
90010.  Phone  (213)  382-6346.  William  Mar¬ 
shall — Scott,  Marshall,  Sands  &  McGinley,  ad 
representatives. 

San  Francisco:  433  California  St,  Suite  505, 
94104.  Phone  (415)  421-7950.  Peter  Scott, 
Richard  Sands — Scott,  Marshall,  Sands  & 
McGinley,  ad  representatives. 

Toronto:  148  King  Rd.  E.,  King,  Ontario  LOG  1K0. 
Phone  (416)  833-6200.  Donald  Fenn,  Fenn  Co., 
Inc.,  ad  representatives. 


INDEX  TO  ISSUE 


Ad  linage . 30 

Calendar . 2 

Classified  ads . 33 

Editorial  workshop . 2 

Newspeople  in  the  news . 20 

Notes  on  people . 23 

News/Tech . 24 

Syndicates . 28 

Shop  Talk  at  Thirty . 42 


Microfilmed  copies  of  Editor  &  Publisher  are  available  from; 
University  Microfilms  International,  300  North  Zeeb  Road, 
Ann  Arbor,  Ml  48106.  London:  18  Bedford  Row,  London, 
WC1 R4EJ,  England.  Copies  of  E&P  are  available  on  micro¬ 
fiche  from  Micro  Photo  Division,  Bell  &  Howell,  Old  Mansfield 
Rd.,  Wooster,  Ohio  44691. 


4 


EDITOR  &  PUBLISHER  for  November  19,  1983 


Letters  to  the  Editor 


Resents  intimation  that  efforts  constituted  sloppy  reporting 


Your  Oct.  22  article,  “Gloss  is 
taken  off  investigative  reporting,” 
contained  a  number  of  half-truths  and 
distortions  regarding  a  1976 
investigative  series  discussed  at  a  re¬ 
cent  IRE  workshop. 

While  working  as  a  reporter  for  the 
Colorado  Springs  Sun,  I  was  among 
three  reporters  from  the  Sun  and  the 
Denver  Post  who  produced  the  series 
mentioned  in  your  article. 

Specifically  stated  was  the  conten¬ 
tion  that  we  made  no  attempt  before 
publication  to  contact  the  person  your 
article  incorrectly  identified  as  the 
“target”  of  the  series,  businessman 
Danny  O’Keefe. 

In  fact,  the  “target”  was  not 
O'Keefe  but  rather,  was  the  complex 
chain  of  corporate  ventures  he  and 


many  others  ran.  Attempts  were 
made  without  success  to  speak  with 
O'Keefe  before  the  stories  appeared. 
However,  pre-publication  contact 
was  made  with  his  business  partner 
and  ranking  associates.  Each  refused 
to  comment  although  they  knew  full 
well  what  we  had  been  working  on  for 
months  in  advance,  as  did  O’Keefe. 

Your  article  mentions  that  O'Keefe 
conceded  our  reporting  about  his  land 
fraud  activities  was  accurate,  “but  he 
charged  they  contained  several  errors 
on  other  matters.”  In  fact,  those  oth¬ 
ers  matters  —  O’Keefe’s  alleged 
association  with  a  crime  boss  and 
detailed  accounts  of  alleged  drug 
dealing  —  never  appeared  in  either  of 
the  two  newspapers  that  collaborated 
on  the  series.  Those  allegations  were 
raised  independently  in  another 


publication  well  after  our  stories 
appeared. 

I  resent  any  intimation  that  our 
efforts  constituted  sloppy  reporting  in 
any  fashion.  Considerable  effort  was 
made  to  be  fair  and  every  reasonable 
opportunity  of  retort  was  given.  In  the 
end,  there  were  no  libel  suits  filed;  no 
corrections  written  for  alleged 
inaccuracies.  The  Federal  Trade 
Commission  ordered  a  massive  con¬ 
sumer  redress.  Hundreds  of  people 
across  America  who  had  been  duped 
into  buying  undeveloped  desert-like 
land  in  southern  Colorado  were  re¬ 
funded  their  money.  A  few  others, 
including  O’Keefe,  repaid  their  debts 
to  society. 

David  Freed 


Wants  to  set  the  record  straight 


A  story  in  your  Oct.  22,  1983  issue 
headlined  “Gloss  is  taken  off 
investigative  reporting”  is  terribly 
misleading,  and  1  want  to  set  the  rec¬ 
ord  straight. 

In  June  of  1976,  while  working  as  a 
reporter  on  the  Colorado  Springs 
Sun,  I  began  researching  a  story  on 
land  fraud  in  the  state.  The  story 
focussed  on  two  local  businessmen, 
Danny  O’Keefe  and  Charles  Baldwin, 
who  together  operated  a  number  of 
companies  selling  what  amounted  to 
scrub  land  to  out  of  state  buyers. 

Along  with  my  associate,  David 
Freed,  who  is  now  with  the  Los 
Angeles  Times,  I  spent  the  better  part 
of  six  months  on  the  story  and  was 
ready  to  begin  writing  when  a  Denver 
Post  reporter.  Norm  Udevitz,  hap¬ 
pened  along  looking  for  information 
about  O’Keefe.  At  that  time,  Udevitz 
was  working  with  the  IRE’s  ‘Phoenix’ 
in  Arizona,  and  had  come  across 
O’Keefe’s  name  during  his  reporting. 

In  exchange  for  an  invitation  from 
Udevitz  to  join  the  ‘Phoenix  Project’, 
Freed  and  I  agreed  to  allow  our  series 
to  run  in  both  papers.  In  hindsight,  it 
was  a  pretty  dumb  decision  on  our 
part,  since  the  work  was  virtually 
complete  and  we  probably  could  have 
offered  our  services  to  the  IRE  any¬ 
way. 

What  irks  me  about  your  story  are 
the  statements  from  Udevitz  which 
would  indicate  sloppy  reporting  in  the 
preparation  of  the  series.  Nothing 
could  be  further  from  the  truth. 


In  the  months  before  Udevitz  con¬ 
vinced  us  to  join  forces.  Freed  and  I 
made  a  number  of  attempts  to 
interview  both  O’Keefe  and  Baldwin. 
We  settled  for  interviews  with  their 
associates  and  lawyers  before  we 
wrote  the  series,  which  resulted  in 
dozens  of  indictments  and  a  huge 
Federal  Trade  Commission  consumer 
redress. 

O’Keefe  went  to  federal  prison  for 
30  months,  and  Baldwin,  who 
promptly  turned  FBI  informant  on  his 
business  partner,  was  given  a 
deferred  sentence.  It  was  a  terrific 
series,  and  it  won  every  award  there  is 
to  win  in  Colorado. 

The  series  was  developed  from 
scratch  by  Freed  and  me,  and  it  is 
grossly  unfair  for  Udevitz  to  claim 


vitz’  statement  that  he  learned  from 
federal  sources  that  O’Keefe  had  put 
out  a  ‘contract’  on  his  life  is  self 
aggrandizement  of  the  worst  kind, 
particularly  since  he  was  permitted  to 
join  the  series  at  the  eleventh  hour. 

Neither  Freed  nor  I  know  of  any 
such  contract,  and  it  is  logical  to 
assume  that  had  any  member  of  the 
team  been  so  threatened,  the  rest  of  us 
would  have  been  informed. 

Steve  Wick 

(Wick  is  now  a  reporter  at  Newsday 
in  Long  Island,  N.Y.) 

Short  take _ 

The  proposed  development  includes 
a  modern  truck  and  car  stop  which  will 
include  computer  fuel  accounting  for  a 
twelve  bay  truck  refueling  area  and  an 
eight  baby  auto  refueling  area. — 


any  part  of  this  series  as  his  own.  Ude-  Jackson  (Ohio)  Journal-Herald 

I  Sbe  yeUf  Work  Eimeis 

^  NEWS  SERVICE 

A  A  We  prize  otxr  association  with  the  New  York  Times. 

V  V  The  Times’  dominance  in  international  and  national 
coverage  allows  us  to  concentrate  our  staff  resources  on 
local  coverage  without  sacrificing  our  readers’  needs  to  know 
what  is  going  on  in  the  nation  and  the  world. 

James  Rennie,  Managing  Editor. 

The  Seattle  Post-Intelli|encer 

For  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 
West:  contact  Paul  Finch.  215.-852-1579. 
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This  announcement  is  neither  an  offer  to  seii  nor  a  solicitation  of  an  offer  to  buy  these  securities. 
The  offer  is  made  only  by  the  Prospectus. 


November  4, 1983 


System  Integrators,  Inc. 

1,350,000  Shares 

Common  Stock 


Price  $10  Per  Share 


Copies  of  the  Prospectus  may  be  obtained  from  the  undersigned  only  in  States  where  the 
undersigned  may  iegally  offer  these  securities  in  compliance  with  the  securities  laws  thereof. 


BEAR,  STEARNS  &  CO. 

BLYTH  EASTMAN  PAINE  WEBBER 

lr>corporated 

DONALDSON,  LUFKIN  &  JENREHE 

Securities  Corporation 

HAMBRECHT&QUIST 

lr>corporated 


L  F.  ROTHSCHILD.  UNTERBERG,  TOWBIN 

THE  FIRST  BOSTON  CORPORATION 
ALEX.  BROWN  &  SONS 
DREXEL  BURNHAM  LAMBERT 

Incorporated 

E.  F.  HUnON  &  COMPANY  INC. 
LEHMAN  BROTHERS  KUHN  LOEB 

lr>corporated 


A.G.  BECKER  PARIBAS 

Incorporated 

DILLON.  READ  &  CO.  INC. 
GOLDMAN.  SACHS  &  CO. 
KIDDER,  PEABODY  &  CO. 

Incorporated 

MERRILL  LYNCH  CAPITAL  MARKETS 
SHEARSON/AMERICAN  EXPRESS  INC. 
DEAN  WIHER  REYNOLDS  INC. 
MONTGOMERY  SECURITIES 
OPPENHEIMER&CO..INC. 


LAZARD  FRERES&CO. 

PRUDENTIAL-BACHE  ROBERTSON,  COLMAN  &  STEPHENS 

Securities 

SMITH  BARNEY,  HARRIS  UPHAM  &  CO.  WERTHEIM  &  CO.,  INC. 

Incorporated 

ALLEN  &  COMPANY  F.  EBERSTADT  &  CO..  INC. 

Incorporated 

MOSELEY,  HALLGARTEN,  ESTABROOK  &  WEEDEN  INC. 


ROTHSCHILD  INC. 


TUCKER,  ANTHONY  &  R.  L.  DAY.  INC. 
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Two  American  reporters  detained  in  Zaire 

Baltimore  Sun  correspondents  return  home  after 
eight  days  of  questioning  in  African  nation 


Two  reporters  for  the  Baltimore  Sun  were  taken  into 
custody  on  Oct.  25  by  government  security  police  in  Zaire 
and  detained  for  eight  days. 

Timothy  Phelps,  36,  and  Helen  Winternitz,  32,  who 
were  on  a  six  week  assignment  to  travel  the  Congo  River, 
were  arrested  after  they  interviewed  a  political  dissident. 
The  two  were  released  on  November  2  and  returned  to 
Baltimore  two  days  later. 

They  were  arrested  for  interviewing  Tshisekedi  Wa 
Malumba,  a  former  Minister  of  the  Interior  and  Justice, 
who  is  now  a  leading  member  of  the  Group  of  13,  which 
consists  of  former  members  of  Parliament  opposed  to 
President  Mobutu  Sese  Seko’s  turning  Zaire  into  a  one- 
party  state. 

The  two  reporters  were  held  and  interrogated  at  the 
headquarters  of  Zaire’s  civilian  security  service  in 
Kinshasa. 

Police  officials  also  confiscated  some  of  the  reporters’ 
notes  and  film  during  questioning. 

“We  were  never  hurt,  but  we  were  pretty  scared,’’ 
Phelps  commented. 

Winternitz  added  that  the  two  were  kept  in  “dingy  wait¬ 
ing  rooms  filled  with  people  who  looked  like  they  were 
going  to  be  killed.” 

The  reporters  said  that  during  their  detention,  police 
thoroughly  searched  their  belongings,  but  never  searched 
them  personally.  They  said  the  security  police  never  ac¬ 
cused  them  of  any  crimes  when  they  were  being 
interrogated  separately,  but  did  want  to  know  their  politic¬ 
al  leanings,  about  the  ownership  of  the  Sun  and  its  political 
stands,  and  why  they  were  in  Zaire. 

Winternitz  said  that  while  the  two  reporters  “were  being 
dragged  into  one  of  the  compounds  of  the  security  police,” 
she  was  able  to  shout  to  a  passing  motorcyclist  that  Amer¬ 
ican  reporters  were  being  detained  and  asked  him  to  notify 
the  U.S.  Embassy. 

“There  was  a  big  scene  in  the  street,”  she  said.  “I  was 
very  scared  and  very  vocal  about  it.” 

How  they  spent  those 

This  is  a  first-person  account  hy  Baltimore  Sun 
reporters  Helen  Winternitz  and  Timothy  Phelps  of  the 
eight  days  they  spent  in  detention  in  Zaire.  It  is 
reprinted  (with  portions  omitted)  from  the  Sun  with 
permission  of  the  newspaper’s  editors. 

We  sat  tensely  in  a  dingy  outer  office  at  the  headquarters 
of  the  Zairian  security  police,  waiting  for  our  interrogation 
to  continue.  During  six  hours  that  day  and  many  thereaf¬ 
ter,  the  image  of  that  room  became  imprinted  on  our 
minds. 

Sunlight  filtered  in  through  torn  leopardskin-print  cur¬ 
tains,  dimly  illuminating  two  parallel  rows  of  smudges 


Helen  Winternitz  and  Timothy  Phelps 


The  motorcyclist,  a  young  Frenchman,  complied  and 
Embassy  officials  showed  up  at  the  compound. 

“We  are  indebted  to  the  person,”  Winternitz  said  of  the 
French  motorcyclist.  Explaining  that  she  and  Phelps  had 
no  set  timetable  for  returning  from  their  assignment,  Win¬ 
ternitz  commented  that  “if  we  had  been  detained  without 
knowledge  on  the  outside,  we  could  have  been  there  a  lot 
longer.”  She  added  that  the  place  where  they  were  kept  is 
“one  of  the  chief  centers  for  torture  of  political  prison¬ 
ers.” 

Winternitz  said  the  Embassy  officials  told  the  reporters 
they  had  no  choice  but  to  go  with  the  security  police.  She 
said  the  Embassy  men  met  daily  with  Zairian  officials, 
including  President  Mobutu  Sese  Seko,  to  secure  their 
release. 

Winternitz  said  she  and  Phelps  are  waiting  for  their 
notes  and  film,  not  confiscated  by  the  security  police,  to  be 
sent  to  them  from  Zaire. 

eight  days  in  captivity 

along  the  room’s  pale  blue  walls.  The  smudges  repre¬ 
sented  the  thousands  upon  thousands  of  hours  that  prison¬ 
ers  had  passed  there,  leaning  against  the  wall  with  their 
heads  and  shoulders. 

A  door  led  to  the  inner  office  of  the  third-in-command,  a 
man  called  Adambu.  Police  agents  came  and  went  in 
plainclothes  and  sunglasses,  returning  to  the  streets  or  the 
cells  behind  the  headquarters  building. 

Perhaps  a  dozen  other  unfortunates,  Zairians  and  a  cou¬ 
ple  of  foreigners,  waited  with  us.  But  there  was  no  com¬ 
radeship.  We  did  not  want  to  share  one  another’s  misery  or 
dare  to  ask  one  another’s  crimes. 

(Continued  on  page  14) 


Sulzberger  talks  about  The  Times 

With  revenues  approaching  the  $1  billion  mark, 
his  philosophy  is:  ‘You  don’t  tamper  with  success’ 


By  Andrew  Radolf 

Sometime  before  the  year  is  out, 
the  New  York  Times  Company's  re¬ 
venues  will  go  over  the  $  1  billion  mark 
for  the  first  time  ever. 

With  profits  also  sure  to  reach  rec¬ 
ord  levels  barring  a  disaster  —  third 
quarter  net  earnings  of  $57  million 
already  exceed  the  $54  million  earned 
in  all  of  1982  —  is  it  any  wonder  that 
chairman  Arthur  Ochs  Sulzberger 
seems  to  have  adopted  the  philosophy 
that  you  don’t  tamper  with  success. 

Over  the  next  few  years,  the  com¬ 
pany’s  course  will  be  “pretty  much 
more  of  the  same,’’  Sulzberger,  who  is 
also  publisher  of  the  New  York  Times, 
said  in  a  recent  E&P  interview.  “The 
lines  of  business  we  are  currently  in 
are  the  lines  of  business  we  expect  to 
remain  in.’’ 

“We  have  learned  how  to 
manage  smaller  newspaper 
properties,”  he  explained. 
“We’ve  developed  a  cadre 
of  publishers  from  the 
ranks  and  are  able  to  jump 
and  skip  people  around.” 

That  means,  he  said,  acquiring 
more  community  newspapers  and 
possibly  more  magazines,  and  an 
expansion  of  the  number  of  printing 
sites  for  the  Times’  national  edition. 
That  edition  is  now  printed  at  four 
sites:  Torrance  and  Walnut  Creek, 
Ca.,  Chicago,  and  Lakeland,  Fla. 

The  company  also  intends  “to  keep 
our  oar  in  the  water’’  regarding 
developments  with  teletext  and 
videotex  and  other  “esoteric  distribu¬ 
tion  methods,’’  Sulzberger  added. 
“We  are  participating  in  almost  every 
kind  of  venture.’’ 

That  participation  is  mostly  as  an 
information  provider  of  material  from 
the  New  York  Times.  Last  year,  the 
company  sold  the  marketing  function 
of  the  New  York  Times  Information 
Service  to  Mead  Data,  but  it 
continues  to  provide  Mead  with  data¬ 
base  information  from  the  news¬ 
paper. 

Sulzberger  said  the  company  was 
approached  several  times  to  become 
involved  in  telecommunications  ven¬ 
tures  on  a  much  larger  scale,  but 
declined  because  “we’re  not  a  tech¬ 
nology  company.  Electronic 
information  is  driven  by  techonology. 


Arthur  Ochs  Sulzberger 

You’re  always  out  there  buying  new 
computers.’’ 

He  said  the  company  does  not 
believe  electronic  publishing  “is 
there  yet”  as  a  business  and  is  “not 
putting  vast  amounts  of  research  dol¬ 
lars”  into  it.  The  company  does, 
however,  have  two  people  on  its 
corporate  strategic  planning  staff 
studying  teletext  and  videotex  ap¬ 
plications. 

Wall  Street  approves  of  where  the 
Times  Co.  is  headed.  The  company’s 
Class  A  stock  closed  on  the  American 
Stock  Exchange  at  57'/4  on  Dec.  31, 
1982.  For  a  brief  time  last  September, 
the  stock  price  climbed  into  the  90s. 
It’s  currently  in  the  mid-80s. 

The  company  has  announced  a  3- 
for-1  stock  split,  subject  to  approval 
of  the  board  on  Dec.  6,  which  Sulzber¬ 
ger  said  is  intended  to  bring  in  more 
shareholders  and  “increase  the 
float.” 

Class  A  stock  elects  30%  of  the 
company’s  board  and  has  other  lim¬ 
ited  voting  rights,  but  control  of  the 
company  is  vested  in  the  holders  of 
Class  B  common  stock.  About  78%  of 
the  Class  B  stock  is  owned  by  the 
Ochs  Trust  of  which  Sulzberger  is  a 
trustee. 

Because  of  the  stock  set-up,  the 
company  makes  its  acquisitions  for 
cash.  Using  Class  A  stock  would 
cause  “good  will  problems  and 
impact  severely  on  earnings  per 
share,”  Sulzberger  said. 

The  company  “switched  our 
emphasis  from  earnings  per  share  to 
cash  flow,”  Sulzberger  added,  a 


move  which  was  “geared  towards  ac- 
quistions.” 

In  1982,  free  cash  flow  generated  by 
the  company  exceeded  $157.5  mil¬ 
lion,  while  in  1981  free  cash  flow  was 
$105  million  compared  to  net  income 
of  almost  $50  million. 

Last  year  the  company  acquired  the 
Sarasota  Herald  Tribune  and  eight 
dailies  and  3  weeklies  from  the  Wor¬ 
rell  newspaper  group  for  a  total  cost  of 
$139.6  million. 

The  acquisitions  of  those  newspa¬ 
pers  brought  the  total  for  the  com¬ 
pany’s  regional  group  to  30,  almost  all 
in  Florida  or  other  parts  of  the  South¬ 
east. 

The  contribution  of  the  12  newspa¬ 
pers  pushed  the  Times  Co.’s  news¬ 
paper  operating  profits  to  almost  $96 
million  for  the  first  nine  months  of  the 
year.  In  all  of  1982,  the  newspaper 
group  had  operating  profits  of  $64  mil¬ 
lion,  although  results  were  impacted 
by  a  $14  million  buyout  of  typograph¬ 
ers  at  the  New  York  Times. 

Sulzberger  said  the  company  has 
not  set  any  goals  for  how  many  dailies 
it  wants  to  own,  although  without  cit¬ 
ing  any  numbers,  he  commented, 
“You  get  to  a  natural  limit  the  way 
your  organization  is  structured.  Then 
you  have  to  re-configure  your  man¬ 
agement.” 

The  company  is  looking  for  more 
newspaper  acquisitions  in  “markets 
that  have  a  potential  for  growth,”  he 
said,  but  will  “not  go  after  big  dail¬ 
ies.” 


If  the  company  were  to 
acquire  another  big  city 
paper,  “the  only  place  to 
get  the  talent  would  be 
right  out  of  West  43rd 
Street,”  he  said.  “I’m  not 
going  to  do  that  to  the  New 
York  Times.” 


Sulzberger  said  the  company  did 
not  enter  the  bidding  for  either  the 
Houston  Post,  recently  acquired  by 
Toronto  Sun  Publishing  for  over  $100 
million,  or  the  Chicago  Sun-Times, 
purchased  for  $90  million  by  Rupert 
Murdoch’s  News-America  Publish¬ 
ing. 

“We  have  learned  how  to  manage 
smaller  newspaper  properties,”  he 
explained.  “We’ve  developed  a  cadre 
of  publishers  from  the  ranks  and  are 
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able  to  jump  and  skip  people  around.  ’  ’ 

If  the  company  were  to  acquire 
another  big  city  paper,  “the  only 
place  to  get  the  talent  would  be  right 
out  of  West  43rd  Street,”  he  said. 

“I’m  not  going  to  do  that  to  the  New 
York  Times.” 

The  lure  of  local  monopoly  mar¬ 
kets,  which  characterizes  the  regional 
group,  is  another  factor  in  the  com¬ 
pany’s  acquisition  strategy. 

“Why  would  we  want  as  a  company 
to  enter  a  community  where  there's  a 
bloody  fight  or  a  union  fight?” 
Sulzberger  asked.  “1  can  think  of  bet¬ 
ter  investments  for  the  corporation.” 

During  the  1970s,  the  New  York 
Times  expanded  from  a  two  section  to 
a  four  section  paper.  The  changes 
included  the  expansion  of  local  news 
into  the  Metropolitan  Report,  and  the 
addition  of  daily  Business  Day  and 
weekly  Sports  Monday,  Science,  Liv¬ 
ing,  Home,  and  Weekend. 

“Technically,  we’re  stuck  with  a 
four  section  paper,”  said  Sulzberger, 
so  no  new  sections  are  now  con¬ 
templated. 

But  plans  for  the  Times,  with  daily 
circulation  of  about  910,000  and  Sun¬ 
day  circulation  over  1.5  million, 
according  to  the  latest  ABC  Fas-Fax 
report,  include  redesign  of  existing 
sections  and  the  completion  of  the 
conversion  from  letterpress  to  offset 
for  improved  printing  quality. 

Some  of  the  sections  to  be  rede¬ 
signed  and  have  added  features, 
Sulzberger  said,  are  Sunday's  Arts 
and  Leisure,  part  two  of  the  main 
news  section,  and  the  Sunday  Book 
Review. 

The  tabloid  Book  Review  will  also 
get  its  own  press  in  the  Times  plant  in 
Carlstadt,  N.J.,  to  provide  more 
flexibility  in  its  production. 

Right  now,  the  Times  only  offers 
color  to  advertisers  in  its  Sunday 
magazine,  and  Sulzberger  said  they 
are  not  pressuring  the  Times  to  add 
color  to  the  rest  of  the  newspaper. 

However,  Sulzberger  did  not  rule 
out  the  possiblity  that  “one  of  these 
days”  the  Times  “could  put  color 
in,”  and  said  the  Sunday  travel  sec¬ 
tion  was  one  place  where  “1  would 
like  to  see  color.” 

The  Times  will  also  continue  to 
“pursue  with  our  work  force”  its  buy¬ 
out  program.  “Those  unions  who 
have  accepted  it,  have  promoted  it,” 
Sulzberger  said.  “Technology  has 
overtaken  us.  You  just  don’t  need  that 
many  people.” 

The  buyout  program  reducing 
costs,  improvements  in  circulation, 
lower  newsprint  prices,  and  the 
growth  in  advertising  which  last  year 
topped  100  million  lines  all  combined 
to  produce  a  big  city  newspaper  with  a 
profit  margin  “better  than”  10%, 
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Sulzberger  noted.  “We  have  been 
very  successful.  We  rode  out  the 
recession  very  very  well.” 

He  added  that  the  Times  is  also 
“fortunate”  to  be  located  “in  a  large 
community  that  is  the  center  for  bank¬ 
ing,  commerce  and  the  arts”  and  is 
home  to  “an  affluent,  receptive 
audience.” 

“You  could  not  publish  this  kind  of 
a  newspaper  in  a  small  community. 
There’s  not  the  base  to  accept  it.” 

Sulzberger  remarked  the  Times’ 
success  has  resulted  in  advertisers 
“perceiving  it  as  giving  added  value  to 
their  ads.  We  are  not  perceived  as  a 
carrier.  There’s  been  no  problem  of 
the  impact  of  inserts  on  ROP.” 

Sulzberger  said  that  he  has  long 
urged  other  newspapers  that  the  way 
to  “fight  the  battle  with  third  class 
mailers”  successfully  is  to  put  more 
quality  into  their  products. 

“Giving  quality  is  in  the  interests  of 
newspapers.  The  ads  themselves  will 
gain  in  quality  and  interest,”  he  said, 
and  as  a  result,  advertisers  will  have 
more  incentive  to  stay  with  ROP. 

As  for  the  Times’  two  section 
national  edition,  which  sells  around 
100,000  copies  daily  and  about 
250,000  copies  on  Sunday,  Sulzberger 
said  there  are  no  plans  to  deviate  from 
the  present  strategy  of  building  home 
delivery  to  “pools  of  people  around 
the  country”  whose  demographic 
profiles  match  those  of  readers  in  the 
Northeast. 


“Why  would  we  want  as  a 
company  to  enter  a 
community  where  there’s  a 
bloody  fight  or  a  union 
fight?”  Sulzberger  asked.  “I 
can  think  of  better 
investments  for  the 
corporation.” 


The  next  printing  site  for  the  edition 
will  probably  be  in  the  Southwest,  he 
said,  with  an  eye  to  serving  Phoenix 
and  the  Dallas-Houston- Austin  areas. 

The  recommended  newsstand  price 
for  the  national  edition  is  500  daily  and 
$2.00  on  Sunday.  The  Times  does  not 
have  any  control  over  what  a  news¬ 
stand  ultimately  charges  for  the  news¬ 
paper. 

Sulzberger  said  what  makes  him 
angry  about  newsstands  charging 
more  than  500  for  the  national  edition 
is  that  they  usually  don't  hike  the 
price  of  the  Wall  Street  Journal  as 
well.  The  Journal’s  newsstand  price  is 
400. 

The  Times  Co.  owns  three  televi¬ 
sion  stations — WREG-tv,  Memphis; 


WHNT-tv,  Huntsville,  Ala.;  and 
KFSM-tv,  Fort  Smith,  Ark.;  —  and 
two  radio  stations,  WQXR-am  and  fm 
in  New  York. 

Though  there  is  room  for  more 
under  the  FCC’s  ownership  limits, 
Sulzberger  said  the  prices  of  tv  sta¬ 
tions  are  “so  crazy,”  adding  the  com¬ 
pany  gets  “a  bigger  bang  for  our  buck 
with  smaller  newspapers  and  maga¬ 
zines.” 

As  for  radio,  Sulzberger  said  there 
are  few  markets  where  the  classical 

music  format  of  the  QXR  stations 
could  be  transplanted. 

As  a  promotion  for  the  national  edi¬ 
tion,  the  company  plans  to  buy  time 
on  local  radio  stations  for  its  headlines 
from  the  Times  news  program  which 
is  currently  featured  on  the  QXR  sta¬ 
tions. 

Cable-tv  is  another  area  where  the 
company  intends  to  “digest  what 
we’ve  got,”  Sulzberger  said,  refer- 
fering  to  the  55  continguous  franchises 
with  over  100,000  subscribers  NYT 
Cable  owns  in  southern  New  Jersey. 
“We’re  not  ready  to  go  out  and  buy 
another  big  franchise.” 

The  retirement  age  at  the  Times  Co. 
is  65  for  executives,  and  speculation 
has  already  started  as  to  who  will  suc¬ 
ceed  A.M.  Rosenthal,  61,  as  execu¬ 
tive  editor  of  the  New  York  Times. 

That  speculation  increased  recent¬ 
ly  when  the  newspaper  announced 
several  news  department  promotions 
including  that  of  Craig  Whitney,  40, 
from  foreign  editor  to  assistant  man¬ 
aging  editor;  Warren  Hoge,  42,  from 
Rio  de  Janeiro  bureau  chief  to  foreign 
editor;  William  Borders,  44,  from 
deputy  foreign  editor  to  editor  of  the 
Sunday  Week  in  Review;  and  Barbara 
Crosette,  44,  from  assistant  foreign 
editor  to  deputy  foreign  editor. 

Sulzberger  said  the  promotions 
came  about  because  “it  was  the  most 
natural  thing  in  the  world”  for  the 
Times  to  “start  giving  opportunities 
for  bright  young  people  who  have 
potential.  We  want  to  see  how  they 
react  under  fire.” 

As  for  Rosenthal's  eventual  suc¬ 
cessor,  Sulzberger  commented,  “1 
think  Abe  owes  it  to  me  to  have  more 
than  one  person”  to  choose  from. 

Sulzberger,  57,  said  “every  option 
is  open”  concerning  his  own  succes¬ 
sion  plans,  including  stepping  down 
as  publisher  before  age  65  while 
remaining  chairman  of  the  company. 
Retirement  age  from  the  board  of 
directors  is  70. 

Sulzberger  was  careful,  however, 
not  tip  his  hand  about  his  plans. 

"What  makes  sense,”  he  said  “is  to 
have  an  orderly  progression  in  all 
ranks  of  management,  including  pub¬ 
lisher  and  chairman.  Otherwise,  I’m 
not  doing  my  job.” 
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Audit  Bureau  asked  to  broaden  services 

EstloW’headed  client  committee  ‘recommends’  changes; 

Neuharth  also  challenges  Audit  Bureau  to  alter  its  role 


By  Les  Rodney 

How  far  and  how  fast  should  an  organization  built  on  the 
reliability  of  its  audited  circulation  figures  move  into  the 
less  exact  areas  of  marketing  research  in  a  rapidly  chang¬ 
ing  industry? 

This  emerged  as  the  key  issue,  and  the  only  con¬ 
troversial  one,  at  the  69th  annual  convention  of  the  Audit 
Bureau  of  Circulation  (ABC)  Nov.  8-10  in  Los  Angeles. 

Citing  the  increase  of  preprinted  advertising  inserts  in 
newspapers,  as  well  as  geographic  and  demographic  zoned 
advertising,  a  liaison  committee  set  up  by  the  boards  of  the 
American  Newspaper  Publishers  Association  and  the 
Newspaper  Advertising  Bureau  submitted  a  series  of  re¬ 
commendations  “intended  to  enhance  ABC’s  auditing  and 
reporting  services.” 

At  their  heart  was  the  urgent  suggestion  that  ABC  con¬ 
sider  a  greater  utilization  of  computer  technology  and  zip 
code  data  to  assist  advertisers  with  pertinent  material. 

Some  of  the  issues  dealt  with  by  the  liaison  committee 
had  been  discussed  at  a  joint  meeting  with  the  ABC  last 
April,  but  this  was  the  first  time  that  the  committee, 
headed  by  Scripps  Howard  executive  Edward  W.  Estlow, 
had  come  down  with  actual  endorsements  of  a  changed 
role  for  ABC. 

Recommendations 

The  recommendations  were  accompanied  by  a  warning 
that  ABC  not  risk  its  widely  recognized  credibility  on 
non-verifiable  material. 

“Data  such  as  updated  household  population  estimates 
(should  be)  attributed  to  their  source  and  not  presented  as 
ABC-verified  material,  the  committee  report  suggested. 

The  report  anticipated  the  possibility  of  ABC  charging 
varying  rates  for  different  kinds  of  audit  reports. 

“Newspapers  with  very  sophisticated  marketing  efforts 
may  require  a  more  elaborate  and  a  more  expensive 
audit,”  it  said.  “Such  newspaper  members  should  be  pre¬ 
pared  to  pay  for  such  audit  services.  Conversely,  news¬ 
papers  with  a  simplified  marketing  approach  may  require 
and  pay  for  a  simplified  audit.” 

Outgoing  ABC  chairman  Charles  A.  Tucker,  in  a  joint 
statement  with  Estlow,  said  ABC  would  study  the  recom¬ 
mendations  “and  take  appropriate  actions  to  implement 
those  which  the  ABC  board  approves.”  The  liaison  com¬ 
mittee  and  ABC  officials  are  scheduled  to  meet  again  next 
March. 


A  much  sharper  and  more  critical  prod  to  ABC’s  tradi¬ 
tional  role  and  methods  was  forthcoming  from  Allen  H. 
Neuharth,  chairman  and  president  of  Gannett  Company 
and  publisher  of  USA  Today,  the  year-old  national  daily 
whose  circulation  will  soon  be  audited  by  ABC. 

Challenges  Audit  Bureau 

Speaking  on  the  convention  theme  “Advertising 
Leadership”  before  the  release  of  the  liaison  committee’s 
report,  Neuharth  said:  “In  ourjudgment,  any  organization 
that  audits  just  numbers  of  readers  or  viewers  or  listeners 
is  out  of  date.  Only  organizations  which  translate  raw 
numbers  into  people  —  consumers  —  will  survive  and 
thrive  in  the  information  age.  I  hope  ABC  will  be  among 
them.” 

Terming  himself  a  longtime  supporter  of  ABC  and  a 
staunch  advocate  of  impartial,  skillful  auditing  and  certify¬ 
ing  of  circulation  numbers,  Neuharth  said  that  nonethe¬ 
less,  “in  this  time  of  specialization  and  of  computers  and 
the  video  explosion,  advertisers  need  more  than  ABC’s 
certified  circulation  numbers  .  .  .  they  need  to  know  the 
ages,  and  education,  and  incomes  and  lifestyles  and 
especially  the  reading  habits  of  those  readers. 

“Why  is  ABC  so  reluctant  to  change  some  of  the  archaic 
ABCs  of  the  organization?”  Neuharth  asked,  and  contin¬ 
ued,  “In  the  spirit  of  candor  and  friendship  and  support  we 
feel  for  each  other,  I  must  tell  you  that  some  of  us  believe 
that  when  some  of  the  committees  of  ABC  and  even  some 
of  the  board  of  directors  deliberate  these  days,  some  are 
more  concerned  about  preserving  traditions  and  protect¬ 
ing  their  turf  than  they  are  about  providing  innovative, 
creative  new  approaches  to  help  the  buyers  and  the  sellers 
of  advertising  in  the  print  media  who  are  selling  and  buying 
in  new  ways.” 

He.concluded  this  section  of  his  address  with  the  jocular 
“so  much  for  my  efforts  ...  for  Mr.  Popularity  of  this 
conference  with  ABC  directors  and  officials.” 

Asked  by  a  questioner  in  the  audience,  “How  do  you 
marry  hard  factual  stuff  with  this  new  stuff?  Is  it  reliable?” 

Neuharth  responded  that  marketing  data  could  be  reli¬ 
able,  and  added  ruefully,  “Also  costly.” 

“We  are  prepared  to  pay  more,”  he  said.  “ABC  can  do 
it,  because  its  credibility  is  already  there.” 

Reached  later  at  his  hotel  and  asked  to  what  extent  the 
liaison  committee  recommendations  met  his  criticism, 
Neuharth  told  Editor  &  Publisher  that  he  had  not  read 
the  committee  report. 
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Given  a  brief  summary  of  its  content,  he  said  it  was  not 
“the  giant  leap”  that  was  needed.  A  sharply  modernized 
ABC,  he  added,  would  “show  responsiveness  to  ad  agen¬ 
cy  people  and  clients  and  some  newspaper  publishing 
members.” 

What  was  widely  interpreted  as  a  very  different  note  on 
ABC’s  role  was  sounded  by  Katharine  Graham,  chairman 
of  the  board  of  the  Washington  Post  Company,  in  her 
luncheon  address. 

Noting  the  existence  of  the  ANPA-NAB  liaison  com¬ 
mittee,  she  said:  “Like  all  organizations,  ABC  can  well 
afford  to  take  a  look  at  its  rules  and  ask  whether,  with  the 
passage  of  time,  some  of  them  no  longer  serve  their  pur¬ 
pose  and  should  be  changed.” 

However,  she  went  on,  “1  do  not  think  that  the  fun¬ 
damental  role  of  ABC  should  change.  It  should  continue  to 
be  the  impartial  auditor  and  disseminator  of  reliable 
information  on  paid  circulation.  Your  integrity  means  a  lot 
to  us.  I  have  never  heard  an  advertiser  question  an  ABC- 
audited  circulation  figure.” 


“I  do  not  think  that  the  fundamental 
role  of  ABC  should  change.  It  should 
continue  to  be  the  impartial  auditor  and 
disseminator  of  reliable  information  on 
paid  circulation.”  (Katharine  Graham) 


Newly  elected  ABC  board  of  directors  chairman  Donald 
G.  Goldstrom  told  Editor  &  Publisher,  “As  you  see,  we 
are  a  diverse  group.  In  that  sense,  yes,  we  have  to  protect 
our  turf,  to  protect  the  interests  of  all.  That  also  means 
compromise. 

“We  all  realize  we’re  in  a  changing  age,  with  an 
electronic  media,  and  that  there  is  more  interest  in 
information  as  well  as  auditing,”  he  said.”  It’s  an  exciting 
time  for  ABC  to  examine  its  role,  always  seeking  more 
involvement  by  the  buyers,  the  advertisers  and  the  ad 
agencies,  to  tell  us  what  they  want  and  in  what  form,  as 
well  as  greater  involvement  by  the  publishers.  I  didn’t  take 
offense  at  Neuharth’s  remarks. 

“But  we  must  start  with  what  we  are,  the  bedrock 
reason  for  our  existence.  It  can  be  dangerous  to 
extrapolate.” 

The  past  ten  years  have  actually  marked  a  considerable, 
but  orderly,  transition  for  ABC,  Goldstrom  maintained. 
“But  there  is  an  inevitable  dfference  between  the  concepts 
of  transition  held  by  a  publisher  of  editorial-based  publica¬ 
tions,  and  an  organization  based  on  the  exacting  pursuit  of 
solid,  reliable  numbers,”  he  said. 

“We  know  that  a  potential  exists  for  useful  addition  to 
our  work,  and  we  are  open  to  it,  but  we  are  not  about  to 
abandon  our  credibility.” 

Recommendations  of  the  Estlow-headed  liaison  com¬ 
mittee  included  an  expansion  of  the  by-laws  to  articulate  a 
new  philosophy  to  guide  the  board  in  its  actions. 

As  a  specific  example,  this  new  philosophy  would  have 
ABC  review  restrictions  on  newspaper  sales  activities. 

“Many  newspaper  members,”  the  report  said,  “believe 
that  ABC  has  shown  an  over-concern  with  restrictions  on 
newspapers’  circulation  sales,  pricing,  distribution  and 
promotion  practices.” 

On  the  sometimes  controversial  question  of  promotion 
of  coupons,  the  committee  noted  that  it  shares  the  concern 
of  advertisers  over  coupon  misredemption,  but  “opposes 
obstacles  to  the  promotion  of  coupons,  which  not  only 
encourages  readership  but  also  helps  readers  know  what 
to  look  for  in  the  newspaper.” 

At  the  newspaper  panel,  one  of  seven  divisional  meet¬ 


ings,  emphasis  was  on  means  of  meeting  the  challenge  of 
the  proliferation  of  lower  paying  prepaid  inserts,  which 
have  cut  into  volume  of  the  higher  paying  run  of  press 
advertisements.  The  panel  was  joined  by  advertisers  after 
their  own  session  ended. 

Dean  R.  Bartee,  senior  vice  president  of  the  San  Jose 
(Calif.)  Mercury  News,  put  preprinted  inserts  at  approx¬ 
imately  \OV2%  of  all  daily  newspaper  display  advertising 
revenue. 

“While  given  our  choice  all  of  us  would  rather  see  this 
business  in  our  ROP  columns,”  he  said,  “most  experts 
agree  that  it  is  isn’t  likely  to  happen  in  the  foreseeable 
future.  The  challenge,  then,  is  to  make  sure  we  provide  our 
advertisers  with  the  coverage  they  are  looking  for,  avoid¬ 
ing  duplication  wherever  possible  and  doing  all  this  at  a 
price  that  is  competitive. 

Terry  Brennan,  group  marketing  director  for  Freedom 
Newspapers  of  Texas,  stressed  the  importance  of  the 
industry’s  move  toward  standardizing  newspaper  display 
advertising  formats,  a  move  he  termed  long  overdue.  With 
this  as  a  basis,  he  outlined  a  detailed  program  to  more 
effectively  combat  the  inroads  of  large  mailing  companies 
that  offer  national,  coordinated,  zip  code-oriented 
coverage. 

“Let’s  set  up  a  truly  national  set  of  operating  standards 
for  newspapers’  TMCT  programs,  covering  all  aspects  of 
operations,”  he  said.  “That  will  allow  us  to  present  a 
coordinated,  consistent  concept  to  any  advertiser  in  the 
country .  ’ ’  While  each  market  has  unique  characteristics  to 
take  into  account,  he  added,  “many  aspects  of  a  TMC 
program  are  common  to  all.” 

An  innovative  northern  California  strategy  called 
“Matchmaker  Two,”  termed  already  successful,  was  out¬ 
lined  by  C.E.  Hoonan,  senior  vice  president  of  Gazette 
Press,  Inc.,  a  division  of  Greater  Buffalo  Press. 

Hoonan  described  the  program  as  the  merging  of  a  par¬ 
ticular  retailer’s  customer  list  with  the  home  delivery  sub¬ 
scriber  lists  of  a  newspaper  or  newspapers.  The  news¬ 
paper  runs  the  retailer’s  preprinted  material  as  an  insert, 
and  also  mails  it  separately  to  those  customers  who  do  not 
subscribe  to  the  newspaper.  Duplication  waste  is  virtually 
eliminated  in  the  coordinated  operation,  Hoonan  said. 

Last  month,  he  reported.  Sears  sent  its  customer  list  to 
two  California  newspapers,  the  San  Jose  Mercury  News 
and  Peninsula  Times  Tribune. 

“They  were  the  only  two  newspapers  in  the  country  to 
carry  that  Sears  mini-catalogue,”  he  told  the  panel. 

The  successful  operation  was  called  “the  idyllic  com¬ 
bination  of  the  two  most  potent  distribution  forces  for  print 
advertising  —  paid  ABC  home  delivery  and  direct  mailings 
to  retail  customers  who  do  not  subscribe  to  a  newspaper. 
Waste  was  reduced  to  a  bare  minimum.” 


‘We  know  that  a  potential  exists  for 
useful  addition  to  our  work,  and  we  are 
open  to  it,  but  we  are  not  about  to 
abandon  our  credibility.”  (Donald 
Goldstrom) _ 


“Bear  in  mind,”  Hoonan  said,  “these  were  advertising 
distribution  dollars  taken  directly  away  from  direct  mail. 
This  is  a  totally  new  market  for  newspapers.” 

The  convention  was  also  addressed  by  departing  ABC 
chairman  Charles  A.  Tucker;  Edward  A.  Horrigan,  Jr., 
chairman,  president  and  chief  executive  officer  of  R.J. 
Reynold  Tobacco  Company  and  chairman  of  the  executive 
committee  of  the  Tobacco  Institute;  and  Philip  H.  Geier, 
Jr.,  chairman  and  chief  executive  officer  of  The 
Interpublic  Group  of  Companies,  Inc. 
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Newsprint  supplier  seeks  long-term  commitments 

Abitibi-Price  exec  issues  appeal  to  newspaper 
finance  officers  during  the  annual  INCFO  meeting 


A  top  executive  of  Abitibi-Price  recently  issued  an 
appeal  to  newspapers  to  return  to  their  historic  “partner¬ 
ship”  with  newsprint  suppliers  of  “long-term  com¬ 
mitments”  to  assure  the  health  and  stability  of  both 
industries. 

“The  relationship  has  worked  well  in  the  past.  The 
newsprint  industry  has  survived  in  reasonable  health  on 
the  down  cycle  and  has  acted  with  responsibility  and  re¬ 
straint  on  the  upside,”  John  G.  Davis,  president  to  Abitibi- 
Price  Sales  Corp.,  told  the  fall  convention  in  Denver  of  the 
Institute  of  Newspaper  Controllers  and  Finance  Officers. 

“As  pressures  threaten  this  partnership,”  Davis  said, 
“I  appeal  to  you  newspaper  controllers  and  finance  offic¬ 
ers  to  exercise  your  influence  with  your  habitual  cool 
common  sense  and  long  term  judgment.” 

Davis  said  the  “short  term  opportunism  of  suppliers  and 
users  alike”  is  straining  the  stability  of  prices  and  supplies 
traditionally  offered  by  long  term  contracts.  He  said  the 
current  soft  market  in  newsprint  prices  was  part  of  a 
“normal  cycle”  and  stated  “paper  will  get  tight  again.” 

As  a  result,  Davis  warned  that  “many  opportunistically 
attractive  contracts  will  fail  to  be  honored.” 

He  also  predicted  there  will  be  “a  rash  of  closures  of 
(newsprint)  machines  or  conversion  of  plants  in  the  next  24 
months.” 

Davis  said  there  will  be  “a  much  lower  than  usual”  level 
of  capacity  brought  on  by  Canadian  newsprint  suppliers 
“in  this  and  the  next  cycle.  In  our  case,  we  have  no 
existing  long  range  plans  for  added  capacity.” 


He  said  the  current  soft  market  in 
newsprint  prices  was  part  of  a  “normal 
cycle”  and  stated  “paper  will  get  tight 
again.” 


Davis  forecasted  that  North  American  newsprint  capac¬ 
ity  over  the  next  three  to  four  years  will  increase  by  only 
4%,  while  capacity  in  the  rest  of  the  world  will  increase  by 
12%. 

Joseph  F.  Prendergast  Jr.,  manager  of  the  newsprint/ 
traffic  department  of  the  American  Newspaper  Publishers 
Association,  told  INCFO  that  the  “condition  of  excess 
(newsprint  supply)”  should  continue  through  1985. 

Citing  a  United  Nations  survey  of  “World  Pulp  and 
Paper  Capacities  1982-1987,”  Prendergast  said  worldwide 
capacity  is  projected  to  be  close  to  “35  million  tons  by 
1987,  while  worldwide  consumption  is  only  scheduled  to 
reach  33  million  tons  in  1990.” 

Prendergast  said  the  trend  to  increasing  U.S.  self- 
sufficiency  in  newsprint  will  also  continue.  From  1950  to 
1982,  Canada’s  share  of  the  U.S.  newsprint  market 
decreased  from  809f  to  about  53%,  he  said,  while  U.S. 
mills’  share  grew  from  17%  to  about  43%. 

From  1982  through  1985,  Prendergast  said  U.S.  capacity 
is  scheduled  to  grow  by  about  6%  while  Canadian  capacity 
will  grow  by  only  about  3%. 

Though  he  did  not  want  to  “lull  anyone  into  an 
unrealistic  sense  of  security,”  Prendergast  said,  “the  sur¬ 
plus  amounts  we  are  talking  about  for  the  next  few  years 


should  provide  a  comfortable  margin  to  cope  with  strikes, 
down-times  for  various  reasons,  increase  in  offshore  ship¬ 
ments,  or  an  unusually  good  year  in  the  economic  cycle.” 

Prendergast  also  spoke  about  the  development  of  kenaf, 
a  fast-growing,  high  yield,  non-wood  fibrous  plant,  as  an 
alternative  to  wood  pulp  for  producing  newsprint. 

“In  March,  1982,  a  feasibility  study  commissioned  by 
ANPA  in  1980  found  that  economic  considerations  for 
farmers,  for  newsprint  manufacturers,  for  shippers  and  for 
newsprint  consumers  are  favorable  for  development  of  a 
kenaf  newsprint  industry  in  the  Sun  Belt.” 


As  a  result,  Davis  warned  that  “many 
opportunistically  attractive  contracts  will 
fail  to  be  honored.” 


Among  the  findings  was  that  kenaf  “has  a  potential  to 
reduce  newsprint  manufacturing  and  raw  materials  costs 
and  thus  stabilize  newsprint  prices,”  Prendergast  said, 
adding  the  plant  also  meets  quality  standards  for  news¬ 
print. 

Prendergast  noted  that  many  developing  countries  have 
become  interested  in  kenaf.  He  said  plans  are  being  final¬ 
ized  for  building  a  new  pulp  and  paper  mill  in  Belize, 
formerly  British  Honduras,  which  will  include  a  “100% 
kenaf  pulp  mill.” 

UNESCO  also  recently  accepted  a  proposal  from  the 
International  Federation  of  Newspaper  Publishers  to 
study  the  feasibility  of  growing  kenaf  in  third  world  coun¬ 
tries,  Prendergast  said.  Tests  are  scheduled  for  Central 
America. 

Prendergast  added  that  New  Fibers  International  has 
developed  a  new  pulping  technology  for  kenaf  “which 
they  believe  will  be  cost  efficient  in  mills  as  a  small  as  25 
tons  per  day.  A  pulping  plant  in  the  range  of  25  to  50  tons 
per  day  would  not  only  be  good  in  developing  nations  but 
in  some  areas  of  the  U.S.” 

The  INCFO  program  also  included  sessions  devoted  to 
implementation  of  standard  advertising  units,  telecom¬ 
munications,  total  market  coverage  and  wellness  pro¬ 
grams. 

Leo  L.  Kubiet,  advertising  director  of  St.  Petersburg 
Times  and  Evening  Independent,  told  INCFO  the  stan¬ 
dardized  advertising  invoice  involving  a  27  item  statement 
“is  a  major  goal”  of  the  SAU  program. 

“It  is  worth  nearly  any  price  we  need  to  pay  to  achieve 
some  degree  of  standardization  in  newspaper  advertising 
statements  and  put  us  on  a  competitive  level  with  other 
media,”  Kubiet  said,  adding  that  implementation  of  the 
statement  “as  soon  as  you  can”  will  lead  to  getting  more 
advertising  business. 

Philip  E.  Blake,  controller,  assistant  treasurer  and  sec¬ 
retary  of  Madison  Newspapers,  said  his  company  believes 
achieving  profitability  of  its  cable  operations  in  three  to 
five  years  is  “a  realistic  goal.” 

He  said  the  Madison  ADI  has  about  40,000  cable  sub¬ 
scribers  with  Madison  Newspapers’  cable  channel  getting 
about  15%  to  20%  of  that  audience.  He  put  the  revenue 
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potential  of  the  cable  channel  at  $3  to  $10  per  subscriber 
per  year  and  said  selling  cable  to  advertisers  was  more 
similar  to  radio  than  television. 

“Prices  are  typically  very  close  to  local  radio  rates,  and 
there  tend  to  be  targeted  audiences,”  Blake  said. 

Kathleen  Criner,  director  of  telecommunications  for  the 
American  Newspaper  Publishers  Association,  said 
“ultimately”  newspapers'  decisions  about  whether  to 
enter  the  low  power  television  arena  “should  be  based  on 
whether  such  a  service  would  be  economically  viable.” 

She  said  newspapers  should  also  consider,  however, 
“non-quantifiable  benefits”  such  as  “inhibiting  com¬ 
petitors  from  offering  the  service,  establishing  your  news¬ 
paper  as  the  source  of  all  types  of  local  news  regardless  of 
the  distribution  system,  increasing  your  presence  in  the 
market,  developing  new  products  and  skills,  and  providing 
a  foundation  from  which  to  launch  other  new  technology 
ventures.” 

Criner  said  newspapers  considering  LPTV  should  do  a 
thorough  market  survey  of  the  radio  and  television  alterna¬ 
tives,  including  cable,  which  already  exist  in  the  area,  the 
local  ad  revenues  and  how  much  an  LPTV  station  might 
gain,  the  amount  of  local  programming  being  done  and  the 
options  for  programming  the  station  by  the  newspaper  or 
from  outside  sources. 


“In  other  words,  the  cost  of  having  a 
WATS  line  before  you  even  use  it  is 
going  to  increase.” 


grams  can  produce  the  best  results  at  the  lowest  cost.” 

Webb  said  the  Atlanta  newspapers  developed  “Reach 
for  the  Good  News,”  a  sample  of  newspaper  articles  and 
columns  from  the  dailies,  which  was  used  as  the  jacket  for 
inserts  delivered  through  their  non-subscriber  mail  pro¬ 
gram.  The  Reach  program  improved  the  Atlanta  papers' 
market  penetration,  he  said,  by  combining  third  class  mail 
delivery  to  non-subscribers  which  is  zoned  by  zip  codes 
with  extensive  zoning  of  in-paper  preprint  distribution. 


Draycott  said  newspapers  should 
consider  establishing  fitness  centers 
which  employees  could  use  on  their 
own  time. 


He  said  the  jacket  helped  gain  both  advertiser  accept¬ 
ance  for  the  marriage  mail  program  and  encouraged  read¬ 
ership  of  the  newspapers. 

David  Draycott,  business  manager  of  Calvary  (Alberta) 
Herald,  said  that  although  newspapers  cannot  “force  em¬ 
ployees  to  become  fit,  they  can  encourage  them  to  take 
more  responsibility  for  their  own  health  and  fitness.” 

Draycott  said  newspapers  should  consider  establishing 
fitness  centers  which  employees  could  use  on  their  own 
time.  He  said  such  centers  improve  general  health  of  em¬ 
ployees  and  help  reduce  tension  and  stress.  The  result,  he 
continued,  is  less  absenteeism  and  sick  leave  and 
improved  employee  productivity. 

Officers  elected 


Dennis  Washburn,  director  of  purchases  for  Courier- 
Journal  and  Louisville  Times,  gave  INCFO  a  brief  over¬ 
view  of  what  to  expect  from  the  divestiture  of  American 
Telephone  &  Telegraph  next  year. 

“The  cost  of  local  trunks  and  lines  will  increase,”  he 
said.  “The  cost  of  WATS  (Wide  Area  Telephone  Service) 
will  probably  not  increase,  but  your  minimum  exposure  to 
cost  probably  will  increase  with  WATS.  In  other  words, 
the  cost  of  having  a  WATS  line  before  you  even  use  it  is 
going  to  increase.” 

Washburn  added  that  the  cost  of  any  off-premise 
extensions  and  most  short  distance  private  telephone  lines 
also  will  increase.  Long  distance,  however,  may  come 
down  about  109f ,  he  said. 

Tony  Webb,  manager  of  distribution  marketing  for 
Atlanta  Consitution  and  Journal  said  newspapers  can 
“overcome”  advertisers'  reluctance  to  increase  their  re¬ 
liance  on  a  single  medium  by  “demonstrating  that  the 
combination  of  your  in-paper  and  non-subscriber  pro¬ 


INCFO  elected  new  officers  during  its  Denver  meeting. 

George  D.  Hutchinson,  director  of  finance  and 
administrative  services  and  secretary  of  Pacific  Press, 
Vancouver,  B.C.,  became  INCFO's  new  president.  He 
succeeded  Jay  A.  Carlson,  controller  of  Newspaper  Agen¬ 
cy  Corp.,  Salt  Lake  City,  Utah. 

Edward  R.  DeVoge,  vice  president  and  treasurer  of  the 
Observer  Publishing  Co.,  Washington,  Pa.,  was  elected 
first  vice  president. 

The  new  second  vice  president  is  Joseph  D.  Cantrell, 
executive  vice  president  and  general  manager  of  the  Orlan¬ 
do  Sentinel  Co. 

Lionel  S.  Jackson  Jr.,  president  of  Jackson  Newspapers 
in  New  Haven,  Ct.,  was  elected  treasurer  of  INCFO,  and 
David  H.  Reiley,  treaurer  and  business  manager  of  Som¬ 
erset  (Pa.)  Daily  American  was  elected  secretary. 

INCFO  also  named  Robert  J.  Kasabian  executive 
director.  Kasabian,  who  makes  his  office  at  the  News¬ 
paper  Center  in  Reston,  Va.,  has  been  INCFO's  director 
of  publications  and  publice  relations  since  1982. 


Survey  shows  most  managing  editors  read  E&P 


A  survey  of  daily  newspaper  managing  editors 
shows  that  96%  regularly  read  Editor  &  Pub¬ 
lisher. 

The  survey  was  conducted  by  Jim  Files  of  North¬ 
ern  Arizona  University  and  the  results  were  pre¬ 
sented  in  a  booklet  distributed  by  Associated  Press 
Readership  &  Research  Committee  during  the  re¬ 
cent  Associated  Press  Managing  Editors  conference 
in  Louisville. 

A  report  on  the  results  stated:  “Not  surprisingly. 
Files  found  Editor  &  Publisher  is  the  overwhelm¬ 
ing  leader  among  general  interest  publications  read 


by  managing  editors,  with  %%  overall  saying  they 
read  it  regularly.  In  fact,  the  only  circulation  cate¬ 
gory  where  readership  of  Editor  &  Publisher  was 
not  100%  was  the  10,000  to  24,999  circulation  news¬ 
papers. 

“After  E&P,  unanimity  dissolved.  Next  in  reader- 
ship  came  Washington  Journalism  Review,  followed 
closely  by  presstime,  Columbia  Journalism  Review 
and  Quill,  each  read  by  about  half  of  the  managing 
editors. 

The  survey  was  conducted  during  the  early 
summer. 
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Detained 

(Continued  from  page  7) 

In  fact,  officially,  we  were  never  told  our  own  offense, 
although  it  was  clear  enough:  An  interview  the  day  before 
with  a  member  of  the  outlawed  political  opposition  was 
followed  immediately  by  our  arrest. 

We  learned  from  our  interrogation  that  we  were  sus¬ 
pected  of  engaging  in  a  clandestine  conspiracy  with  certain 
members  of  the  U.S.  Congress,  including  Maryland 
Representative  Parren  J.  Mitchell  (D-7th),  to  bolster  the 
cause  of  the  dissidents. 

=|5  * 

We  were  arrested  Tuesday,  October  25,  after  six 
difficult  but  peaceful  weeks  traveling  and  reporting  in 
Zaire’s  rugged  interior.  Our  transgression  was  to  interview 
Tshisekedi  Wa  Malumba,  a  former  cabinet  minister  who 
turned  against  President  Mobutu  and  who  belongs  to  an 
opposition  organization  of  former  parliamentarians  called 
the  Group  of  13. 

We  hailed  a  taxi.  A  minute  later,  a  gaunt  man  wearing 
sunglasses  stopped  the  cab  and  got  in.  Since  rides  are 
shared  in  Zairian  taxis,  we  did  not  become  suspicious  until 
he  told  the  cab  to  make  a  detour.  The  driver  balked  when 
told  to  drive  into  the  high-walled  courtyard  of  what  turned 
out  to  be  the  secretariat  of  the  N  ational  Center  of  Research 
and  Investigations,  Zaire's  civilian  security  police. 

We  jumped  out  and  tried  to  run,  but  police  agents  mater¬ 
ialized  from  all  directions.  Fearful  we  would  disappear 
wihout  anyone  knowing,  we  caused  a  commotion  on  the 
street,  stopped  a  passing  Frenchman  and  asked  him  to  go 
to  the  American  Embassy  for  help. 

IVe  jumped  out  and  tried  to  run,  but 
police  agents  materialized  from  all 
directions. 

Finally  we  were  taken  inside  and  met  Adambu  for  the 
first  time.  Adambu  (we  never  learned  his  first  name)  wore 
a  blue  “Mobutu-suit”  —  designed  by  the  president  to 
replace  conventional  Western  jackets  —  which  was  open 
in  the  front  to  expose  a  white  T-shirt  and  protruding  belly. 
He  spoke  with  exaggerated  slowness  for  effect,  constantly 
slapping  the  mosquitoes  on  his  neck  and  shoulders. 

For  an  hour  he  went  through  our  things  —  notebooks, 
cameras,  personal  belongings.  He  emptied  a  box  of  match¬ 
es,  looked  through  camera  lenses,  grunted  when  he  found 
the  political  platform  of  the  Group  of  13’s  proposed 
oppostion  party  —  later  described  as  a  “subversive  docu¬ 
ment.” 

For  the  next  three  or  four  hours  we  were  interrogated, 
separately,  by  teams  of  agents.  At  no  time  were  we  treated 
roughly,  though  it  was  clear  we  were  considered 
troublemakers. 

During  our  interview  with  him,  Mr.  Tshisekedi  showed 
us  a  photograph  of  his  swolllen,  bloodstained  head  and 
pointed  to  his  car,  a  Jaguar,  smashed  by  security  men 
during  the  fray. 

The  questioning  that  first  night  and  after,  seemed  aimed 
at  proving  some  nefarious  connection  linking  the  U.S. 
government,  the  dissidents,  and  ourselves. 

The  interrogators  leafed  through  one  of  our  notebooks, 
all  too  easily  finding  critical  comments  about  Mr.  Mobutu 
or  life  in  Zaire  from  people  —  fortunately  unidentified,  for 
they  might  have  become  the  objects  of  persecution  —  we 
had  interviewed. 

They  pointed  in  horror  to  the  very  first  line  in  the  note¬ 
book,  a  warning  from  a  Zairian  to  stay  away  from  police 
and  soldiers  because  they  are  likely  to  be  robbers.  Their 
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faces  contorted  when  they  found  a  quotation  saying  that 
Mr.  Mobutu  himself  was  the  most  corrupt  man  in  Zaire. 

The  interrogators  concluded  by  agreeing  that  the  note¬ 
books  showed  a  negative  attitude,  an  impression  we  found 
out  later  was  shared  by  the  President,  said  to  be  personally 
angered  by  what  we  had  done  and  written  in  our  notes. 

Finally,  that  night,  we  were  taken  back  to  our  hotel  and 
told  to  report  for  further  questioning  the  next  morning.  We 
were  not  under  arrest,  we  were  told,  having  merely  been 
brought  in  for  questioning.  But  the  police  kept  our  pass¬ 
ports,  and  when  our  plane  for  Europe  left  the  next  day,  we 
were  not  allowed  to  board  it. 

“Go  home  and  eat  a  good  dinner  and  then  go  out  drink¬ 
ing  and  dancing  and  have  a  good  time,”  Adambu  told  us 
when  we  asked  if  we  could  leave  the  country,  his  eyes 
narrowing. 

Each  day  for  a  week  we  reported  for  questioning,  and 
each  day,  we  waited  in  vain  in  Adambu’s  outer  office,  only 
to  be  told  that  the  questioning  would  continue  the  next 
day. 

By  the  time  the  weekend  arrived  it  was 
clear  that  the  security  police  were 
playing  psychological  games  with  us. 

Meanwhile ,  the  U . S .  ambassador  to  Zaire ,  Peter  Const¬ 
able,  and  his  deputy,  John  G.  Ferriter,  worked  daily  at  the 
highest  levels  of  the  government  to  have  us  freed.  The 
foreign  minister  assured  them  we  could  leave  when  the 
questioning  was  over,  but  each  day  further  questioning 
was  postponed,  increasing  our  anxiety. 

By  the  time  the  weekend  arrived  it  was  clear  that  the 
security  police  were  playing  psychological  games  with  us. 
What  we  did  not  anticipate  was  a  game  that  was  played  at  a 
much  higher  level. 

In  order  to  prove  our  contention  that  we  were  indeed 
fair-minded  journalists,  we  arranged  to  conduct  an 
interview  with  a  member  of  the  Central  Committee  of 
President  Mobutu’s  political  party,  the  Popular  Movement 
of  the  Revolution.  Interviews  with  high-level  government 
officials  are  normally  impossible. 

We  were  to  be  picked  up  for  the  interview  by  a  ‘  ‘govern¬ 
ment  car”  Sunday  morning  and  driven  to  the  party  memb¬ 
er’s  house  in  Kinshasa’s  poshest  neighborhood  on  hills 
overlooking  a  wide  bend  in  the  Zaire  River.  The  car  turned 
out  to  be  a  silver-blue  Mercedes  sedan  chauffeured  by  a 
distinguished-looking  Zairian  wearing  pinstriped  trousers, 
a  loose  shirt  and  a  baseball  cap. 

We  asked  if  he  was  in  the  government.  He  told  us  only 
that  he  was  on  the  party’s  Central  Committee  before  lett¬ 
ing  the  conversation  wander  to  other  subjects  during  the 
20-minute  ride.  As  the  Mercedes  sped  through  the  dusty 
streets  of  Kinshasa,  our  chauffeur  chatted  with  us  in 
excellent  English  and  smoked  a  cigar. 

We  learned  the  next  day  that  we  had  been  chauffeured 
by  none  other  than  Komanda  wa  Komanda,  the  country’s 
foreign  minister.  The  incognito  minister  was  engaged  in 
the  negotiations  over  our  release  and  apparently  just 
wanted  to  get  a  look  at  us. 

The  man  we  interviewed,  Vunduawe  te  Pemako,  had  a 
typically  Zairian  twist  to  his  story.  Formerly  a  deputy 
prime  minister,  he  lost  his  cabinet  status  when  he  was 
accused  of  embezzling  government  funds.  But  he  was 
cleared  of  the  charges  and  apparently  is  once  again  a 
respected  and  powerful  member  of  the  party. 

We  delicately  avoided  the  topic  of  corruption,  which  is 
pervasive  throughout  the  government,  and  left  Mr.  Vun- 
duawe’s  home  feeling  on  rather  pleasant  terms  with  Zai¬ 
rian  officialdom.  We  had  talked  with  him  for  four  hours  in 
his  marble-floored  home,  where  we  were  plied  with  snacks 
(Continued  on  page  76) 
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A  modular  system 
for  offset 
conversions 


The  Headliner®  Offset  press  offers  you  all  the  features 
and  productivity  you  expect  from  a  double-width  press. 
Yet  its  modular  design  lets  you  buy  as  much  or  as  little 
equipment  as  you  want  to  fit  your  needs,  your  budget, 
your  products  and  your  future  market  requirements. 

Flexible,  compact  design.  Use  your  existing  substruc¬ 
ture  and  reels-tensions-pasters,  or  folders  and  angle 
bars,  or  both.  Even  with  6'9"  unit  spacing,  the  Headliner 
Offset  will  give  you  21"  aisles.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset  press  system. 

Color  flexibility.  Choose  the  color  capability  you  need 
from  three  arrangements:  A  unit  with  half-deck  for  true 
offset  spot  and  process  color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color  cylinder  for  certain  spot 
color  applications.  The  press  is  available  with  open  foun¬ 
tain  or  Injector  inking  and  the  Goss  Color  Control  System 


for  remote  ink  setting.  Choose  the  electronic  Goss  Press 
Control  System  and  Page  Area  Reader  as  added  aids  to 
productivity.  The  Headliner  Offset  is  designed  for  quality 
printing,  fast  makeready  and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility.  The  new  Goss  Regent  2:1  multi-web- 
width  folder,  with  or  without  the  optional  quarter  folder, 
provides  the  product  flexibility  you  need  and  is  available 
in  four  cutoffs. 

Goss  mailroom  equipment  and  systems  and  Goss 
turnkey  installation  services  can  further  enhance  your 
new  production  facility. 

Goss  Products,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 
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Reporters  Committee  may  sue  government 


The  Reporter’s  Committee  for 
Freedom  of  the  Press  is  consider¬ 
ing  suing  the  federal  government  to 
establish  a  media  right  to  cover 
first-hand  such  military  operations 
as  the  American  landings  in  Gre¬ 
nada. 

“We  are  thinking  of  bringing  suit 
as  to  whether  there  is  a  First 
Amendment  right  under  the  Con¬ 


stitution  to  be  present  and  observe 
front-line  combat  under  the  tradi¬ 
tional  restrictions  that  have  been 
worked  out  since  World  War  II,’’ 
said  Jack  Landau,  executive 
director  of  the  Reporters  Com¬ 
mittee. 

Landau  said  he  is  consulting 
other  representatives  of  media 
organizations  to  work  out  the  best 


approach  to  getting  eyewitness 
news  coverage  of  all  combat 
except  in  covert  operations. 

He  said  that  researchers  at  the 
Reporters  Committee  had  not 
found  any  American  military 
operation,  except  Grenada,  from 
which  the  press  had  been 
excluded. 


Supreme  Court  dismisses  Fol  case 


After  Washington  Post  dropped  request  for  records 


The  Supreme  Court  dismissed 
(Nov.  14)  a  Washington  Post  suit  to 
use  the  Freedom  of  Information  Act 
to  obtain  records  of  State  Department 
expenditures  from  its  “emergency 
fund,’’  because  the  Post  no  longer 
wanted  to  pursue  the  case. 

The  Supreme  Court  had  agreed 
(Oct.  3)  to  review  the  case,  apparently 
setting  the  stage  for  a  test  of  govern¬ 
ment  powers  to  withhold  information 
that  is  not  specifically  exempt  from 
disclosure  under  Fol  A. 

The  dispute  began  in  1979  when 
Post  reporter  Ronald  Kessler  asked 
the  State  Department  for  three  years 
of  records  of  State  Department 
expenditures  from  its  “emergency 
fund,’’  which  Congress  has  been  pro¬ 
viding  to  the  Department  since  1887. 

The  State  Department  refused  to 


provide  the  data,  citing  a  provision  in 
the  authorizing  legislation  that  the 
department  “may”  keep  the 
information  secret. 

The  Post  sued  under  the  FoIA, 
charging  that  the  “may”  language  in 
the  statute  was  too  vague  to  constitute 
an  exemption  from  disclosure  under 
FoIA. 

Trial  court  agrees 

A  trial  court  agreed  with  the  Post, 
and  so  did  a  court  of  appeals  which 
held  that  unless  material  was  specifi¬ 
cally  exempt  under  the  FoIA,  it  must 
be  disclosed  upon  request. 

The  State  Department  appealed  to 
the  Supreme  Court,  which  agreed  to 
review  the  case  —  until  the  Post  aban¬ 
doned  the  pursuit. 

The  high  tribunal  dismissed  the 
case  after  being  informed  that  Post 


attorney  Kevin  Baine  had  written  to 
the  State  Department:  “The  Post 
does  not  wish  to  pursue  further  its 
FoIA  request  for  records  pertaining 
to  the  Secretary  of  State’s  emergency 
fund.  Accordingly,  I  withdraw  the 
request  for  records,  and  represent 
that  neither  the  Post  nor  Mr.  Kessler 
has  any  present  intention  to  request 
such  records  in  the  future.’’ 


Detained 

(Continued  from  page  14) 


and  liqueurs. 

The  following  morning,  we  were 
back  in  security-police  headquarters 
subject  to  the  whims  of  our 
interrogators.  We  were  ushered  into 
Adambu’s  office  late  in  the  morning, 
and  we  asked  him  when  we  would  be 
permitted  to  leave.  He  answered  with 
what  he  said  was  “an  old  Bantu(Afri- 
can)  saying’’  that  yturned  out  to  be  a 
very  terse  message.  “Problems  never 
spoil,’’  he  said.  “That  is  the  saying 
and  that  is  my  answer  to  you.  Pro¬ 
blems  like  yours  can  continue  for  a 
long  time.’’ 

The  next  day,  we  were  shifted  to  a 
new  waiting  room,  a  soundproof 
office  with  a  padded  door,  and  a  one¬ 
way  mirror.  We  could  only  guess  that 
the  soundproofing  was  to  muffle 
screams.  We  waited  until  the  early 
evening,  when  we  were  moved 
upstairs  for  another  interrogation  that 
followed  along  the  same  lines  as  the 
first.  We  were  told  to  come  back  yet 
again  in  two  days. 

We  were  in  glum  humor  until  we 
heard  the  news  the  following  after¬ 
noon  that  a  top  government  official 
had  ordered  the  security  police  to  let 
us  go.  We  flew  to  Europe  that  eve¬ 
ning. 
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Commander  Static  &  Dynamic 
Weighing  Systems 

Advanced  Count  Verification  and  Production  Cost  Control 


The  function  control  can  reject  stacks  or  bundles  by 
controlling  stacks  transfer  units,  deflectors,  or  other  similar 
equipment  through  its  outputs,  as  a  standard  feature. 
Commander’s  digitizer  and  function  control  are  mounted  on  a 
swing  arm  allowing  operation  from  either  side  of  the  tying 
line.  Controls  can  be  rotated  to  provide  the  best  possible 

viewing  angle. 

The  Commander’s  conveyor,  lift  table  and  electronic 
components  are  built  for  long  term  reliability. 
The  Static  Scale  unit  is  portable  allowing 
^-j^^^^^^^^^^^ijseinll^tions  other  than  the 


The  Commander  Static  and  Dynamic  Scales  utilize  a  load  cell 
that  has  been  specifically  designed  to  quickly  stabilize  with  an 
inherent  immunity  to  external  and  internal  vibration. 

The  load  cell  data  is  fed  to  a  microprocessor  within  the 
digitizer.  The  digitizer  can  be  operator-selected  to  display  the 
number  of  papers  over  or  under  in  the  bulk  mode  or  the  exact 
count  in  each  stack  in  the  odd  count  mode.  A  diagnostic 
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tions.  Commander  1 
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Hall  Systems,  Inc. 
Eearge  R.  Hall,  Inc. 


24400  Sperry  Dr,  Westlake,  OH  44145 
(216)835-0700  •  Telex  985-258 


Amsterdam  News  fires  executive  editor 


The  Amsterdam  News,  New  York's  oldest  Black  week¬ 
ly,  became  embroiled  in  a  controversy  over  the  dismissal 
of  its  executive  editor.  John  Davis. 

The  same  day  that  Davis  was  let  go,  three  Newspaper 
Guild  members  were  given  notice  that  they  were  being  laid 
off  due  to  economic  reasons.  Although  the  paper  gave  the 
same  reason  for  Davis’  termination,  the  former  editor  said 
that  the  real  reason  was  political. 

Wilbert  A.  Tatum,  chairman  of  the  board  of  the  Amster¬ 
dam  News  disagreed.  He  said  financial  distress  necessi¬ 
tated  layoffs  and  that  a  contract  stipulation  mandating  a 
specified  Guild-to-management  ration  had  to  be  fulfilled. 

The  paper,  which  has  been  losing  circulation  and 
advertising  revenues,  has  recently  come  through  a  six 
month  strike  by  The  Guild  over  cut  backs  and  lay  offs. 
Tatum  called  the  strike  “devastating.” 

Davis  said  he  was  fired,  “because  of  my  well  known 
opposition  to  the  race-bating  policies  of  the  demagogue 
who  is  the  mayor  of  this  city.” 

He  said  that  long  brewing  differences  between  himself 
and  two  of  the  owners,  John  L.  Procope,  publisher,  and 


Tatum  came  to  a  head  when  he  wrote  an  editorial  attacking 
an  opinion  piece  appearing  on  the  opposite  page.  The 
op-ed  piece  was  written  by  New  York  City’s  Mayor 
Edward  I.  Koch. 

In  the  article  by  Koch,  the  Mayor  touted  his  Administra¬ 
tion’s  accomplishments  and  blamed  his  unpopularity  “in 
some  quarters”  on  his  outspoken  style,  and  “my 
opposition  to  racial,  religious,  or  sexual  quotas.” 

Koch  has  been  criticized  by  Black  leaders  for  his  refusal 
to  attend  a  Congressional  subcommittee  hearing  on  police 
brutality  chaired  by  Representative  John  Conyers  (D- 
Mich.)  and  held  in  Harlem. 

Supporters  of  the  dismissed  editor  picketed  the  paper, 
calling  for  a  boycott  until  he  be  reinstated.  Davis  said  that 
he  does  not  want  the  job  back,  “I’m  seeking  clarity.” 

In  a  press  conference,  Davis  insisted  that  he  was  fired 
because  his  editorial  called  for  the  defeat  of  Mayor  Koch 
with  the  phrase,  “1985  isn’t  that  much  longer.” 

Tatum,  calling  Davis,  “a  fine  editorial  writer,”  said 
that,  “with  my  knowledge  of  this  Administration  1  applaud 
it  (the  editorial).”  —Steve  Brooks 


Prank  leaves  USA  Today’s  boxes  out  in  left  field 


When  USA  Today  went  into  Des  Moines,  Iowa,  earlier 
this  year,  the  Des  Moines  Register  was  waiting  for  them 
with  a  prank  that  the  newspaper  said  has  yet  to  be  detected 
or  reacted  to  by  Gannett. 

The  Register’s  circulation  department  realized  that 
Gannett  tended  to  put  its  USA  Today  boxes  right  next  to 
those  of  competing  local  papers. 

So  circulation  director  Michael  Murray  went  out  and 
purchased  about  35  second-hand  boxes,  painted  them  to 


to  Editor  PubCisften 

We  wiff  send  giji  cards  directly  to  your  friends. 
Service  wiff  start  with  the  January  1  Issue. 


look  like  the  Register’s,  and  placed  them  in  places  where 
nobody  ever  walked  by — vacant  lots,  abandonned  bus 
stops,  and  streets  where  no  buses  ever  went. 

It  wasn’t  long  before  USA  Today  boxes  appeared  right 
alongside  the  decoys.  Then  Murray  pulled  his  phony 
boxes  and  left  the  Today  boxes  out  in  the  cold. 

“As  far  as  1  know,  those  USA  Today  machines  are  still 
out  there,”  Murray  said.  “It’s  called  one-upmanship,  1 
guess.” 

Yes!  Please  send  gift  subscriptions  and  gift  cards  to: 
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NEWSPEOPLE  IN  THE  NEWS 


TO  TOP  OFFICES — Dr.  Lynn  Martin  Haskin  (right)  was  elected  1983-84 
president  of  Women  in  Communications,  Inc.,  and  Koy  Lockridge  (left).  New 
York  City  freelance  editor/writer,  was  chosen  president-elect  at  the  organiza¬ 
tion's  national  professional  conference  in  Philadelphia  last  month.  Haskin, 
special  assistant  to  the  provost  for  academic  planning  and  organization  at 
Temple  University,  is  on  a  one-year  leave  from  Penn  State  University,  where 
she  is  an  assistant  professor  of  journalism.  Lockridge  will  assume  the  pre¬ 
sidency  at  the  75th  anniversary  convention  in  Seattle  next  fall. 

{Photo  hy  Betty  Hall) 


Charles  C.  Chase,  Los  Angeles 
Times  vice  president,  operations,  has 
been  named  executive  vice  president, 
operations. 

Larry  Strutton,  executive  vice 
president  at  the  Detroit  Press  for 
operations,  advertising  and  pro¬ 
motion/research,  was  named  vice 
president,  operations,  on  November 
14  to  succeed  Chase  in  his  former 
post. 

Chase  will  oversee  production, 
administrative  services  and  purchas¬ 
ing  functions,  reporting  to  Don 
Wright,  Times  president  and  chief 
operating  officer. 

Strutton,  with  the  Free  Press  since 
1980,  serving  first  as  vice  president  of 
production  and  then  of  operations, 
earlier  was  with  the  Rocky  Mountain 
News,  Denver,  as  production 
director. 

During  his  46  years  with  the  Times, 
Chase  has  served  in  several  major 
posts  including  vice  president  of  pro¬ 
duction,  production  manager  and  pro¬ 
duction  superintendent. 

*  *  * 

Anita  Wallerstein  has  been  pro¬ 
moted  to  assistant  managing  editor/ 
living  of  the  New  Haven  (Conn.) 
Register  and  Journal-Courier  from 
zoned  news  editor  and  Weekend 
Guide  editor  with  the  newspapers  for 
26  yetys. 

*  *  * 

Larry  Werner  has  joined  the  Min¬ 
neapolis  Star  and  Tribune  as  market¬ 
place  editor,  moving  from  features 
editor  at  the  Dallas  Times  Herald.  He 
assumed  responsibility  Nov.  14  for 
the  newspaper's  business  coverage. 

Werner  was  managing  editor  for 
features  and  sports  at  the  Buffalo 
Courier-E.xpress  from  1981  to  the  pa¬ 
per’s  closing  in  1982.  Previously  he 
was  a  reporter  at  the  Courier  Journal, 
Louisvil  le ,  and  the  Detroit  Free  Press 
and  business  editor  of  the  Grand 
Rapids  Press. 


Newly  elected  vice  presidents  of 
Women  in  Communications,  Inc., 
chosen  at  the  Philadelphia  convention 
which  picked  Dr.  Lynn  Martin  Has¬ 
kin  (see  photo)  as  president  are: 
JULIANN  Kaiser,  communications 
manager  for  Provident  Life  Insurance 
Co.,  Chattanooga,  Tenn.,  vice  presi¬ 
dent  for  programs;  Barbara  Wesen- 
ER,  associate  director  of  public  rela¬ 
tions  and  membership  for  the 
International  Foundation  of 
Employee  Benefit  Plans  in  Brook¬ 
field,  Wis.,  vice  president  for  mem¬ 
bership;  and  Renee  Sparks,  a  student 
at  California  State  University- 
Fullerton,  vice  president  for  students. 

They  join  Lynn  Poe,  vice  president 
and  creative  director  of  Admarco, 


Inc.,  Kansas  City,  who  is  vice  presi¬ 
dent  for  finance,  and  Denise  Gray, 
regional  public  relations  manager  for 
American  Bell,  Washington,  D.C., 
vice  president  of  education/career. 

*  *  * 

Jere  L.  Cox  has  been  appointed 
newspaper  sales  executive  for  United 
Press  International  in  Texas  and  Lar¬ 
ry  Genuchi  has  been  named  to  re¬ 
place  Cox  as  broadcast  sales  execu¬ 
tive  for  Kansas  and  Missouri. 

Cox,  a  former  vice  president  of 
public  relations  for  Braniff 
International,  rejoined  UPl  last  year 
in  sales.  He  previously  had  served  as 
news  manager  for  UPl  in  St.  Louis, 
Kansas  and  Dallas,  and  continues  to 
be  based  at  the  wire  service's  division 
headquarters  in  Dallas. 

Genuchi  recently  served  as  director 
of  news  operations  for  KLRB  in  Lub¬ 
bock,  Texas. 

>i<  *  * 

Technical  Sergeant  Wayne  W. 
Specht  has  been  appointed  bureau 
chief  of  the  Pacific  Stars  &  Stripes  at 
Kadena  Air  Base  (Okinawa),  Japan. 
He  concluded  a  three-year  assign¬ 
ment  as  the  NCO  in  charge  of  the 
public  affairs  office.  Air  Force  Flight 
Test  Center,  Edwards  AFB,  Calif., 
where  he  was  named  runner-up  1983 
Journalist  of  the  Year  for  the  Air 
Force  Systems  Command. 
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Valerie  B.  Salembier,  a  vice 
president  and  publisher  of  13/30 
Corporation,  has  been  appointed 
national  sales  manager  of  USA 
Today,  and  Frank  Tortorello, 
eastern  sales  manager  of  the  news¬ 
paper,  was  promoted  to  general  sales 
manager.  Both  will  be  located  at  the 
advertising  headquarters  in  New 
York  City. 

Salembier  was  the  publisher  of 
Inside  Sports  before  joining  13/30, 
and  before  that  asssociate  publisher 
of  Ms.  magazine.  She  also  has  worked 
for  Newsweek  and  Time 
Incorporated.  Tortorello  was  at 
Newsweek  before  joining  USA 
Today  in  1982. 


Tim  Viall  has  been  named 
advertising  director  of  the  Spokes¬ 
man-Review  and  Spokane  (Wash.) 
Chronicle.  He  had  served  in  outside 
sales  and  as  benefits  coordinator  with 
the  employees  relations  department 
before  moving  back  into  a  series  of 
advertising  posts. 


AMONG  THE  FIRST  WINNERS  in  Family  Weekly's  National  Treasure 
Awards  program  were  Walter  Cronkite  (left)  and  James  Michener  (second 
from  left),  shown  here  at  the  magazine's  30th  anniversary  dinner  in  New  York 
City  with  Mrs.  Michener,  and  Thomas  A.  Dolan  (right),  president  of  Gannett 
East  Newspaper  Group.  Editors  and  publishers  of  Family  Weekly  newspapers 
made  the  nominations  of  living  Americans  "who  have  made  dramatic  contri¬ 
butions  to  our  culture  and  lives  and  who  represent  excellence  in  their  life 
achievements."  The  other  three  winners  in  the  final  selections  made  by  a 
judging  panel  were  Hank  Aaron,  Martha  Graham,  and  Dr.  Jonas  Salk. 


Jack  Findley,  director  of  circula¬ 
tion  for  the  Dallas  Times  Herald,  was 
appointed  retail  advertising  director. 
He  joined  the  newspaper  in  1977  and 
held  positions  in  retail  advertising  and 
circulation  until  promoted  to  circula¬ 
tion  director  last  May. 

4c  sic  4c 

Harris  E.  Worchester  was 
named  associate  editor  of  the  Weath¬ 
erford  (Texas)  Democrat.  He  pre¬ 
viously  was  a  staff  assistant  with  the 
Texas  Observer,  an  Austin-based  bi¬ 
weekly  newspaper. 

(Continued  on  page  22) 


Tom  Voigt,  vice  president  and 
general  manager  of  the  Bryan  (Ohio) 
Times,  was  elected  president  of  the 
Ohio  Newspaper  Advertising 
Executives  at  the  October  meeting  in 
Columbus. 

Other  officers  elected  were:  David 
Weltner,  Columbus  Dispatch  and 
Citizen-Journal,  vice  president;  Don 
Peterson  Jr.,  Alliance  Review,  sec¬ 
retary;  and  James  Farrell,  Akron 
Beacon  Journal,  treasurer. 


Richard  N.  Dyer  former  writer  for 
the  New  York  Herald  Tribune,  the 
Portland  (Me.)  Press-Herald,  Eve¬ 
ning  Express  and  Maine  Sunday  Tele¬ 
gram,  is  retiring  from  public  relations 
and  academic  posts  he  has  held  with 
Colby  College  in  Waterville,  Me., 
since  1950.  He  will  continue  his  his¬ 
torical  and  archival  work  in  a  limited 
capacity. 


Steve  Trybus,  advertising  director 
of  the  Kearny  Hub,  was  elected 
president  of  the  Nebraska  Daily 
Advertising  Manager’s  Association. 
Serving  as  vice  president  last  year,  he 
assumes  the  new  office  from  David 
McClain,  advertising  director  of  the 
Scottsbiuff  Star-Herald. 

Bob  Blackman,  advertising 
director  of  the  North  Platte  Tele¬ 
graph,  was  elected  vice  president. 


The  high  cost  of  essential  materials 
can  quickly  sink  your  newspaper’s  profits 
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NEWSPEOPLE  IN  THE  NEWS 


Wilson 


Winrow 


COPLEY  PROMOTIONS— Bertram  E. 
Winrow,  Son  Diego  Union-Tribune 
advertising  director,  will  become  pub¬ 
lisher  of  the  Torrance  (Calif.)  Daily 
Breeze,  January  1 .  He  is  to  succeed  W. 
Walton  Crouch,  who  is  returning  to 
Aurora,  III.,  to  become  senior  publisher  of 
Copley  Newspapers  in  the  state.  Winrow 
will  also  supervise  publication  of  the  San¬ 
ta  Monica  Evening  Outlook  and  the  San 
Pedro  News-Pilot. 

G.F.  Wilson  Jr.,  manager  of  the 
Union-Tribune  retail  ad  department, 
moves  up  to  replace  Winrow  as  advertis¬ 
ing  director. 


Steve  Gervais  has  been  named 
manager  for  business,  advertising, 
production  and  operations  of 
Neighbors,  the  Sacramento  Bee's 
zoned  weekly  community  publica¬ 
tion,  moving  from  manager  of  the  out¬ 
side  classified  ad  department.  He  re¬ 
places  Alan  Truax,  who  was 
appointed  retail  advertising  manager. 
*  *  * 

Gary  Mayk  was  appointed  manag¬ 
ing  editor  of  the  Passaic  (N.J.) 
Herald-News.  His  most  recent 
position  was  with  the  Pittsburgh 
Post-Gazette  as  a  suburban  editor. 
Earlier  he  was  with  the  Lancaster 
(Pa.)  Intelligencer  Journal  and  the 
Pittsburgh  Press. 


Larry  Wynn  has  been  appointed 
to  the  new  position  of  display 
advertising  director  at  the  Long 
Beach  (Calif.)  Press-Telegram.  He 
was  retail  advertising  manager  and 
will  be  succeeded  by  Marji  Fendl, 
assistant  manager. 

Grant  Wonn,  advertising  mana¬ 
ger,  was  named  assistant  to  the  vice 
president  for  advertising. 

Sandi  Escalle  was  promoted  to 


Finally,  Something  the 
Democrats  and  the  Republicans 
Can  Both  Agree  On. 

The  National  Journal  Convention  Daily.  Published  by  Na¬ 
tional  Journal,  America’s  only  weekly  magazine  on  govern¬ 
ment  and  politics,  this  daily  newspaper  will  deliver  the  most 
important  audience  of  1984. 

With  a  circulation  of  15,000,  the  National  Journal  Conven¬ 
tion  Daily  will  be  distributed  inside  the  convention  halls  next 
summer  at  both  the  Democratic  and  Republican  National 
Conventions.  Advertising  space  is  limited  each  day  and  is  sold 
on  a  first-come,  first-served  basis. 

Smart  advertisers  like  Mobil,  W.R.  Grace,  LTV  Corporation, 
American  Council  of  Life  Insurance,  Association  of  American 
Railroads  and  others  have  already  reserved  space. 

To  hnd  out  more  about  the  National  Journal  Convention 
Daily,  call  Advertising  Director  Roger  Kranz  today  at  202-857- 
1400  to  receive  a  rate  card  and  a  copy  of  the  prototype  issue. 

National 

Joumm 

Your  inside  track  to  the  nations  policy  makers. 


sales  development  manager;  and  Dan 
Mikkelson  of  the  San  Jose  Mercury 
News  moved  to  national  advertising 
manager,  succeeding  Harvey  Hop¬ 
kins,  who  joined  Lesher  Com¬ 
munications,  Walnut  Creek. 

Dave  Moore,  retail  account  exec¬ 
utive,  was  promoted  to  outside  sales 
supervisor  for  classified  ads  and  Priss 
Wilke,  assistant  classified  manager, 
was  named  assistant  telemarketing 
manager. 

*  *  * 

Frank  J.  Keegan,  formerly  man¬ 
aging  editor  of  the  Sturgis  (Mich.) 
Journal,  is  the  new  executive  editor  of 
Chamhersberg  (Pa.)  Public  Opinion. 
Earlier  Keegan  was  with  the  Lafayet¬ 
te  (Ind.)  Journal  and  Courier  and  had 
served  as  city  editor,  reporter  and  as  a 
photographer  and  correspondent. 


Obituaries 


Alfred  Friendly,  71,  a  former 
managing  editor  of  the  Washington 
Post  and  then  a  Pulitzer  Prize  winning 
foreign  correspondent,  died  Novem¬ 
ber  14  at  his  Georgetown  home  of  a 
self-inflicted  gunshot  wound  to  his 
head.  Friendly  had  been  suffering 
from  cancer. 

Friendly  started  his  career  at  the 
Washington  Daily  News  in  1936  and 
joined  the  Post  in  1939.  He  served  as 
managing  editor  from  1955  to  1965, 
and  then  became  associate  editor  and 
roving  foreign  correspondent  based  in 
London.  His  coverage  of  the  1967 
Arab-Israeli  war  won  him  the  Pulitzer 
Prize  for  international  reporting. 

At  the  recent  “Voices  of  Freedom” 
conference  in  Talloires,  France, 
announcement  was  made  that  Friend¬ 
ly  had  created  and  financed  an 
International  Free  Press 
Development  Fellowships  program 
through  the  Alfred  Friendly  Founda 
tion.  The  program  will  be  adminis¬ 
tered  by  the  Institute  of  International 
Education  in  Washington. 

*  *  * 

David  D.  Gearhart  Jr.,  61 ,  a  vet 
eran  journalist  and  editor  of  the  week¬ 
ly  Wilton  (Conn.)  Bulletin,  died 
November  5  at  his  home. 

* 

Joe  Flaherty,  47,  author  and 
newspaperman,  died  October  26  of 
cancer  at  his  home  in  New  York  City 
He  was  a  staff  writer  for  The  Village 
Voice,  New  York  City,  from  1967  to 
1977  and  wrote  four  books,  the  latest  a 
novel  to  be  published  in  February.  He 
planned  to  join  the  New  York  Times  as 
a  sports  reporter. 
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NOTES  ON  PEOPLE 


To  view  the  media 
as  “participants” 

The  media  as  participants  in  the 
political  process  will  be  the  subject  of 
an  afternoon  conference  December  5 
in  Washington,  D.C.,  sponsored  by 
the  American  Enterprise  Institute  as 
part  of  its  annual  Public  Policy  Week. 

The  institute’s  resident  journalist, 
columnist  Nick  Thimmesch,  will  pre¬ 
side  with  speakers  including  the 
chairman  of  the  Republican  National 
Committee,  Frank  Fahrenkopf,  and 
the  political  director  of  the  Democrat¬ 
ic  National  Committee,  Ann  Lewis. 

Also  joining  the  panel  at  the  May¬ 
flower  Hotel  (2-5  p.m.)  will  be  John 
Sears,  attorney  and  former  director, 
Reagan  for  President  (1980),  and 
Austin  Ranney,  co-director,  political 
and  social  processes  program,  Amer¬ 
ica  Enterprise  Institute. 

Thimmesch,  whose  column  is  dis¬ 
tributed  by  the  Los  Angeles  Times 
Syndicate,  has  served  as  resident 
journalist  at  the  institute  since  1981. 
Among  conferences  he  recently  orga¬ 
nized  were  discussions  on  the  pros 
and  cons  of  group  ownership  of  news¬ 
papers  and  on  how  the  Freedom  of 
[  Information  Act  is  working. 


Nick  Thimmesch 


Thimmesch’s  journalism  career 
began  in  Iowa  with  the  Davenport 
Times,  and  then  he  worked  as  a  repor¬ 
ter  at  the  Des  Moines  Register  before 
he  joined  Time,  Inc.,  in  1955  and 
served  as  correspondent  in  Washing¬ 
ton,  Detroit,  and  New  York  until  he 
became  Washington  bureau  chief  for 
Newsday  in  1967.  His  syndicated  col¬ 
umn  started  in  1969. 

The  newsman  was  a  regular  pan¬ 
elist  on  Mutual  Radio  Network’s 
“Reporter’s  Roundup’’  and  he  was  a 
television  commentator  for  Cable 
News  Network  during  1981-82. 


Agribusiness  honors 

Friends  of  agriculture  writer  and  I 
editor  Ferdie  Jackson  Deering  and 
several  Oklahoma  agricultural  orga¬ 
nizations  have  banded  together  to 
establish  a  $25,000  endowment  hon¬ 
oring  the  Oklahoma  Publishing  Co. 
veteran. 

Each  year  the  fund  will  give  a 
$1,500  scholarship  for  study  in  agri¬ 
cultural  communications  at  Okla¬ 
homa  State  University. 

Officially  in  retirement  for  the  last 
eight  years,  Deering  has  continued  his 
interest  in  agriculture/writing  by 
doing  an  agribusiness  article  for  the 
Sunday  Oklahoman,  Oklahoma  City, 

Deering  was  night  editor  of  the  Ada 
(Okla.)  News  when  he  left  to  join  the 
Oklahoma  Publishing  Co.’s  Farmer- 
Stockman  magazine  as  associate  edi¬ 
tor.  He  later  served  as  editor  and  vice 
president/editorial  director  of  the 
Farmer-Stockman  Publishing  Co.  and 
editorial  columnist  for  the  Daily 
Oklahoman. 

The  Texas-born  journalist  is  a  past 
president  of  the  American  Agricultu¬ 
ral  Editors  Association  and  a  past  vice 
president  of  the  Oklahoma  City 
Chamber  of  Commerce,  among  a 
number  of  other  affiliations. 
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NEWS/TECH 


The  digital  photograph 


Deutsche  Presse-Agentur  installs 
the  first  Electronic  Picture  Desk 


burg  headquarters.  Photographs  are 
transmitted  to  120  customers  within 
West  Germany  made  up  of  pictures 
gathered  from  their  own  stringers  and 
bureaus  in  Germany  as  well  as  UPl’s 
international  network.  The  pictures 
are  collected,  assessed,  recaptioned 
and  compiled  in  the  form  of  a  com¬ 
prehensive  photo  report  and  transmit¬ 
ted  simultaneously  to  their  custom¬ 
ers. 

Although  the  existing  wirephoto 
product  is  acceptable  to  most  news¬ 
papers  it  certainly  has  many  draw¬ 
backs.  Each  time  a  photograph  comes 
through  on  the  wire  it  has  to  be  fully 
processed  before  the  editor  can  see 
and  evaluate  it.  This  can  take  as  long 


While  newspaper  pre-press  sys¬ 
tems  have  been  electronically  trans¬ 
formed  in  recent  years,  the  wire  service 
still,  to  some  extent,  relies  on  tech¬ 
nology  introduced  more  than  30  years 
ago.  This  problem  is  becoming  more 
acute  as  newspapers  look  at  ways  of 
integrating  all  page  elements  for 
direct  output  to  film  or  plate. 

A  considerable  amount  of  research 
and  development  has  been  carried  out 
in  both  digital  transmission  and  digital 
processing  of  newspaper  photographs 
during  the  last  few  years.  Much  of  it 
has  been  at  the  instigation  of  the  wire 
services  themselves  —  Associated 
Press,  United  Press  International  and 
various  national  agencies  have  their 
own  R&D  departments  for  instance. 
There  have  also  been  open  market 
developments,  one  being  Muirhead 
Data  Communication’s  Electronic 
Picture  Desk,  a  digital  processor. 

A  prototype  model  was  shown  at 
last  year’s  IFRA  conference  in 
Copenhagen  and  this  year  the  first 
production  model  will  be  installed  at 
Deutsche  Press-Af>entur  (DPA),  at  its 
Frankfurt  photo  headquarters. 

“DPA  has  a  continuing  policy  of 
improving  customer  service,’’  explains 
technical  director  Klaus  Sprick.  “We 
have  been  using  computer  technology 
for  our  news  gathering  and  distribution 
since  1972  and  so  we  are  very 
experienced  in  that  area. 

“The  Electronic  Picture  Desk  will 
greatly  improve  our  service  in  a  num¬ 
ber  of  ways.  One  main  advantage  is 
that  newspapers  will  be  able  to 
receive  pictures  sooner,  not  faster 
because'  transmission  times  remain 
the  same,  but  processing  here  will  be 
considerably  speeded  up.  It  will  also 
make  our  service  far  more  economi¬ 
cal.’’ 

DPA  operates  a  worldwide  news 
service  providing  news  reports  in 
German,  English,  Spanish  and  Arabic 
to  all  five  continents  from  its  Ham¬ 


as  six  or  seven  minutes  and  is  costly  in 
terms  of  materials.  Usually  the 
picture  is  then  edited  or  cropped  and 
in  the  case  of  agencies  would  most 
likely  have  to  be  shot  again  before  it 
can  be  retransmitted,  resulting  in  loss 
of  quality. 

Normally  DPA  processes  an  aver¬ 
age  of  80  photographs  daily.  This 
includes  archive  shots  for  papers 
running  special  featues  as  well  as 
photographs  covering  major  news 
events  such  as  natural  disasters,  wars 
and  political  statements  which  cannot 
be  anticipated. 

The  Electronic  Picture  Desk  will 
become  the  center  of  their  wire  photo 
service.  The  unit  comprises  compu- 


The  DPA  electronic  picture  desk,  made  by  Muirhead. 
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of  the  other  operations. 

The  Electronic  Picture  Desk 
digitises  the  incoming  analogue  sig¬ 
nals  to  a  very  high  resolution  of  2,048 
pixels  per  line.  In  this  way  there  is 
minimal  quality  loss  by  transmission 
since  the  pictures  remain  in  their 
digitised  form  at  DPA.  Customers  will 
receive  the  re-transmitted  picture  in 
virtually  its  original  form. 

Of  course  as  digital  transmission 
methods  become  more  available, 
quality  can  be  further  increased. 

“At  the  moment,"  says  Sprick, 
“when  you  rent  a  telephone  line  with 
today's  modern  technology  you  get 
9.6  kilobits  per  channel.  Sending  a 
picture  in  analogue  form  uses  the 
whole  channel.  If  a  picture  is  digitised 
and  data  compression  techniques  em¬ 
ployed,  only  half,  or  4.8  kilobits,  of 
the  channel  is  used  to  transmit  the 
picture  in  real  time.  This  then  leaves 
the  other  half  of  the  channel  which  is 
more  than  ample  for  text  and  data.  So 
instead  of  renting  two  lines,  one  for 
pictures  and  one  for  text,  only  one  is 
required.” 

A  major  function  of  any  photo  agen¬ 
cy  is  captioning.  For  DPA  this  is  a 
particularly  important  part  of  their 
operation  since  about  40%  of  their 
daily  photo  report  is  made  up  of 
international  pictures  from  UPl's  net¬ 
work.  This  means  that  the  captions 
which  arrive  with  the  picture  have  to 
be  translated  as  well  as  rewritten. 

At  the  moment  this  is  carried  out 
manually  with  the  caption  being  typed 
and  pasted  to  the  photograph  for 
scanning.  Using  the  Electronic  Pic¬ 
ture  Desk's  word  processing  function 
the  new  text  will  be  inserted  via  a 
normal  keyboard  and  the  VDU.  The 
caption  is  easily  positioned  by  the  edi¬ 
tor  creating  a  ‘box'  under  the  photo¬ 
graph  on  the  monitor  and  then  storing 
it  as  part  of  the  overall  picture 
instructions. 

For  pictures  which  have  to  be 
immediately  transmitted,  there  is  an 
'add-on'  caption  facility.  The 
Electronic  Picture  Desk  can  process  a 
picture  and  begin  re-transmitting  it 
before  it  is  fully  received.  The  caption 
follows  on  down  the  line  as  if  it  were 
the  next  picture.  In  the  same  way 
messages  can  be  sent  to  customers 
advising  them  to  stand-by  for 
transmission  or  warning  of  close¬ 
down  due  to  repairs  etc. 

Sprick  sees  the  Electronic  Picture 
Desk  as  marking  the  first  of  a  series  of 
developments  which  will  totally 
change  the  wire  services  as  well  as 
filling  a  widening  gap  in  newspaper 
production. 

The  next  stage  is  for  newspapers  to 
use  the  Electronic  Picture  Desk  as  a 
receiver  and  link  it  in  with  the  rest  of 
(Continued  on  puf’c  27) 


The  heart  of  DPA's  photo  network  in  Frankfurt.  Currently,  incoming  analog 
signals  ore  stored  on  high  quality  stereo  cassette  decks. 


ter,  picture  monitor  and  VDU  to  com¬ 
municate  with  the  system.  There  will 
be  10  input/output  channels  which 
essentially  are  A/D  or  D/A  interface 
units  operated  by  high  powered 
micro-processors.  , 

DPA  has  worked  very  closely  with 
Muirhead  in  the  development  of  the 
Electronic  Picture  Desk,  explains 
Sprick:  “When  they  were  considering 
development  of  such  a  system  we 
agreed  to  be  their  pilot  customer.  Of 
course  this  gave  us  the  opportunity  to 
specify  a  lot  of  facilities  which  we 
thought  would  best  suit  a  photo  agen¬ 
cy.  I  think  it  is  crucial  to  develop  a 
tool  tailored  to  the  hands  which  will 
use  it. 

“For  instance,  how  the  machine  is 
actually  used  —  accessing  and  editing 
photos,  screen  dialogue  and  so  forth 
—  these  are  all  features  where  our 
experience  and  knowledge  was 
invaluable  when  it  came  to  designing 
them.  I  believe  that  because  of  this 
combined  development  Muirhead  has 
a  commercially  available  product 
which  will  be  suited  to  most  photo 
agencies.” 

The  Electronic  Picture  Desk  has 
been  designed  for  maximum  efficien¬ 
cy  and  flexibility.  Photographs  are 
received  conventionally  in  analogue 
form.  They  feed  directly  into  the  sys¬ 
tem  passing  through  an  A/D  interface 
where  the  picture  is  digitised.  Once 
the  digitised  information  is  stored 
inside  the  system  it  can  be  called  up  at 
high  speed  to  be  viewed  on  the  moni¬ 
tor  by  the  editor. 

Once  on  the  monitor  the  editor  can 
alter  tonal  areas,  crop  and  even  rotate 


the  photograph.  All  of  these  functions 
are  carried  out  in  real  time  and  this  is 
one  of  the  unique  features  of  the 
whole  system. 

“The  picture  manipulation  is  very 
interesting,”  explains  Sprick,  “The 
editor  feeds  the  editing  instructions 
via  the  picture  monitor.  These  are 
then  stored  with  the  original  as  a  set  of 
data.  When  the  picture  finally  leaves 
the  picture  desk  the  data  set  is  the 
instruction  for  the  picture  as  it  goes 
through  the  transmit  interface. 

“Muirhead  has  clearly  designed 
the  system  in  such  a  way  that  it  makes 
economical  use  of  the  high  powered 
micro-processors  on  the  interface  to 
do  the  job  while  the  central  processor 
is  freed  for  the  next  picture.” 

The  desk  has  one  picture  monitor 
for  manipulation  and  a  VDU  which 
gives  control  of  the  photograph  in  the 
system  using  a  menu  system.  For 
example,  with  the  'Traffic'  facility  an 
editor  will  know  exactly  what  pic¬ 
tures  are  in  the  system,  where  they 
came  from,  when  they  arrived  and 
when  they  should  leave. 

When  a  photograph  enters  the 
Electronic  Picture  Desk,  the  editor 
can  give  it  a  priority  rating  for  output. 
His  photo  report  will  contain  a  variety 
of  different  subjects  which  the  system 
processes  and  feeds  out  normally. 
However,  a  picture  showing  details  of 
an  accident  or  recent  statement  may 
come  through  which  will  need  feeding 
immediately  to  customers  in  order  to 
meet  deadlines.  This  picture  will  be 
given  a  priority  on  output  over  all 
other  pictures  in  the  system.  This  is 
achieved  without  slowing  down  any 
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Taking  aim  at  bureaucracy 

Calling  it  an  impediment  to  sound  forest  management, 

Maine  paper  companies  seek  disbanding  of  the  state’s 
Land  Use  Regulatory  Commission 


By  Roy  Whitcomb 

While  increased  consumption  and 
the  infestation  of  Maine’s  timber 
supply  threaten  future  production  of 
paper  in  this  northeast  state,  perhaps 
a  greater  threat  exists  in  the  form  of  a 
state  bureaucracy  —  the  Land  Use 
Regulation  Commission. 

That’s  the  message  eight  major 
landowners  and  paper  companies 
have  sent  a  state  legislative  com¬ 
mittee  that  plans  a  “sunset  law”  re¬ 
view  of  L.U.R.C.  this  fall. 

The  firms  charge  that  L.U.R.C.  has 
“unnecessarily  restricted,  dis¬ 
couraged,  wasted  and  generally 
impeded  management  of’  four  to  five 
million  acres  of  timberland,  almost 
half  the  10.3  million  acres  of 
unorganized  townships’  land  in  the 
state. 

(Maine  consists  of  19.7  million 
acres  of  land,  almost  90%  of  it  for¬ 
ested,  and  more  than  half  of  it  in 
unorganized  ownerships.  In  1981 
Maine  produced  3.3  million  tons  of 
paper,  better  than  10%  of  the  nation’s 
supply  and  second  only  to  Wisconsin 
in  tons  produced.) 

L.U.R.C.  standards  are  not  based 
on  sound  forestry  principles,  the  com¬ 
panies  contended.  Zoning  maps  are 
vague  or  inaccurate,  woodcutting 
limits  for  deeryards  are  so  restrictive, 
for  example  they  sometimes  preclude 
any  cutting  at  all. 

The  commission  has  “failed  to  prop- 
erly  balance  management  and 
utilization  of  the  timber  resource  with 
its  excessive  priority  for  protection  of 
competing  recreational,  natural, 
aesthetic  and  wildlife  resources,”  the 
companies  said. 

Their  comments  are  part  of  a  46- 
page  document  prepared  for  the  Leg¬ 
islative  Committee  on  Audit  and  Re¬ 
view.  All  state  agencies  must  justify 
their  continued  existence  to  legisla¬ 
tors  every  ten  years  through  the  re¬ 
view. 

Alec  Griffen,  the  commission  staff 
director,  defends  its  record: 

“1  don’t  think  the  commission  is 
biased  .  .  .  Forestry  is  an  activity 
which  can  affect  other  public 
interests.  When  L.U.R.C.  has  placed 
an  area  in  a  protective  district  it  has 


Shaded  areas  indicate  wilderness 
areas. 

done  so  where  it  is  necessary  to  pro¬ 
tect  the  public  interest.” 

Maine  law  created  the  commission 
to  regulate  land  in  unorganized 
townships  through  a  zoning  plan.  In  it 
land  is  either  restricted  or  called 
“management”  zones  when  timber 
harvesting  is  allowed. 

The  commission  has  the  right  to 
place  certain  areas  —  usually 
deeryards,  streams,  ponds,  lakes  and 
unusual  natural  areas  —  under  pro¬ 
tective  zoning. 

Where  the  zoning  is  too  restrictive 
—  such  as  the  case  where  a  landowner 
found  a  deeryard  zone  had  been 
established  on  his  property  — 
L.U.R.C.  has  been  brought  to  court. 

In  the  deeryard  case  the  owner’s 
claim  that  such  zoning  had  amounted 
to  “unconstitutional  taking  of  his 
property  rights”  was  ruled  without 
merit  and  dismissed. 

Other  concerns  listed  by  the  com¬ 
panies  refer  to  a  potential  conflict 
between  L.U.R.C.  rules  and  the  need 
to  salvage  timber  killed  by  spruce 
budworm,  lack  of  forestry  experience 
on  the  commission  staff  and  an  over- 
lapping  jurisdiction  between 
L.U.R.C.  and  the  Department  of 
Inland  Fisheries  and  Wildlife. 

Griffen  said  the  report  “reflects  that 


the  forestry  industry  has  different 
responsibilities  than  L.U.R.C.  does 
—  their  job  is  to  supply  their  mills  with 
wood,  while  ours  is  to  protect  public 
values.” 

The  report  includes  a  set  of  recom¬ 
mendations  the  companies  feel  would 
improve  their  relationship  with 
L.U.R.C.: 

•  Establishment  of  a  committee  of 
landowners,  L.U.R.C.  commission¬ 
ers  and  staff  who  could  discuss  revi¬ 
sions  in  existing  regulations  that 
would  encourage  coexistence 
between  the  state  regulators  and  the 
landowners. 

•  Establish  staff  experience  re¬ 
quirements  that  include  those  for  a 
forester  with  a  least  two  years 
experience. 

•  Eliminate  monetary  penalties  and 
place  greater  emphasis  on  com¬ 
munication  between  L.U.R.C.  and 
landowners  with  methods  for  resolv¬ 
ing  differences. 

The  participants  in  the  report  are: 
Boise  Cascade,  Diamond 
International,  Georgia-Pacific,  Great 
Northern,  International  Paper,  Scott 
Paper,  St.  Regis,  and  the  Seven  Island 
Land  Company. 

A  public  hearing  before  the  legisla¬ 
tive  committee  that  may  revamp 
L.U.R.C.  heard  from  both  sides  of  the 
question:  Is  L.U.R.C.  necessary? 

Harold  Klaiber  of  Scott  Paper  Co. 
told  of  lengthy  delays  in  gaining  wood 
harvesting  permits  and  said  “some 
zoning  restrictions  are  needlessly 
stringent.” 

Si  Balch  of  Boise  Cascade  com¬ 
plained  of  the  difficulty  in  gaining 
commmission  permits  to  harvest  high 
mountain  slopes. 

Several  others  complained  about 
controls  over  small  streams  which, 
they  said,  aren’t  shown  on  maps  or 
are  buried  under  snow,  making 
unintentional  violations  likely. 

Tom  Eubanks,  environmental  man¬ 
ager  for  International  Paper  Co.  said 
the  commission’s  rules  are  “the  most 
restrictive  of  any  imposed  on 
landowners  east  of  the  Mississippi. 

Richard  Barringer,  the  State  Plan¬ 
ning  Officer  Director  and  spokesman 
for  Governor  Joseph  E.  Brennan,  said 
the  reason  Maine’s  regulations  are  so 
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strict  is  that  no  other  state  east  of  the 
Mississippi  has  so  much  unorganized 
territory. 

Barringer  helped  set  up  the  com¬ 
mission  membership,  pointing  out 
that  it  includes  “a  word  jobber,  a 
woods  operator,  a  registered  en¬ 
gineer,  a  professional  forester,  an  out¬ 
standing  wildlife  specialist,  a  farmer 
and  a  businessman.” 

He  urged  the  committee  not  to 
“tinker  with  an  agency  that’s  already 
been  set  up  as  carefully  as  any  in  state 
government.” 

One  proposal  by  landowners,  to  put 
an  industry  representative  on  the 
commission,  was  also  advanced  by 
Ron  Lovaglio,  a  forest  manager  for 
International  Paper. 

“It’s  unbelievable  to  me  there’s  no 
clear  industry  voice  on  L.U.R.C.,” 
he  said. 

Opponents  to  that  suggestion 
claimed  it  would  be  like  putting  a  Cen¬ 
tral  Maine  Power  Co.  official  on  the 
Public  Utilities  Commission,  or 
“putting  a  fox  in  the  henhouse,”  as 
State  Rep.  Donald  Hall,  a  Christmas 
tree  farmer  said. 

Whatever  recommendations  the 
committee  makes  to  next  year’s  leg¬ 
islative  session  will  become  part  of  a 
new  debate  then. 


Digital  photo 
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its  page  composition  system.  Accord¬ 
ing  to  Sprick,  at  least  half  of  DPA’s 
customers  are  already  using  some 
form  of  electronic  news  composition 
system. 

“The  technology  is  there  for  fully 
integrated  typesetting  but  there  is  cer¬ 
tainly  a  gap  in  the  picture  field.  At  the 
moment  this  is  overcome  by  scanning 
received  photographs.  A  system  like 
the  Electronic  Picture  Desk  can  easily 
store  pictures  from  a  photo  agency  or 
the  paper’s  own  photographs  can  be 
scanned  into  the  system.  The  editor 
can  enlarge,  crop,  rotate,  alter  grey 
shades  etc.  before  positioning  it  on 
the  final  page.  Muirhead’s  advantage 
is  that  its  approach  is  in  developing 
equipment  which  only  requires  mod¬ 
erate  investment.” 

Even  at  this  stage,  once  the 
Electronic  Picture  Desk  is  in  use  at 
DPA,  customers  will  have  the  oppor¬ 
tunity  to  include  more  pictures  than 
are  currently  possible.  This  will  not 
only  give  them  an  edge  over  competi¬ 
tive  newspapers  but  strengthen  their 
position  against  alternative  media. 


Publishers  Associated  to  Gain  Eco¬ 
nomy  Cooperative,  known  as  PAGE, 
has  announced  the  selection  of  its 
board  of  directors.  The  new  board  will 
serve  until  the  first  annual  member¬ 
ship  meeting,  to  be  held  on  the  Satur¬ 
day  prior  to  the  annual  AN  PA  con¬ 
vention.  PAGE  was  incorporated  in 
Washington,  D.C.,  as  a  cooperative 
association  of  newspaper  publishers 
designed  to  cut  supply  costs  through 
volume  buying. 

A  full  nine-member  board  will  be 
elected  by  PAGE  members  at  the 
annual  meeting,  and  new  officers  will 
be  selected  from  that  board.  The  cur¬ 
rent  board  consists  of  six  persons. 

The  members  of  the  board  and 
officers  named  are: 

•  Joe  Smyth,  president  of  PAGE. 
Smyth  is  president  of  Independent 
Newspapers,  Inc.,  a  group  which 
owns  the  Delaware  State  News,  Dov¬ 
er,  Delaware,  as  well  as  several  week¬ 
ly  newspapers  in  Maryland,  Florida 

Maryland  daily 
buys  APT  system 

The  Frederick  (Md.)  News-Post 
has  signed  a  contract  in  excess  of 
$200,000  for  a  classified  advertising 
and  newsroom  computer  system  from 
Applied  Printing  Technologies  Inc. 

There  will  be  a  two-phase 
installation  at  the  News-Post,  a 
35,400  circulation  daily  serving  the 
western  portion  of  Maryland.  The 
first  phase  calls  for  installation  of  the 
classified  advertising  system. 

The  News-Post  chose  the  APT- 
ONE  newspaper  system  in  part 
because  of  the  computer  system’s 
classified  advertising  telemarketing 
features,  according  to  George  B. 
Delaplaine  Jr.,  publisher. 

The  APT-ONE  classified  system 
will  interface  with  the  paper’s  existing 
Microdata  accounting  system.  The 
APT-ONE  classified  system,  in  addi¬ 
tion  to  formatting  the  ad  and  sending  it 
to  the  paper’s  typesetter,  will  produce 
an  invoice  for  transient  classified 
advertising.  Invoices  for  repeat 
customers  will  be  sent  to  the  Microda¬ 
ta  system. 

The  system  to  be  installed  at  the 
News-Post  includes  two  Digital 
Equipment  Corp.  PDP  11/24  pro¬ 
cessors,  two  80  megabyte  CDC  disk 
drives,  and  Delta  Data  7303  intelligent 
terminals.  Seven  7307  terminals  will 
be  installed  in  the  classified 
department,  and  18  terminals  initially 
are  slated  for  installation  in  the  news¬ 
room. 


and  Arizona. 

•  Willmott  Lewis,  Jr.,  vice  presi¬ 
dent  of  PAGE.  Lewis  is  publisher  of 
the  Valley  News  in  White  River 
Junction,  Vermont. 

•  H.  Charles  Berky,  secretary  of 
PAGE.  Berkey  has  acted  as  coordina¬ 
tor  in  the  formation  of  PAGE,  but  is 
not  a  member  of  the  board. 

•  Anthony  H.  Biggs,  member  of 
PAGE  board.  Biggs  is  the  vice  presi¬ 
dent  and  publisher  of  Truth  Publish¬ 
ing  Company,  Inc.,  in  Elkhart, 
Indiana. 

•  Austin  C.  Drukker,  member  of 
PAGE  board.  Drukker  is  the  presi¬ 
dent  of  the  Passaic  Herald-News  in 
Passaic,  New  Jersey,  and  the  Dover 
Advance,  Dover,  New  Jersey. 

•  Gary  L.  Hoenshel,  member  of 
PAGE  board.  Hoenschel  is  the  vice 
president  of  the  Tribune  Review  in 
Greensburg,  Pennsylvania. 

In  addition  to  naming  board  mem¬ 
bers  and  officers,  PAGE  formally 
appointed  its  legal  counsel  and 
accounting  firm.  The  legal  repre¬ 
sentatives  of  PAGE  will  be  Hanson, 
O’Brien,  Bimey  &  Butler  in  Washing¬ 
ton,  D.C.  page’s  accounting  and 
auditing  will  be  handled  by  Main- 
Hurdman  in  Philadelphia. 


AT  LAST! 

A  Computer  Typesetting 
System  Designed  For 
The  Small  Paper 

...  by  a  former  publisher.  Uses  the 
TRS-80  Model  II,  12  or  16,  A  COM¬ 
PLETE  system  that  simply  “plugs  in” 
to  your  Comp.  Jr,  Compuwriter,  Comp 
II,  Trendsetter  or  Unisetter.  Also  the 
Comp  IV  and  the  4961  soon.  No  wires 
to  hook  up  inside  your  typesetter,  just 
one  plug.  No  changes  to  typesetter  or 
computer.  Everything  is  included, 
nothing  else  to  buy  or  learn.  Com¬ 
puter  can  be  located  up  to  1 ,000  feet 
away  from  typesetter.  Use  the  Radio 
Shack  Model  100  as  a  remote  ter¬ 
minal.  You  buy  the  computer,  plug 
everything  in  and  start  writing  stories. 
The  computer  and  your  typesetter 
worry  about  the  type.  Install  for  less 
than  $1,800  complete.  If  you  think  it’s 
too  good  to  be  true,  check  with  the 
Kansas  and  Missouri  papers  now  us¬ 
ing  it  daily. 

For  the  full  story 
on  RimWriter,  contact: 

Genesys  Systems 

Box  277,  Ellinwood,  KS  67526 
316-564-3636 
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On  etiquette  and  JFK 

Manners  columnist  Letitia  Baldrige  discusses  her 
work  in  the  area  of  decorum  and  her  years  as 
social  secretary  in  the  Kennedy  White  House 


By  David  Astor 

This  is  a  month  of  anniversaries  for 
Letitia  Baldrige.  It  will  soon  be  20 
years  since  the  assassination  of  John 
F.  Kennedy,  for  whom  she  served  as 
White  House  social  secretary.  And  on 
a  much  more  positive  note,  it  will  be 
five  years  November  27  since  she 
made  the  cover  of  Time  magazine 
after  revising  The  Amy  Vanderhilt 
Complete  Book  of  Etiquette. 

But  Baldrige  is  by  no  means  spend¬ 
ing  her  time  only  thinking  about  the 
past.  She  currently  writes  the  weekly 
‘’Mind  Your  Manners”  column  for 
the  Los  Angeles  Times  Syndicate 
(LATS).  She  heads  the  New  York 
City-based  Letitia  Baldrige  Enter¬ 
prises  public  relations  firm.  And  she  is 
writing  a  book  about  corporate  man¬ 
ners.  after  which  she  plans  to  again 
update  the  Vanderbilt  volume. 

The  etiquette  expert  gained  a  great 
deal  of  her  decorum  knowledge  work¬ 
ing  as  social  secretary  for  U.S. 
Ambassador  David  Bruce  in  France 
from  1948  to  1951  and  Ambassador 
Clare  Booth  Luce  in  Italy  from  1953  to 
1956.  (Baldrige  speaks  both  French 
and  Italian.)  It  was  this  kind  of  back¬ 
ground — and  her  friendships  with 
Jacqueline  Bouvier  (a  fellow  Vassar 
student)  and  the  Kennedy  family — 
that  resulted  in  the  White  House  job 
offer  in  late  1960,  while  Baldrige  was 
working  for  Tiffany's. 

Baldrige — who  also  served  as  the 
First  Lady's  chief  of  staff — spent  her 
early  days  in  the  White  House  trying 
to  get  JFK  to  observe  the  proper  eti¬ 
quette  in  various  social  situations. 

"He  loved  all  the  pomp  and  pro¬ 
tocol,  but  he  used  to  ruin  it  until  we 
got  him  trained,"  chuckled  Baldrige, 
speaking  during  an  E&P  interview. 
"It  took  him  about  three  months.  It 
was  like  bridling  a  horse.  He  called  me 
‘Miss  Push-and-Pull.' 

“One  morning  he  was  giving 


another  president  (of  a  country)  a 
house  tour  and  was  expounding  on  the 
beautiful  State  Dining  Room  he  was 
about  to  show  him;  instead  he  barged 
into  the  butler’s  pantry,  where  a  star¬ 
tled  group  of  shirt-sleeved  waiters 
were  fixing  hors  d’oeuvres  and  mix¬ 
ing  drinks.” 

Baldrige,  who  included  this  and 
other  recollections  in  an  article  for 
LATS  marking  the  November  22, 
1963  anniversary,  did  much  more 
than  just  “bridling”  JFK.  Three  of 
her  many  responsibilities  included 
planning  the  particulars  of  various 
Presidential  ceremonies  (such  as 
where  and  when  gifts  would  be 
exchanged),  helping  Jacqueline  Ken¬ 
nedy  with  her  redecoration  of  the 
White  House,  and  showing  visiting 
dignitaries  around  the  executive  man¬ 
sion  when  the  Kennedys  were  away. 

The  pressure  of  often  working  from 
8  a.m.  to  midnight,  seven  days  a 
week,  finally  took  its  toll  on  Baldrige, 
who  resigned  her  posts  in  the  summer 
of  1963  to  work  in  Chicago’s  Mer¬ 
chandise  Mart.  But  she  left  the  White 
House  with  many  fond  memories,  and 
even  today — when  the  "Camelot” 
legend  has  been  punctured  by  reports 
about  JFK's  alleged  womanizing  and 
other  negatives — Baldrige  will  not 
speak  ill  of  the  former  president. 

"People  can  write  all  the  cheap- 
shot  books  they  want  to  today  about 
John  F.  Kennedy,”  wrote  Baldrige  in 
her  LATS  article.  “Those  of  us  who 
worked  for  him  loved  him  truly,  and 
as  the  decades  pass  down  through  the 
years,  we  will  continue  to  speak  up  for 
him,  so  that  young  people  who  were 
not  born  in  his  lifetime  will  know  just 
who  he  was.” 

One  of  the  many  positive  things  she 
remembers  about  Kennedy,  noted 
Baldrige,  was  that  he  “loved  his  chil¬ 
dren  with  a  fierceness  ....  They 
were  his  oasis  of  peace  and  calm  in  a 
frantic  world.” 


Letitia  Baldrige 


The  former  White  House  social  sec¬ 
retary  also  had  kind  words  for  Jac¬ 
queline  Kennedy,  who  Baldrige  still 
keeps  in  touch  with.  "She  did  an 
extraordinary  job,”  said  Baldrige. 
"They  were  a  team.  You  couldn’t 
look  at  his  presidency  without  looking 
at  her  too.” 

Baldrige  observed  that  there  is 
plenty  of  debate  about  the  success  or 
failure  of  JFK’s  political  programs, 
but  contended  that  the  couple  had  a 
positive  and  lasting  effect  on  cultural 
and  social  matters. 

The  Kennedys,  she  said, 
influenced  people  to  give  more  atten¬ 
tion  to  interior  design,  to  hold  less- 
formal  entertainment  functions,  to  go 
hatless  (since  JFK  did  so),  and  to  eat 
lighter  meals  (“Jackie  was  stylish  and 
thin,  and  women  wanted  to  emulate 
her”). 

Baldrige  was  eating  lunch  in  Chica¬ 
go  with  the  editor  of  Town  and  Conn- 
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try  magazine  when  she  heard  about 
the  Dallas  shooting.  “I  went  right 
back  to  the  White  House,  and  Sargent 
Shriver  put  me  to  work  on  the  fun¬ 
eral,”  she  said  sadly.  “It  was  an 
incredible  time.  It  was  just  not  real. 
We  were  walking  around  in  a  dream, 
like  zombies.” 

After  accepting  Lady  Bird  John¬ 
son’s  request  to  help  train  her  staff, 
she  founded  Letitia  Baldrige  Enter¬ 
prises  in  early  1964.  She  wrote 
a  book  (Of  Diamonds  and 
Diplomats),  and  spent  1969  to  1971  at 
Burlington  industries.  The  LATS  col¬ 
umn  began  about  eight  years  ago. 

The  “Mind  Your  Manners”  feature 
(formerly  called  “Contemporary  Liv¬ 
ing”)  is  mostly  in  a  question-and- 
answer  format.  And  Baldrige  receives 
plenty  of  questions  in  the  mail.  Letter- 
writers  ask  everything  from  how  to 
act  in  a  dating  situation  to  how  long  a 
telephone  caller  can  be  politely  kept 
on  hold. 

This  avid  interest  in  the  column  at 
least  partially  stems  from  the  fact  that 
many  people  realize  etiquette  doesn’t 
just  mean  “starchy,  stiff  and  formal” 
manners,  said  Baldrige.  She  noted, 
for  instance,  that  etiquette  can  be  a 
crucial  factor  in  getting  and  holding  a 
job. 

Many  of  the  people  who  write  Bal¬ 
drige  are  in  their  20s  and  30s,  reflect¬ 
ing  her  observation  that  etiquette  is 
not  taught  in  the  home  as  much  as  it 
used  to  be. 

Another  reason  why  a  significant 
portion  of  the  Baldrige  column’s 
audience  is  young  lies  in  the  relevant 
nature  of  her  1978  revision  of  Amy 
Vanderbilt’s  etiquette  book.  Baldrige 
discussed  traditional  manners  mat¬ 
ters  in  the  Doubleday-published 
volume,  but  also  touched  on  etiquette 
as  it  relates  to  live-together  couples 
(do  they  receive  one  or  two  party 
invitations?),  the  gay  community, 
etc.  The  result  was  the  Times  cover 
story  on  “New  American  Manners,” 
as  well  as  a  flood  of  mail  for  Baldrige. 

“1  got  a  lot  of  criticism,  but  niostly 
letters  of  support,”  she  said.  Much  of 
the  mail  contained  suggestions  that 
Baldrige  plans  to  use  when  she  revises 
the  edition  once  again. 

Meanwhile,  Baldrige  is  hoping  to 
finish  a  book  (also  from  Doubleday) 
on  corporate  manners  by  next  sum¬ 
mer.  The  book,  which  will  run  about 
1,000  pages  (containing  “more  than 
you’ll  ever  care  to  know,”  she  joked), 
reflects  Baldrige’s  belief  that  good 
manners  is  good  business. 

“Heads  of  corporations  are  dis¬ 
covering  that  if  executives  and  em¬ 
ployees  are  well-mannered,  people 
will  want  to  do  business  with  them,” 
said  Baldrige,  adding  that  the  result 
can  also  be  improved  company 
morale  and  less  worker  turnover. 


The  sister  of  U.S.  Secretary  of 
Commerce  Malcolm  Baldrige  noted 
that  her  public  relations  firm  started  a 
corporate  manners  division  earlier 
this  year  that  coaches  executives 
about  phone  manners,  business 


lunches,  handshakes,  dress  codes, 
letter-writing,  party  invitations,  etc. 

Whether  it  concerns  businesspeo¬ 
ple  or  the  public  at  large,  Baldrige 
said,  “There’s  nothing  to  me  more 
fascinating  than  human  behavior.” 


Column  covering  computers  starts 


A  weekly  computer  and  computer 
accessories  column  from  the  Los 
Angeles  Times  Syndicate  (LATS) 
began  nationwide  distribution 
November  15. 

“Computer  File” — written  on 
alternate  weeks  by  Richard  O’Reilly 
and  Lawrence  J.  Magid — discusses 
trends  and  breakthroughs,  the  best 
way  to  use  specific  hardware,  and 
problems  that  might  occur.  LATS 
vice  president  and  general  manager 
Richard  S.  Newcombe  said  the  col¬ 
umn  is  “written  in  a  light  fashion”  yet 
offers  “concrete”  information. 

Specific  column  subjects  range 
from  personal  computer  selection  tips 
to  the  “new  breed  of  miniature 
micros”  that  weigh  less  than  four 
pounds. 


O’Reilly  is  a  staff  writer  for  the  Los 
Angeles  Times,  which  ran  “Compu¬ 
ter  File”  before  it  entered  syndicat¬ 
ion.  Prior  to  joining  the  paper  nine 
years  ago,  O’Reilly  spent  two  years 
with  the  Denver  Post  and  eight  years 
with  the  Rocky  Mountain  News. 

Magid  is  executive  vice  president  of 
the  San  Francisco-based  Know  How 
Inc.,  a  company  that  teaches  people 
how  to  use  new  microcomputer  tech¬ 
nology  in  business.  He  is  a  contribut¬ 
ing  editor  to  PC  World  magazine,  and 
has  contributed  to  InfoWorld,  Pop¬ 
ular  Computing,  and  other  publica¬ 
tions.  He  is  the  former  editor  of  PC 
Magazine — the  forerunner  of  PC 
World  and  now  a  separate  publica¬ 
tion. 


Former  King  columnist  Clark  Kinnaird  dies 


Clark  Kinnaird,  author  of  the  King 
Features  Syndicate-distributed  “Your 
America  Day-by-Day”  column  from 
1948  to  1969,  has  died  at  the  age  of  82. 

Each  installment  of  the  Kinnaird 
column  dealt  with  an  event  or  person 
in  American  history,  with  the  New 
York  Journal- American  publishing  an 
accompanying  biweekly  teacher’s 
aid.  The  column,  which  originated  at 
the  Journal- American,  was  the  idea  of 
William  Randolph  Hearst,  Jr. 

Kinnaird  was  the  author  of  several 
American  history  books,  including 


George  Washington:  the  Pictorial 
Biography,  500  Americans ,  War 
Comes  To  Us  and  The  Real  F.D.R. 
He  was  also  wrote  books  about  com¬ 
ics,  including  Goldberg  i’5.  the 
Machine  Age  and  Milton  Caniff: 
Rembrandt  of  the  Comic  Strips. 

Born  in  Louisville,  Kinnaird  was 
European  correspondent  for  the 
Hearst  newspapers  from  1921  to  1924, 
managing  editor  of  the  Central  Press 
Association  (a  Hearst  Feature  Serv¬ 
ice  syndicate)  from  1924  to  1928,  and 
editor  and  publisher  of  the  Eden 
(N.C.)  Daily  News  from  1928  to  1930. 


Cartoonist  Don  Wright  wins  lAPA  Waliace  award 


Don  Wright,  two-time  Pulitzer 
Prize-winning  editorial  cartoonist  for 
the  Miami  News,  has  won  the  Inter- 
American  Press  Association  Tom 
Wallace  Award.  It  was  presented  in 
Lima,  Peru,  late  last  month. 

The  award,  which  recognizes 
Wright’s  commentary  about  Latin 
American  politics  in  1982,  is  named 
for  the  late  editor  of  the  Louisville 
Times  and  first  North  American  presi¬ 
dent  of  the  lAPA. 

Wright,  whose  work  is  distributed 
nationwide  by  the  Tribune  Company 
Syndicate,  was  also  the  first  editorial 
cartoonist  to  win  the  Robert  F.  Ken¬ 
nedy  Memorial  Journalism  Award  in 
May  of  this  year. 


UNIVERSAL  PRESS  SYNDICATE 

You  know  our  name  and  our  success 
story.  If  you’re  a  salesman  who  is  not 
Intimidated  by  difficuit  goals  and  can 
function  effectiveiy  within  a  team  of 
professionals,  we  invite  you  to  share 
our  future. 

Call  or  write: 

Universal  Press  Syndicate 
4400  Johnson  Drive 
Fairway,  KS  66205 
913-362-1523 

Att:  Tom  Thornton,  V.P.  or 
Bob  Duffy,  Sales  Director 
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1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


IQoq 

SEPTEMBER 

Linage 

The  follewing  linage  tabulations  have  been  compiled  by 
Media  Records,  Inc.  for  the  exclusive  publication  of  Editor 
A  Publisher.  They  may  not  be  reprinted  or  published  in 
any  form  without  explicit  permission  from  Media  Rec¬ 
ords,  Inc.  NOTE:  Newspapers  marked  with  code  below 
include  advertising  in  Parade  or  Family  Weekly, 
approximate  linage  as  follows: 

*Parade-47,345  tFamily  Weekly-46,107 

The  following  are  subscribers  to  Media  Records  National 
Advertising  Report  Service.  Their  figures  on  total  advertising 
are  furnished  to,  but  are  not  measured  by  Media  Records — Fort 
Worth  Star-Telegram,  Indianapolis  Star  News,  Los  Angeles/ 
Torrance  Breeze,  Louisville  Courier  fournal  &  Times,  Phoenix 
Republic  Gazette,  Portland  Oregonian,  Tampa  Tribune,  Toledo 
Blade. 

1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  GA. 

Constitution-m .  3,145,446  674.359  2.665,507  617,164 

Journal-e .  3,100,575  599,935  2.796.951  624.472 

Journal  &  Constitution-S  2,014,465  626,389  1,678,037  394,123 

Joumol  &  Constitution-sal  570.033  _  502.539  _ 

Grand  Total .  8,830,519  1,900,683  7,643.683  1,643, ’59 

NOTE;  Constitution-m  and  Joumal-c  published  5  days  o  week  only. 

BALTIMORE,  MD. 

*News  American-S .  501,174  31,392  433,081  39,31; 

News  Americon-e .  943,053  136,380  1,002,889  207,544 

Sun-m .  2,205,669  143,713  2.071.580  205.574 

Sun-e .  1,972,367  143,713  1,970,831  205,712 

Sun-S .  2.415.121  _  2.024.781  147.104 

Grand  Totol .  8,037,384  455,198  7,503,162  805,246 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


DALLAS,  TEX. 

News-m .  5,738,368  350,134  5,124,091  375,497 

•News-S .  2,727,328  262,505  2,290,900  283,922 

Times  Herald-o/d .  4,802,412  194,306  4,418,698  418,364 

Times  Herald-S .  2.147.886  438.135  2.092.172  140,024 

Grand  Total . 15,415,994  1,245,080  13,925,861  1,217,807 

DENVER,  COLO. 

Rocky  Mt.  News-m .  5,625,245  1,984  5,307,667 

•Rocky  Mt  News-S .  1,149,122  51,720  1,141.459 

Post-m .  3,499,199  163,035  3,391,361  117,382 

Post-S .  2.256.187  14.472  1.963.091  _ 

Grand  Total . 12,529,753  231,211  11,803,578  117,382 

DETROIT,  MICH. 

FreePress-m .  1,991,320  1,079,030  1,892,727  519,008 

•Free  Press-S .  719,064  234,639  603,680  188,013 

News-o/d  2,555,236  499,663  2,622,327  384.823 

News-S  1.407.303  189.972  1.209.766  257.912 

Grand  Total .  6,672,923  2,003,304  6,328,500  1,349,756 

ERIE,  PA. 

Times-e .  1,197,324  4,704  1,348,265  8,760 

•Times-News-S .  965.419  40.536  891.676  59.584 

Grand  Total .  2,162,743  45,240  2,239,941  68,344 

FORT  WORTH,  TEX. 

Stor-Telegram-m .  4.182,428  761,708  3,566,482  977,454 

Slar-Telegrom-e .  3,244,548  823.898  3,080,288  1,141,700 

Star-Telegram-S .  1.931.730  102.974  1  873.630  121.090 

Grand  Total .  9,358,706  1,688,580  8,520,400  2,240,244 

GREENWICH/STAMFORD,  CONN. 

Time-e .  1,386,387  1,262,788  27,264 

Time-S .  628,118  574,802  8,064 

Advocote-e .  1,884,195  14,640  1,741,504  74,056 

tAdvocate-S  672.118  600.430  8.064 

Grand  Total .  4,571,068  14,640  4,179,524  117,448 


BERGEN  COUNTY,  N.J. 


Record-e .  2,791.531  319,274  2,623,006  404,423 

•Record-S .  2.137.370  411.737  1.918.312  409.940 

Grand  Total .  4,928,901  731,011  4,541,318  814,363 

NOTE:  Record-e  published  5  days  a  week  only. 

BOSTON,  MASS. 

Herold-m .  752,409  665,088  89,612 

Herold-S  396,383  66,360  329,549  88,092 

Globe-o/d .  2,711,299  118,972  2.667.897  140,692 

•Globes  2.841.188  210.544  2.429.845  232.448 

Grond  Total .  6,701,279  395,876  6,092,379  550,844 

NOTE;  Effective  Dec.  21,  1982,  the  Boston  Herold  American,  changed  the 
newspaper  name  to  the  Boston  Herold 

BUFFALO,  N.Y. 

News-od .  2,159,144  241,840  2,345,059  14,864 

News-S .  829.408  238,760  783,335  75,936 

Courier-Express-m .  785,847  7,827 

Courier-Express-S .  _  730.831  28.448 

Grand  Total .  2,988,552  480,600  4,645,072  127,075 

NOTE:  Courier  Express-m  and  S  ceosed  publicotion  Sept.  19,  1982. 

CAMDEN,  NJ. 

Courier  Post-e .  1,839,969  150,915  1,845,139  76,360 

•tCourier  Post-S .  713.084  109.372  723.445  23.472 

Grond  Total .  2,553,053  260,287  2,568,584  99,832 

CHARLOTTE,  N.C. 

News-e .  1,156,731  1,139,268  47,472 

Observer-m .  1,678,933  514,533  1,671,933  507,205 

•Observer-S .  985.844  357.450  829.734  200.172 

Grond  Total .  3,821,508  871„983  3,640,935  754,849 

NOTE:  News-e  published  5  doys  a  week  only. 

CHICAGO,  ILL. 

Tribune-a/d .  3,093,680  2,420,956  3,085,464  2,230,420 

Tribum  S  1,917,322  871,326  1,689,032  783,994 

Sun-Times-m .  2,570,836  748,306  2,430,926  628,763 

•Sun  Times-S .  730.237  445.311  609.811  531.311 

Grand  Total .  8,312,075  4,485,899  7,815,233  4,174,488 


NOTE:  Tribune  o/d  and  S  chonged  from  nine-column  to  six-column  Oct.  1 1 , 
1982 

NOTE;  Tribune  o/d  and  S  six-column  figures  for  Sept.,  1983  reflect  converted 
nine-column  meosurements. 

CINCINNATI,  OHIO 

Enquirer-m .  2,296,401  168,344  2,285,844  32,144 

Enquirers  1,592,916  87,632  1,375,343  14,160 

Post-e,  917.198  128.308  1.018.256  32.000 

Grond  Totol .  4,806,515  384,284  4,679,443  78,304 


HARTFORD,  CONN. 

Courant-m .  2,694,879  520,627  2,663,909  405,656 

Courant-S .  1.312.054  924.230  1.224.346  783.295 

Grand  Total .  4,006,933  1,444,857  3,888,255  1,188,951 

HONOLULU,  HAWAII 

Advertiser-m .  2,471,618  2,709,253 

Star  Bulletin-e .  2,349,028  2,737,900 

•Stor  Bulletin  & 

Advertiser-S .  1.304.746  1 .249.697 

Grand  Total .  6,125,392  6,696,850 


HOUSTON,  TEX. 

Chronicle-a/d .  7,816,867  460,239  6,307,872  473,943 

Chronicle-S .  2,549,667  304,122  2,283,973  129,783 

Postm  5  555,518  432,655  4,553,491  446,979 

•Posts  1 .434.987  348.648  1.324.792  266.750 

Grond  Total . 17,357,039  1,545,664  14,470,128  1,317,455 

INDIANAPOLIS,  IND. 

News-e .  1,654,493  1,684,189 

Stor-m .  2,162,956  2,109,865 

Star-S .  1.355.415  1.228.840 

Grand  Total .  5, 1 72,864  5,022,894 

LONG  ISLAND,  N.Y. 

Newsdoy-e .  2,994.766  817,158  2,843,803  744,882 

Newsday-S .  1.599.724  1.078.984  1.279.333  909.537 

Grand  Total .  4,594,490  1,896,142  4,123,136  1,654,419 

LOS  ANGELES,  CALIF. 

Times-m .  5,425,748  3,547,946  5,483,577  2,974,005 

Times-S .  2,597,491  1,249,901  2,306,897  963,685 

Herald  Examiner-m .  873,578  260,751  843,028  160,353 

Herald  Examiner-S .  255.132  69.357  206.068  66.435 

Grand  Total .  9,151,949  5,127,955  8,839,570  4,164,478 

LOS  ANGELES/SAN  FERNANDO  VALLEY,  CALIF. 

News-m .  3,015,705  648,623  2,864,877  656,558 

News-S .  994,408  128.584  882.843  152.184 

Grand  Total .  4,010,113  777,207  3,747,720  808.742 

NOTE;  Effective  Jan  2,  1983,  News-S  discontinued  distributing  Porode, 

LOS  ANGELES/TORRANCE,  CALIF. 

Breeze-e .  2,400,524  2,373,448 

Breeze-S .  774,886  701.036 

Grand  Total .  3,175,410  3,074.484 

LOUISVILLE,  KY 

Courier- Journal -m .  1,623,577  289,893  1,842,412  288,657 

Times-e .  1,542,201  483,895  1,846,250  425,737 

Courier- Journal -S .  1.568.614  3.780  1.367.157  7.010 

Grand  Total .  4,734,392  777,568  5,055,819  721,404 

NASHVILLE,  TENN. 

Bonner-e,...  1,442,903  327,356  1,478,226  231,976 

Tennessean-m .  1,468,410  335,756  1,491,372  232,056 

•Tennessean-S .  977.781  185.796  871.249  206.264 

Grand  Total .  3,889,094  848,908  3,840,847  670,296 


Ad  Expenditure  Trends 
September  1983 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 39  Cities  Report 


1983  1982  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

September . $  386,129  343,538  -i-  42,591  -i-  12.4 

First  Nine  Months  3,606,539  3,066,866  -t-  539,673  -i-  17.6 

Department  Stores 
(Included  in  Retail) 

September .  92,357  84,188  -(-  8,169  -i-  9.7 

First  Nine  Months  780,117  670,168  -t-  109,949  -t-  16.4 

General 

September .  122,721  106,357  -n  16,364  -i-  15.4 

First  Nine  Months  1,100,301  962,393  -t-  137,908  -t-  14.3 

Automotive 

September .  16,327  18,997  -  2,670  -  14.1 

First  Nine  Months  186,885  181,714  -i-  5,171  -i-  2.8 

Financial 

September .  20,093  18,830  +  1,263  +  6.7 

First  Nine  Months  259,619  204,186  -i-  55,433  -t-  27.1 

Classified 

September .  225,798  176,369  -(-  49,429  -i-  28.0 

First  Nine  Months  2,024,930  1,711,528  -i-  313,402  -h  18.3 

Total  Advertising 

September .  771,068  664,091  -i-  106,977  -i-  16.1 

First  Nine  Months  7,178,274  6,126,687  -(-1,051,587  -(-  17.2 


ClIVELAND,  OHIO 

Plain  Deoler-m .  2.998.801  422.393  3.103.375  408.130 

Ploin  Deoler-S .  I  641  541  88  503  1 .397.801  60  841 

Grand  Totol .  4,640.342  510,896  4,501,176  468,971 
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1983  1982 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


NEW  YORK,  N.Y. 

Times  m  3,417.788  287.571  3,267,693  368.557 

TimtsS  3,244.757  1.883.639  2,902.701  1,618,785 

Newsm  1.294,444  1.533,283  1.241.281  1.706.936 

NewsS  549,981  1,218,585  543,595  1,234,748 

Post-o/d .  1.121.731  _  1.074.752  _ 

Grand  Total .  9,628,701  4,923,078  9,030,022  4,929,026 


NOTE;  Effective  Sundoy  Sept.  18,  1983,  the  News  begon  distribution  of 
Porode  mogozine. 


NEWARK,  NJ. 

Star  Ledger-m .  3,897,559  114,800  3,431,460  134,069 

*Stor  Ledger-S .  2.808.924  323.408  2.450.568  225.296 

Grand  Totol .  6,706,483  438,208  5,882,028  359,365 

OAKLAND,  CALIF. 

Tribune-m .  1,664,977  222,653  1,751,261  190,487 

‘Tribune-S .  836.721  304.488  786.122  105.600 

Grand  Totol .  2,501,698  527,141  2,537,383  296,087 


NOTE:  Effective  Oct.  25, 1982,  the  Tribune  changed  from  an  evening  edition 
to  0  morning  edition. 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PrfRT  RUN 

SHREVIPOIIT,  LA. 


JoonMi-e .  1,448,734  97,072  1,603,376  92,100 

Times  m  1,921,339  138,512  2,170,725  121,308 

•Tin*  S  1.064.459  49432  1.046.261  19.712 

Grand  Tool  4,434,534  285,016  4,820,362  233,120 

SYRACUSE,  N.Y. 

Herald  Journol-e .  1,852,559  187,570  1,741,006  451,854 

•Herald-Amencon-S .  973,224  150,240  949,693  169,580 

Post  Slandord-m .  1 .453.558  304  917  1  382.418  566222 

Grand  Total .  4,279,341  642,727  4,073,117  1,187,654 

TAMPA,  FLA. 

Tribune-o/d .  3,669,091  3,500,167 

Tribone-S .  1.788.188  1.593.221 

Grond  Total .  5,457,279  5,093,388 


MOTE:  Part-run  weighted  by  full-run  revenue  eqivolent.  1983 — 224,477; 
1962 — 243,689;  comics  not  included. 


TOLEDO,  OHIO 

Blade-e .  1,987,723  2,169,833 

Blode-S .  1.312.206  1 .042.056 


1983  1982 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

DOVER,  DELA. 

Delaware  State  News-m.  1,022,714  1,032,878 

Delowore  Stote  News-S..  464.450  421396 


Grond  Totol .  1,487,164  1,454,474 

NOTE:  Inserts  not  included 

EDMONTON,  ALTA. 

Journal-e .  4,808,904  4,916,042 

FORT  LAUDERDALE,  FLA. 

News  &  Sun 

Sentinel  m,e,S .  5,720,988  825,370  5,228,731  1,207,336 

GREENSBURG,  PA. 

Tribune-Review-m .  1,725,878  1,684,606 

Tribune-Revtew-S .  969,164  806.302 

Grond  Totol .  2,695,042  2.490.908 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,677.189  2,679,848 

LINCOLN,  NEB. 

Journal-Stor*d/S .  1,586,074  1,469,692 


NOTE:  Includes  inserts — 511,126  lines  in  1983;  380,114  lines  in  1982 


ORANGE  COUNTY,  CALIF. 

Register-o/d .  5,064,399  763,736  4,798,990  183.992 

tRegister-S .  1.806.239  37.200  1.556.879  23.584 

Grand  Total .  6,870,638  800,936  6,355,869  207,576 

PHILADELPHIA,  PA. 

Inquirer-m .  2,323,368  706,212  2,330,608  428,369 

Inquirer  S  1,745,233  417,748  1,607,641  444,815 

News-e  1.243.148  36.408  1.233.752  46.176 

Grand  Total .  5,311,749  1,160,368  5,172,001  919,360 

PHOENIX,  ARIZ. 

Arizona  Republic  m .  3,905,258  137,522  3,318,196  140,364 

Arizona  Republic-S .  2,180,262  1,728,608 

Gazette  e .  3.793.356  139.454  3.201.529  145^ 

Grand  Total .  9,878,876  276,976  8,248,333  285,703 

NOTE:  On  Aug.  29, 1983  we  converted  to  six  column  format;  the  1 982  figures 
hove  been  odjusted  accordingly 

PORTLAND,  ORE. 

Oregonian  a/d,S .  5,099,094  4,962,874 

PROVIDENCE,  R.l. 

Bulletin-e .  1,616,853  535,851  1,737,243  648,042 

Journal-m .  1,826,514  361,847  1,687,158  468,576 

Journal-S .  1.567.013  233.040  1.358.536  265.272 

Grand  Total .  5,010,380  1,120,738  4,782,937  1,381,890 


NOTE:  Bulletin-e  and  Journai-m  hove  o  combined  Sat.  edition.  Effective  Jan. 
1983  the  linage  is  shown  only  in  the  Journal-m.  In  1982,  the  Sot.  linoge  was 
shown  only  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrot&Chronide-m  1,652,101  293,355  1,953,908  89,608 

Oemocrot  &  Chronicle-S  1,122,526  140,404  1,104,966  100,532 


Times  Union-e .  1.456.453  223.671  1.712.051  76.776 

Grand  Total .  4,231,080  657,430  4,770,925  266,916 

NOTE:  Times  Union-e  published  5  days  a  week  only. 

SAN  ANTONIO,  TEX. 

Express-m .  2,653,474  296,744  2,662,511  333,024 

Express-News-S .  1,347,330  302,412  1,422,424  91,144 

Express-News-sot .  762,609  681,464 

News-e  2,245,236  255,344  2,289,331  347,188 

llght-e .  2,418,068  410,425  2,478,076  348,440 

•Lights  1,309,886  319,538  1,265,162  205,288 

Light-sat .  594.754  509.505  _ 

Grand  Total . 11,331,357  1,584,463  11,308,473  1,325,084 


NOTE:  Express-m,  News-e  and  Light-e  published  5  days  a  week  only. 
NOTE:  Effective  Oct.  3.  1982,  Express-News-S  discontinued  distributing 
Family  Weekly. 


SAN  DIEGO,  CALIF. 

Union-m .  3,682,256  370,594  3,682,502  288,229 

•Union  S  1,607,205  38,880  1,333,630  61,912 

Tribune  e  3.793.245  397,710  3.869.094  329^55 

Grond  Total .  9,082,706  807,184  8,885,226  679,396 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,497,681  906,419  2,245,002  733,295 

Examiner-e .  2,439,953  902,581  2,199,542  709,113 

Examiner  &  Chronicle-S.  1.152.324  462.232  1.117.354  323.536 

Grand  Total .  6,089,958  2,271,232  5,561,898  1,765,944 

SAN  JOSE,  CALIF. 

Mercury-o/d .  5,029,026  678,659  4,483,389  709,713 

News-e  3,612,062  710,050 

Mercury  News-S .  2.166.197  _  1.721.801  78.056 

Grand  Total .  7,195,223  678,656  9,817,252  1,497,819 


NOTE:  Effective  Aug  29, 1983  the  AAercury-m  ond  News-e  combined  to  one 
edition,  the  Mercury-News-a/d.  The  Mercury-m  linoge  for  the  period  Aug.  1 
through  Aug.  27, 1983  is  included  in  the  Mercury  News  a/d  listing.  Prior  to 
Aug.  29, 1983,  the  Mercury-m  ond  the  News-e  had  o  combined  Sot.  edition, 
with  the  linage  shown  in  the  Mercury-m. 


Grond  Total .  3,299,929  3,211,889 


WASHINGTON,  D.C. 


Post-m . 

5,533,234 

587,631 

5,395,737 

1,044,274 

•Post-S . 

.  2,376.815 

388.304 

’.231.685 

425.637 

Grond  Totol . 

.  7,910,049 

975,935 

7,327.422 

1,469,911 

WASHINGTON, 

D.C.  JOURNALS 

Alexandria  Journal-m . 

991,140 

866,721 

Prince  George's  Joumol-m 

941,841 

18,720 

776,654 

11,744 

Montgomery  Joumol-m.  .. 

950,365 

821,806 

2,335 

Foirfox  Journal-m . 

1,029,489 

4,320 

942,238 

5,376 

Arlington  Joumol-m . 

1.006.194 

904.172 

Grond  Total . 

.  4,919,029 

23,040 

4,311,591 

19,456 

NOTE:  Journals  published  five  days  a  week  only 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e . 

.  1,491,848 

188,148 

1,472,140 

258,424 

Reporter  Dispotch-S . 

.  994.359 

255,720 

905  699 

118.816 

Grand  Totol . 

.  2,486,207 

443,868 

2,377,839 

375,240 

SEPTEMBER  1983/1982 

LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 


ALBANY,  N.Y. 

Times-Union-S .  950,132  761,849 

Knickerbocker  News-e....  1,161,150  1,201,438 

Times-Union-d .  1.877.921  1.845.530 

Grand  Totol .  3,989,203  3,808,817 

NOTE:  Hearst  newspaper  period  runs  Aug  22-Sept.  25,  1983. 

ALTOONA,PA. 

Mirror-e .  1,647,968  1,680,416 

BANGOR,  ME. 

Doily  News-m .  1,399,078  1,046,517 

Daily  News-S .  414.195  275.600 

Grand  Total . - .  1,813,273  1,322,117 

BIRMINGHAM,  ALA. 

News-e .  1,828,512  328,790  2,259,936  399,084 

NewsS  1,498,014  1,331,582 

Post-Herald-m .  1.449.280  1.508.402  _ 

Grand  Totol .  4,775,806  328,790  5,099,920  399,084 

BRIDGEPORT,  CONN. 

Telegram-m .  1,390,807  1,378,650 

Post-e .  1,513,204  1,554,945 

Post-S .  678.703  612.241 

Grond  Total .  3,582,714  3,545,836 

NOTE;  Sat.  linage  reported  in  Post-e  figures  only. 

BURLINGTON,  VT. 

Free  Press-m .  1,589,826  1,502,704 

Free  Press-S  391.160  300.090 

Grand  Total .  1,980,986  1,802,794 

CALGARY,  ALTA. 

Herold-e .  5,090,175  5,143,485 

CASPER,  WYO. 

Star-Tribune-mS .  2,410,730  2,114,336 

NOTE:  Includes  inserts-  492,128  lines  in  1983;  267,498  lines  in  1982. 
Fomily  Weekly  not  included— 55,656  lines  in  1983,  63,845  lines  in  1982 

CHICAGO,  IL. 

Herald-m .  909,987  319,726  891,315  278,390 

Herald-S .  127.732  44.879  126.721  39.580 

Grand  Total .  1,037,719  364,605  1,018,036  317,970 

DES  MOINES,  lA. 

Register-m .  626,778  643,526  722,282  373,182 

Register-S..  771.134  39.016  732.202  32.096 

Grand  Total .  1,397,912  682,542  1,454.484  405,278 


MADISON,  Wise. 


Capitol  Times-e .  1,741,706  1.958,238 

State- Journol-m .  1,794.022  1,986,270 

Stote-Journal-S .  990,181  842.079 

Grond  Total .  4,525,909  4,786,587 

MEMPHIS,  TENN. 

Conwnercial  Appeal-m....  2,379,846  1,833,034  2,340,702  1,153,642 

Commerciol  Appeal-S .  1,655,626  1,269,478 

Press-Scimitar-e .  1.626.408  589.610  1.758.792  459.998 

Grand  Totol .  5,661,880  2,422.644  5,368.972  1,613,640 

MERIDEN,  CONN. 

Record-Journat-m .  1,050,336  1,038,142 

MONTREAL,  QUE. 

Gazette-m .  4,105,962  3,820,882 

LeDevotr-m .  354.400  370.257 

Grond  Total .  4,460.362  4,191,139 

NOTE:  Gazette  incudes  T.V.  Times--  39,400  lines  in  1983,  42,457  lines  in 
1982 

NASHUA,  N.H. 

Telegraph-e .  1,795,066  1,587,901 

NEW  BRUNSWICK,  NJ. 

Home  News-e .  1 ,429,489  1 ,430,937 

Home  News-S .  843.251  805.134 

Grond  Total .  2,272,740  2,236.071 

NEWPORT  NEWS,  VA. 

Daily  Press-m .  1,504.454  1,563,002 

Times  Herold-e .  1,388.436  1.450.428 

Doily  Press  S  ..  904.414  808.808 

Grand  Total .  3,797,304  3,822,238 

NORTH  BAY,  ONT. 

Nugget-e .  857.479  887,458 

NORTH  PLATTE,  NEB. 

Telegraph-mS .  752,265  766,168 

NOTE:  Includes  Family  Weekly-  56,359  lines  in  1983;  63,525  lines  m  1982. 

NORFOLK,  VA. 

Virginion-Pilot-m .  2,680,514  242.717  2.579,595  239,285 

ledger- Star  e .  2,471,753  657,177  2.295.422  539,805 

Virginio-Pilot 

&  Ledger  Star-S .  1.517.534  360.952  1,307,980  364,650 

Grand  Total .  6,669,8011,260.846  6,182,997  1,143,740 

OGDEN,  UT. 

Stondord-Exominer-d .  1,559,638  1,466,640 

Standard-Exominer-S .  662.346  568.081 

Grond  Total .  2,221,984  2,034,721 

NOTE:  Includes  Family  Weekly-55,230  lines  in  1983.  63,854  lines  m  1982 

ORLANDO,  FLA. 

Sentinel  Stor-o/d .  4,901,820  1,907,094  4,268,208  1,446,676 

OTTAWA,  ONT. 

Le  Droit-e .  1,669,780  1,740,093 

PALM  SPRINGS-PALM  DESERT,  CALIF. 

Desen  Sun-e .  1,417,577  1,392.908 

PALO  ALTO,  CALIF. 

Peninsula  Times- 

Tribune-e .  1,535,940  199.234  1,351,686  241,206 

PORTLAND,  MAINE 

Press-Hero  .l-m .  1,281,652  1,164.778 

Express-e .  1,201,340  1,083,984 

Telegram-S .  1.012.692  755.716 

Grand  Total .  3,495,684  3,004,478 
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Sun-e. 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


QUEBEC,  QUE. 


Le-Soleil-e . 

1,967,142 

1,874,553 

NOTE:  Inserts  not  included-471,390  lines  in  1983,  809,626  lines  i 

READING,  PA. 

Times-m/Eogle-e . 

1,522,799 

1,498.427 

Eogle-S . 

1.049,565 

931.332 

Grond  Total . 

2,572,364 

2,429,759 

NOTE:  Includes  preprints 

RENO,  NEV. 

Gazette-Journol-d . 

.  1,844,598 

1,893.864 

Gazette-Journol-S . 

272.384 

264.810 

Grand  Total . 

2,116,982 

2,158,674 

RICHMOND,  VA. 

Times-Dispatch-m 

2,121,217 

2,054,886 

Times  Oispatch-S . 

1,613,959 

1,250,940 

News  Leoder-e . 

1.599.030 

1 .640  405 

Grond  Total . 

5,334,206 

4,946,231 

NOTE:  Port-run  linage  weighted  by  full-run  revenue  equivolent 

lines  in  1983,  101,013  11 

nes  in  1982.  Comics  not  included 

RIVERSIDE,  CALIF. 

Press-Enterpnse-m . 

2,174,340 

2,076,592 

Press-Enterprise-e  . 

1,666,434 

1,726,648 

Press-Enterpnse-S . 

433.692 

391.384 

Grond  Totol . 

4,274,466 

4,194,624 

NOTE:  Parode  linage  or 

preprinted  inserts  not  i 

ncluded 

SAN  BERNARDINO,  CALIF. 

Sun-mS . 

2,963,338 

2,696,400 

NOTE:  Porode  linage  not  included 

SANTA  BARBARA,  CALIF. 

News-Press-eS .  2,866,059  4,410  2,802,667  12,299 

NOTE:  Parode  Image  not  included. 


SCOTTS  BLUFF,  NEB. 


Star-Herald-mS .  861,904  959,371 

NOTE:  Includes  Fomily  Weeklv'--56,182  lines  in  1983;  63,516  lines  in  1982, 

SEATTLE,  WASH. 

Post-Intelligencer-d .  1,21 1,518  1,147,412 

Times-d .  2,887,402  3,009,496 

Times, Post- 

Intelligencer-S .  1.060.556  1.502.326 

Grond  Total .  5,159,476  5,659,234 


SPOKANE,  WASH. 

Spokesman-Review-m .  1,646,120  1,563,856 

Spokesmon-Review-S .  716,520  659,456 

Chronicle-e .  1.626.814  1.581.524 

Grand  Total .  3,989,454  3,804,836 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,036,468  2,096,332 

NOTE;  Figures  are  based  on  6-column  ond  10-column  classified. 

TORONTO,  ONT. 

Stor-o/d .  5.294,643  4,860,919 

Sun-m .  2.370.907  2.231474 

Grand  Total .  7,665,550  7,094,393 

TULSA,  OKLA. 

World-m . l,721,4ro  1,746,732 

Tribune-e .  1,705,369  1,740,843 

World-S .  902.880  891.255 

Grand  Total .  4,239,649  4,378,830 


NOTE:  Figures  are  based  on  6-column  formot  ond  9-co1umn  clossified. 


VANCOUVER,  B.C. 

4.220.642  4,166,819 


WAUKEGAN,  ILL. 

News-Sun-e .  1,700,104  1,678,208 

WILKES-BARRE,  PA. 

Times-Leader  o/d .  1,297,349  911,610 

WILMINGTON,  DEL. 

News-Journol-m,e .  1 ,61 5,190  2,070,748 

News-Journal-S .  1 .096.548  829.730 

Grand  Total .  2,711,738  2,900,478 

WILMINGTON,  N.C. 

Star-m .  1,010,771  1,057,826 

Star-News-S .  412.370  411,460 

Grand  Totol .  1,421141  1,469,286 

WINDSOR,  ONT. 

Star-e .  2,501,518  2,080,605 

WINSTON-SALEM,  N.C. 

Journal-m .  1,614,942  1,567,916 

Journol-S .  741,370  797,902 

Sentinel-e .  1.475.096  1.498.532 

Grand  Total .  3,831.408  3,864,350 

NOTE:  Part-run  linoge  weighted  by  full-run  revenue  equivalent  328,766 
lines  in  1983;  201,715  lines  in  1982  Comics  not  included. 

WORCESTER,  MASS. 

Gazette-e .  1,332,963  1,299,686 

Telegram-m .  1,371158  1,347,507 

Telegram-S .  1.370.329  1,187.389 

Grand  Total . .  4,076,450  3,834,582 


USA  Today  offers  state-by-state  breakdown 


Gannett  Co.  has  finally  given  advertisers  what  they've 
been  asking  for:  a  state  by  state  breakdown  of  USA  To¬ 
day’s  circulation. 

The  breakdown  includes  38  states  plus  the  District  of 
Columbia  where  USA  Today  is  sold  on  a  same-day  basis. 
The  figures  are  based  on  the  US  Postal  Service  statement 
of  ownership,  management  and  circulation  which  was 
published  on  Sept.  28,  1983.  The  statement  gave  Today’s 
total  circulation  for  Sept.  15,  1983,  the  first  anniversary  of 
its  debut  in  the  Washington,  D.C.,  area,  as  1,163,937. 

USA  Today  also  announced  a  9.4%  advertising  rate 
increase,  effective  on  January  I.  The  new  rates  will  bring 
the  cost  of  a  full  color  page  to  nearly  $24,000  and  the  cost  of 
a  black  and  white  page  to  over  $19,000. 

Gannett’s  last  audit  by  the  independent  firm  of  Price 
Waterhouse  was  last  April.  The  company  has  applied  for 
membership  to  the  Audit  Bureau  of  Circulations  and  re¬ 
quested  that  its  first  ABC  audit  cover  the  last  quarter  of 
this  year. 

California  is  the  state  with  the  greatest  Today  circula¬ 
tion,  Gannett  said,  with  sales  on  Sept.  15  of  141 ,339.  New 
York  came  in  second  with  circulation  of  127,859. 

Pennsylvania  was  third  highest  with  circulation  of 
101,058.  Next  came  Massachusetts  with  circulation  of 
74,867  and  Ohio  with  circulation  of  72,316. 

Other  leading  states  for  USA  Today  circulation  are  New 
Jersey  with  69,803,  Illinois  with  59,569,  Florida  with 
53,444,  and  Michigan  with  51,700. 

The  remaining  29  states  and  Washington,  D.C.,  all  had 
circulation  of  36,000  (Michigan:  36,031)  or  less,  with  21 
states  showing  USA  Today  circulation  under  20,000.  Mon¬ 
tana  had  the  least  circulation  with  1,450,  followed  by 
North  Dakota  with  1,545. 

Gannett  pointed  out  that  its  circulation  statement  was 
done  immediately  after  USA  Today  was  launched  in  the 
Boston  and  Cleveland  areas  and  prior  to  its  launches  in  the 
North  Texas/Oklahoma  and  Louisiana/Mississippi  mar¬ 
kets. 

The  statement  showed  Texas  circulation  of  28,276  and 
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Louisiana  circulation  of  1 ,832. 

The  statement  showed  USA  Today's  circulation  in  the 
District  of  Columbia  was  16,672,  while  circulation  in  Virgi¬ 
nia  was  32,463  and  in  Maryland  was  35,395. 

Gannett  also  released  new  syndicated  market  research 
by  MRl  which,  the  company  said,  showed  “demographics 
are  particularly  strong,’’  with  44%  of  readers  earning 
$35,000  a  year  or  more,  55%  having  attended  or  graduated 
college  and  35%  holding  managerial  or  professional  jobs. 

The  research  showed  Today’s  readers  are  pre¬ 
dominantly  male  by  61%  to  39%  for  females,  while  65%  fell 
into  the  25  to  49  age  group. 

The  company  also  said  the  research  showed  64%  of 
Today  readers  live  in  A  counties,  52%  live  in  suburbs,  39% 
in  central  cities  ad  23%  in  B  counties. 

Simmons  also  showed  44%  of  Today  readers  earned 
$35,000  or  more. 

Harte-HankSj  Branham  sever  ties 

In  a  joint  announcement,  November  16,  executives  of 
the  Harte-Hanks  Newspaper  Operations  group  and 
Branham  Newspaper  Sales  stated  they  would  not  renew 
their  national  advertising  sales  agreements  for  1984. 

The  two  firms  cited  “differences  in  strategic  resource 
evaluations’’  in  announcing  the  termination  of  their 
relationship. 

A  new  sales  representative  will  be  announced  by  Harte- 
Hanks  Newspaper  Operations’  executives  later  this 
month.  Of  the  dozen  Harte-Hanks  newspapers  repre¬ 
sented  by  Branham,  the  Corpus  Christi  (Tex.)  Caller  and 
Times  are  the  largest. 

The  severance  of  the  relationship  is  in  keeping  with 
Branham’s  current  strategy  of  persuing  only  larger  news¬ 
paper  clients. 

Harte-Hanks  other  representative  firms  include  Cres- 
mer.  Woodward,  O’ Mara  and  Ormsbee;  Landon  Asso¬ 
ciates;  and  Papert  Representatives. 

Harte-Hanks,  sources  said,  is  moving  towards  the  con¬ 
solidation  of  all  its  newspapers  with  a  single  national 
advertising  representative  firm. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


_ AUTOMOTIVE _ MONEY _ 

DEAR  ABBY-type  Question  &  Answer  "MORE  FOR  YOUR  MONEY” — Proven 
column  solves  readers’  automobile  prc-  weekly  column  and  fillers  of  money  sav- 
blems,  boosts  ads.  For  sample,  rates;  ing  consumer  news.  Mike  LeFan,  1802 
CAR  CARE  HOTLINE.  286  Garfield  S  13th,  Temple  TX  76501. 

Place.  Brooklyn  NY  11215.  _ 

_ MOVIE  REVIEWS 

ENTERTAINMENT  MINI  REVIEWS  (Cartoon  illustrated). 

„  ^  ^  „  Great  tor  weekend  section  or  entertain- 

CELEBRITY  INTERVIEWS,  movie  re-  ment  pages.  Camera  ready.  Star  photos, 
views,  "Around  Entertainment”  with  Our  9th  year.  Cineman  Syndicate,  7 
photos.  Our  12th  year.  International  Charles  Court,  Middletown  NY  10940; 
Photo  News,  Box  2405,  West  Palm  (914)  692-4572 
Beach  FL  33402.  _ ! _ 

_  POLITICAL  COLUMNS 

_ GENERAL  j  TWICE  WEEKLY  colummn  on  national  as 

...  .-r  ,  well  as  international  events  ranging  from 

A  LOOK  AT  HOLLYWOOD  by  Frank  j^e  Federal  Reserve  System  to  the 
Barron,  noted  Screen  International  writ-  judicial  system.  Phil  Brewer's  Spotlight 
er,  and  former  Hollywood  Reporter  Edi-  ^1^0  “spotlight"  on  national,  state 
tor.  For  the  insiders  view  on  todays  mov-  3p(j  events  that  has  attracted  wide 
ies.  Samples  and  rates.  Dickson-  reader  interest  and  built  circulation  for 

twelve  years  for  weekly  news- 
MO  64501  or  phone;  (816)  279-9315.  papers.  For  FREE  samples  and  rates 

-  write  Phil  Brewer,  Public  Relations, 

..uriDcni  uiMTc  ADoiiT  MirvA/c  3701  SW  62  Av.  Miami  FL  33155; 

005)  667-3032. 


"HELPFUL  HINTS  ABOUT  NEWS¬ 
PAPER  ADVERTISING”  will  give  your 
retail  customer  quick,  easy  to  read  sug¬ 
gestions  on  how  to  make  their  ad  more 

effective.  14camerareadycolumns,  set  ^ 

in  both  one  and  two  column  format.  VEGETARIAN  COOKING  Text,  recipes 
You'll  receive  the  entire  set  to  use  when  “Y  natural  foods  cook/author 

you  need,  as  often  as  you  like.  This  is  one  Y- 
editorial  column  that  helps  your  local  60303;  (312)  848-8120. 

advertiser.  Send  $35  check  or  money  - 

order  payable  to:  Print  Media  Inc.,  PO  REAL  ESTATE 

Box  322,  Tulsa  OK  74101.  - 

_  HOUSE  CALLS-Houston  Post,  Rocky 

iMPDCAcc  Mountain  News,  Miami  Herald,  60oth- 

INCREASE  circulation’ feature  pictures  gi.^  ^  national  awards;  one  said  "con- 

entertaining,  wealth  of  real  estate 
b63ch.  $7.50  63ch.  Dick  K3SS3n,  7745  Lnou/ipHop  solid  writing  skills  "  7th 
SW  33  Terrace.  Miami  FL  33155.  y^TEdifh  lant  Box  18^ 
_  NY  14618;  (716)  271-6230. 

- - 

WEEKLY  COLUMN.  Skoglund  Features,  - TT  T"  7“  “ 

1600  Oceanside  Dr,  Ste  400,  St  George  FARM  TAXES,  acclaimed  nine-year-old 
ME  04857;  (207)  372-8052.  weekly  feature  by  Mark  E.  Battersby. 

Rates  and  tearsheets  available  from: 
Cricket,  Box  527,  Ardmore  PA  19003. 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


SeniorClinic.  Specialisttreats medic-  ENJOYING  WINE— Weekly  column  by 
al  problems  past  middle  life.  Warm,  Wit-  best-selling  novelist/TV  personality  Paul 
ty,  Authorative,  Samples,  HEM  En  er-  gmetje  ^,33  samples-Suite  300B, 
prises  INC.  Box  3(^7,  Edrnonton,  Ab^r-  5515  gunset.  Los  Angeles  CA  90028; 
ta,  Canada,  T5J  2J7;  (403)  973-2361.  (213)  461-9437. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS.  MEDIA  BROKER  j 
On  file  over  100  active  qualified  buyers  j 
for  daily,  top  weekly  or  shopper  publica-  i 
tions.  Ridge  Rd,  Hardwick  MA  01037;  i 
(413)  477-6009.  j 

Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 

Box  109,  McMinnville  TN  37110  i 
(615)  473-2104  or  473-3715.  I 
_  1 

BILL  MATTHEW  COMPANY  conducts  | 
professional,  confidential  negotiations  ! 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the  i 
country.  Before  you  consider  sale  or  pur-  1 
chase  of  a  property,  you  should  call  | 
(813)  733-8053  daytime;  (813)  446-  1 
0871  nights:  or  write  Box  3364,  I 
Clearwater  Beach  FL  33515.  Noobliga-  i 
tion,  of  course.  ] 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511KSt,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 

Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY  1 

CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345  ; 

Wayne  Chancey  (205)  693-2619  i 

Jim  Hall  (205)  566-7198  ' 

To  Purchase  or  Sell  a  Newspaper 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
3061  Cranston  Dr,  Dublin  OH  43017 

ED  0  MEYER.  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 

JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets,  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


INVESTOR(S)  with  $10,000-$15.000  MIDWEST  NEWSPAPER— Shopper- 
needed  for  recently  organized  com-  Commercial  Shop.  Businessestablished 
munications  company  in  southeast.  20  years.  Great  family  opportunity.  Very 
Excellent  opportunity  for  investor  Solid  Business.  $250,000  firm.  Terms 
participation.  Replies  confidential.  Box  |  available  to  qualified  buyer.  Real  Estate 

6614,  Editor  &  Publisher. _  also  available.  Box  6502,  Editor  &  Pub- 

RENT-A-NEWSPAPER.  Be  the  editor  of  I'S^^er. 
a  real  Hollywood  newspaper  in  your  area. 

Be  a  sponsor  and  share  in  the  profits.  - 

The  five  year  old  Los  Angeles  Globe  will  NEWSPAPER  APPRAISERS 
be  shipped  to  you  weekly,  bi-weekly  or 

monthly  as  a  3000  run-ten  page-  NEWSPAPER  APPRAISALS  for  estate 
standard  size  family  newspaper.  An  easy  planning,  tax,  partnership,  loan, 
way  for  you  the  entrepreneur  to  be  an  depreciation,  insurance,  corporate  and  1 
instant  editor  of  a  paper  you  help  pub-  personal  worth.  Sensible  fees.  Brochure, 
lish.  Call  (213)  461-6046  or  write  for  Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
brochure  to:  Los  Angeles  Globe,  6541  PO  Box  7133,  Shawnee  Mission  KS 
Hollywood  Blvd,  Hollywood  CA  90028.  66207. 

EDITOR  &  PUBLISHER  for  November  19,  1983 


DEADLINE 

CHANGE 

Due  to  the  Thanksgiving 
holitJays,  deadline  for  the 
November  26,  1  983 
issue  is: 

Friday 

November  18,  1983 
2:00  pm 

E&P  Classifieds 
(212)  752-7050 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver  WA  98662 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


ATTENTION!!! 

1983-1984 
JOURNALISM 
SCHOOL  GRADUATES 

Editor  &  Publisher  extends  to 
you,  as  a  graduation  gift,  one 
free  insertion  in  the  Positions 
Wanted  Section  of  its 
December  31,  1983  issue.  As 
an  added  bonus,  if  you  run  your 
ad  one  more  time  you  will  only 
be  charged  the  two  time  rate  of 
$2.50  per  line  for  the  second 
ad.  If  you  run  your  ad  two  more 
times  you  will  be  charged  the 
three  time  rate  of  $2.25  per  line 
for  the  second  and  third  issues, 
and  if  you  run  your  ad  three 
more  times  you  will  be  charged 
the  four  time  rate  of  $2.00  per 
line  for  each  of  the  last  three 
issues. 

Whether  or  not  you  take 
advantage  of  the  multiple  rate 
discount,  your  ad  in  our 
December  31,  1983  issue  is 
free. 

—GUIDELINES— 

1 .  Ads  must  not  exceed  7  lines 
(37  characters  per  line).  We  re¬ 
serve  the  right  to  edit  copy  to  fit 
space  requirements. 

2.  Use  of  E&P  box  numbers  will 
not  be  accepted. 

3.  Journalism  school  and 
graduation  date  must  be  speci¬ 
fied  to  E&P  (but  not  necessarily 
in  ad  copy). 

4.  All  ads  must  be  MAILED  to 
E&P  with  prepayment  en¬ 
closed  for  additional  insertions. 
No  telephone  calls,  please. 

5.  Deadline:  December  9, 
1983. 

Editor  &  Publisher  would  like  to 
welcome  you  into  the  wonderful 
world  of  journalism! 


ANNOUNCEMENTS 

1 

ANNOUNCEMENTS  | 

ANNOUNCEMENTS 

INDUSTRY  SERVICES 

NEWSPAPER  BROKERS  \ 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  WANTED  \ 

CIRCULATION  SERVICES 

156-YEAR-OLD  COUNTY  SEAT  WEEK¬ 
LY  newspaper  in  Historic  area.  Gross 
$65,000.  Convenient  terms.  Write 
Edwin  0  Meyer  Broker,  7200  Hermitage 
Road,  Richmond  VA  23228. 

NEWSPAPER  CONSULTANTS 

CREDIT  OR  COLLECTION  PROBLEMS 
Call  Walker 
(509)  248-6910 

NEWSPAPERS  FOR  SALE 

COUNTY  EXCLUSIVE  in  deep  south.  On 
Tenn-Tom  waterway  within  25  minutes 
of  major  university.  1982  gross 
$94,0()0.  This  year  well  ahead .  Wil  I  take 
less  than  gross  and  include  new  BO 
supplies  stock  with  reasonable  down 
payment  and  financing.  Call  (205)  928- 
2414  weekdays  and  (205)  566-0620 
weekends. 

YOUR  OWN  weekly  advertiser  for 
$20,000.  Great  potential,  equipment 
included.  (605)  348-0066. 


DAILY  PAPERS 

IOWA 

MISSOURI 

KANSAS 

WISCONSIN 

LEGAL  DAILY 


Volume 
$1  million 
$920,000 
$900,000 
$1.7  million 
$350,000 


Above  newspapers,  cash  or  reasonable 
terms. 

WEEKLY  PAPERS  Volume 

GEORGIA  $450,000 

IOWA  $190,000 

MICHIGAN  $145,000 

KANSAS  (farm)  $700,000 

NEBRASKA  $121,000 

Please  qualify,  send  for  full  reports  to: 
ROBERT  N.  BOLITHO 
PO  Box  7133 

Shawnee  Mission  KS  66207 


MENDOCINO  County  prize  winning 
weekly,  $200K  gross-10,000  circula¬ 
tion.  Profitable.  Only  $125,000.  Con¬ 
tact:  Agent  Mike,  216  W  Perkins,  Ukiah 
CA  95482. _ 

NORTHERN  NEVADA  prize  winning 
county  seat  adjudicated  weekly,  1500 
circulation,  $125,000  gross,  asking 
$125,000.  David  Shire,  PO  Box  704, 
Battle  Mtn  NV  89820. _ 

ONLY  NEWS  &  advertising  media  for 
Carolina  County.  Paid  circulation  1900. 
Profitable  operation.  $  125,000/terms. 
Includes  real  estate.  (803)  681-5252. 
R.A.  MARSHALL  &  COMPANY,  MEDIA 
INVESTMENTANALYSTS&  BROKERS. 
508A  PINELAND  MALL  OFFICE  CEN¬ 
TER,  HILTON  HEAD  ISLAND  SC 
29928. 

ZONE  6  ABC  daily.  2.5  million.  Zone  3 
county  seat  weekly.  Gross  $450M. 
$525M  price  includes  complete  plant 
and  building.  $100M  down.  Zone  6  long 
established  free  distribution  newspaper 
I  with  commercial  printing  business  and 
I  real  esate.  Low  7  figures.  Fantastic 
growth  area.  Small  Kentucky  weekly. 

I  Unopposed.  Excellent  opportunity  for 
husband/wife  team,  $30M  down  bal¬ 
ance  easy.  Tennessee  unopposed  county 
weekly  with  shopper.  Mississippi  sub¬ 
urban  weekly.  Paid  circulation.  Highly 
profitable.  $650M.  Tennessee  weekly  in 
competitive  situation,  outlook  extremely 
good,  $100M.  Grossing  $140M.  James 
White,  Box  783,  McMinnville  TN 
37110. 

NEWSPAPERS  WANTED 

RESPECTED  family  owned  daily  news¬ 
paper  publisher  wants  to  buy  small  daily- 
weekly-shopper  publication  in  New  Eng¬ 
land/Zone  1 .  Cash  or  terms  can  be  work¬ 
ed  out.  Reply  in  complete  confidence  to 
Box  6590,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Classification _ 

Authorized  Signature- 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  ciassification  in  which  ad  is  to  appear. 
Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022 


DAILY:  9000-1-  circulation  in  non-metro 
area,  sought  by  financially  sound  news¬ 
paper  owner.  Box  6333,  Editor  &  Pub¬ 
lisher. 

WE  WANT  to  purchase  a  weekly  news¬ 
paper  or  shopper  or  tv  magazine  in  Ohio , 
Indiana,  or  Southern  Michigan.  Replies 
held  confidential.  Box  6265,  Editor  & 
Publisher. 

PUBLICATIONS  FOR  SALE 

— 

WEEKLY  TV  Tabloid/Shopper,  over  12 
years  in  growing  Zone  4  city,  (jross  over 
$180K,  one  third  net.  Fresh  manage¬ 
ment  can  do  much  more.  Composition 
equipment  only.  $135,000  cash.  Box 
6602,  Editor  &  Publisher. 

PUBLICATIONS  AVAILABLE 

GOING  FAST:  "Howto  Purchasea  News¬ 
paper  and  Succeed.”  Be  ready  when 
opportunity  knocks.  Inside  details, 
appraisals,  tax  tips,  sample  contracts  by 
publisher-editor-broker  Jay  Brodell. 
$22.50.  Mountain  West  Publishing  Co, 
Box  1841,  Grand  Junction  CO  81502. 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

SHOPPING  GUIDES 

ADVERTORIAL 

100  copies  of  actual  'editorial'  ads.  Use 
as  spec's  and/or  guides  customize  to 
your  accounts.  Also  dozens  of  sample 
advertorial  pages.  Send  $100  to  Estil 
Cradick,  950  Parkwood  Dr,  Dunedin  FL 
33528. _ 

INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

I  SPECIALIZING  in  home  delivery  sales. 
Proven  program  with  results.  Will 
implement  within  your  organization. 
Qualifications  upon  reply.  Sam;  (213) 
823-6393. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


MARKETING  PAPERS  for  the  80's  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


MARKETING  & 
READERSHIP  RESEARCH 


WE'RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

The  first  goal  of  a  market  research  com¬ 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a 
unique  competitive  edge  that  results  in 
improved  ad  lineage  from  their  advertis¬ 
ing  base. 

We  aim  to  become  part  of  your  manage¬ 
ment  team.  From  our  presentations  to 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


CLASSIFIED  ADVERTISING  RATES 

Effective  January  1,  1983 

LINE  ADS  POSITIONS  WANTED 

1  week  —$4.50  per  line.  1  week  —$3.00  per  line. 

2  weeks— $4.00  per  line,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3  weeks — $3.40  per  line,  per  issue.  3  weeks — $2.25  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $2.00  per  line,  per  issue. 

Add  $4.50  per  insertion  tor  box  service,  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  37  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  change: 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editw  ft  PwblisiMr 

575  Lexington  Av,  NY.  NY  10022.  (212)  752-7050. 


34 


EDITOR  &  PUBLISHER  for  November  19,  1983 


EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
COMPUTERS 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


ONLINE  NEWS  DISTRIBUTION 
SYSTEM 

Customer  orders,  routing,  billings  and 
receivables  for  small  to  medium  size  dis¬ 
tributor.  Handles  prepaids,  inserts,  re¬ 
turns,  order  overrides,  start/stops.  Multi¬ 
user  &  multi-product  capability.  Write: 
Whiteware,  Inc.,  PO  Box  2512,  Ann 
Arbor  Ml  48106. 

AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling,  billing  and  reporting  for 
dailies  and  weeklies.  Third  generation 
software;  runs  on  most  microcomputers. 
Software  available  alone  or  with  com¬ 
plete  installed  system.  Free  sample  re¬ 
ports.  Pacific  Sun  Computer  Systems, 
Box  5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


BILLING  SORWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  Aging  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Street,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 


CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  PO  Box  68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hardware 
(or  software)  that's  been  sitting  idly 
by,  and  put  it  back  into  production! 

Perhaps  you  can't  use  that  particu¬ 
lar  equipment  .  .  but  we'll  bet  you 
could  sure  use  the  space  it  occup¬ 
ies. 

Consider  the  dozens,  perhaps  hun¬ 
dreds  of  square  feet  being  lost  in 
storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each  | 
single  piece  of  equipment  on  this 
page!  Space  Is  money — hundreds 
of  dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production  for 
you  in  someone  else's  plant — and 
produce  a  profit  for  you  to  boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 


COMPUTER  NEEDED— non  profit 
association  and  museum  needs  donation 
of  small  computer  system.  Tax 
deductable.  Box  5811,  Editor  &  Pub¬ 
lisher. 


W*  mov*  machinery! 
E&P  CLASSIFIEDS 
(212)  752-70S3 


COMPUTER  TERMINALS 


9  VT71T-MA  editorial  terminal  (28K)  at 
$1000  each.  15  Rockwell  Image  III  ter¬ 
minal  (16K)  make  offer.  Send  inquiries 
to  Box  6564,  Editor  &  Publisher. 


MAILROOM 


SHERIDAN  72P  and  48P  Inserters,  fac¬ 
tory  rebuilt  and  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 
hoppers  factory  guaranteed 
Folded  Edge  First  Delivery  System  for 
Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 
Muller  227,  227E  and  EMIO  Inserters. 
Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 

Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  01772;  (617)  481-8562 


FOR  SALE:  4  Cutler-Hammer  Stak- 
Paks,  all  in  running  condition.  Call  Larry 
Barr,  Production  Director;  (219)  461- 
8270. 


MCCAIN  MODEL  660  Inserter  with  8 
insert  stations,  brand  new  condition,  2 
years  old.  Available  immediately.  Reply 
to:  Graphic  Management  Associates, 
Inc,  1 1  Main  St,  Southboro  MA  01772; 
(617)  481-8562. 


Mueller  227  and  EM-IO,  each  are  four 
into  one.  Both  in  excellent  condition.  For 
additional  information,  contact  David  T. 
Lucey,  General  Manager,  Record- 
Journal,  Meriden  CT  06450;  (203)  235- 
1661. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


24-P  AND  48-P  SHERIDAN/HARRIS 
I  STUFFERS.  Guaranteed  production;  re- 
I  furbished  and  installed  in  your  plant; 

'  training  program  included. 

I  WANTED  TO  BUY:  48-P  and  72-P  late 
I  model  inserters. 

JIMMY  R.  FOX,  MAIL  ROOM  CON- 
I  SULTANT;  (713)  468-5827. 


SHERIDAN  72P  Inserter  in  excellent 
condition.  Available  for  shipment  in  60 
days.  Reply  to  Box  6291,  Editor  &  Pub¬ 
lisher, 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A’s 

Truck  Loaders 

Sheridan  48P 

45'  and  90°  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FOR  SALE: 

CUTLER-HAMMER  MARK  II  Counter- 
Stacker  with  star-wheel  counter.  Runs 
good-available  immediately-excellent 
for  spare  parts-$1200.  Marc  W. 
Anthony-Star-Herald  Publishing  Com¬ 
pany,  Scottsbiuff  NB  69361;  (308) 
632-0670. 


MISCELLANEOUS 


FOR  SALE  I 

1946  Clark  4000  pound  electric  lift  | 
truck  with  paper  roll  clamp  &  charger  in 
worki  ng  condition.  1  year  old  36  volt 
battery,  $2000.  Box  6613,  Editor  & 
Publisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS.  Buy  &  Sell. 
10%  Commission.  Trades  accepted.  Re¬ 
conditioned  models  available.  Film¬ 
strips,  parts  kits,  spare  boards,  & 
accessories  in  stock.  All  equipment 
guaranteed.  WSI;  (216)  729-2858. 


FOR  SALE:  Harris  2200  and  3  VDTs. 
Release  4  mod.  Call  between  12-6  p.m. 
(201)  265-2448. 


1  COMPUGRAPHIC  Unified  Composer, 
1  Compugraphic  ACM  9000  Ad  Display 
machine.  1  Compu-Scan  Alpha  slow 
speed  scanner  (OCR).  For  information 
call  (815)  433-2000.  Ask  for  Jerry  Bat¬ 
tles,  The  Daily  Times. 


FOR  SALE 

Autologic  APS-5  (serial  #  131)  with 
APS-4I  flatbed,  dependent  SCANNER. 
Works  on  DCRTU  software.  Factory- 
serviced  since  installation.  Call  Mark 
Lamb  at  (312)  482-3900. 


MCS  10  8204,  Ruling  and  furniture,  25 
Fonts,  lease  45  at  $542  or  buy  for 
$16,000;  IBM  System  6  with  com¬ 
munications,  has  Interface  to  Typeset¬ 
ter,  $12,000.  Guaranteed.  Bob  Weber; 
(216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


RECONDITIONED  Editwriter  7500  with 
4  fonts.  $11,500.  Graphic  Systems 
Exchange;  (716)  385-3027. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


WANTED:  Compugraphic  Unified  Com¬ 
poser.  Contact:  Concord  Monitor,  3  N 
State  St,  Concord  NH  03301;  (603) 
224-5301,  Pam  Byrne. 


ACM  9000  HR,  10  Strips,  Parts  Kit, 
$1250;  CG  UNITERM,  $600;  CG 
UNIFIED  COMPOSER,  $2250.  Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


GRAPHIC  SYSTEMS  EXCHANGE— We 
are  technicians  specializing  in  the  sale 
of  reconditioned  Compugraphic  and  Itek 
phototypesetting  systems.  All  systems 
are  reconditioned  at  our  Rochester 
reconditioning  center.  If  we  can  assist 
you  with  your  equipment  needs,  please 
callus  at  (716)  385-3027. 


LINOTRON  202,  updated  to  Model  N, 
44  RS,  $32,000.  Guaranteed.  Bob 
Weber;  (216)  831-0480. 


FOR  SALE 

VIDEOSETTER  UNIVERSAL 
with  RLO,  8  type  grids,  spares,  Dataport. 

$16,000  or  best  offer. 

Phone  (313)455-3241  before  10am  or 
after  3  pm. 


EDIT  7500  HR,  Rev  C,  $7800;  EDIT 
7500  HR,  Rev  C,  5  Strips,  lease  12  at 
$520  +$800;  EDIT  1750,  Rev  C,  3 
years,  $2500.  Bob  Weber;  (216)  831- 
0480. 


CG  UNISETTER  HR— 6-72  point,  for¬ 
mat  option.  Direct  entry  keyboard. 
Excellent  condition.  Can  be  interfaced  to 
classified  ad  terminal  and  printer  by  us. 
Graph-X,  Inc,  17  Bucknell  Court, 
Bethlehem  PA  18015;  (215)  867- 
2002. 


VIDEOSETTER  UNIVERSAL  RLO,  Rul¬ 
ing,  Parts  Kit,  4  years,  PMA,  8  grids, 

I  $9750;  TRENDSETTER  812  HR,  2 
I  Strips,  $7500;  UNISETTER  HR,  DEK,  4 
!  years,  PMA,  Church  Weekly,  $9250. 
I  Guaranteed.  Bob  Weber;  (216)  831- 
I  0480. 


PLATEMAKING 


W.R.  6RACE-136  Platemaking  System 
(2)  with  2  Letterflex  135  Tower  Units 
and  associated  spare  parts.  This  equip¬ 
ment  was  purchased  3  /  74  and  in 
operating  condition-Contact  Donald  H. 
Brown,  The  Evening  Times,  23 
Exchange  Street,  Pawtucket  Rl  02860. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 
(212)  752-7050 


I _ PRESSES _ 

j  GOSS  URBANITE,  3  units,  1  color  unit, 
j  folder,  3  Butlers,  1980,  Idab  Conveyor 
I  and  C/Stacker. 

I  Goss  Community,  S/C,  6  units,  1975. 
i  Goss  Suburban,  6  units,  1000-1500 
I  series. 

:  Harris  845,  4  units,  1979. 

I  Harris  M-1000,  6  units,  1972. 

I  Harris  V-22,  5  units,  RBI  folder,  1969. 
j  Harris  V-15A,  4  units,  JF7,  1975. 

I  Vanguard  V-15,  4,  3  units. 

I  Goss,  Mark  I,  21W\  4  units. 

I  Goss,  Mark  I,  22V4",  4  units. 

Goss,  Mark  I,  add  on  22%. 

I  BELL-CAMP  INC 

I  465  Boulevard 

PO  Box  97 

I  Elmwood  Park  NJ  07407 

'  (201)  796-8442  Telex  13026 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  newspaper  press,  22%"  cutoff, 
72  inch  web  width,  5  printing  units,  2 
folders,  5  RTF's.  Optional  oven  and 
chills  for  coated  paper.  Ideal  for  daily 
newspaper  with  high  pagination.  Priced 
reasonably.  Box  6263,  Editor  &  Pub¬ 
lisher. 


URBANITE-8  units-16  roll  stands-upper 
former-y2  and  Vi  folder-gluer-very  good 
condition-can  see  running;  (404)  737- 
9494  Ed. 


GOSS  METRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  additions,  or 
as  a  package  with  double  2:1 
folder.  22%"  cutoff,  either  55" 
or  56"  web  width  (at  your 
option).  Each  unit  is  complete  i 
with  pump  and  rail  inking  sys-  { 
tern,  substructure,  RTP  and  i 
unit  drive...arranged  for  60,000  | 

pph  running  speed.  Available 
after  January  1 , 1984.  Contact: 
Ken  Knlceley,  Production 
Director,  Charleston  WV 
Newspapers;  (304)  348-5140. 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 

Goss  Urbanite  6-1000  series  units  for 

add-on 

Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  Vt  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Community  5  units  1976 
Goss  Community  12  units  with  SC  fold¬ 
ers 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
(3oss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders 

Harris  V-25  5  units  1973  with  folders 

Harris  V-25  8  units  1982 

Harris  V-15A  add-on  unit  1976 

Harris  V-22  4  units,  folder 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives 

KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

2  106  Count-0- Veyors 

Complete  presses  or  components  sold 
separately 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 
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CONVERSION  PRESSES 
OFFSET-FLEXO 
Two  complete  presses 
1-8  unit  Hoe  Colormatic  with  pump  and 
rail 

3-Color  humps 

1-Single  3;2  folder-22%  cutoff 
8-Fully  automatic  reels 
8-50  HP  motors 
(removed  in  storage) 

1-7  unit  Goss  Mark  I  A82 
1-Double  color  deck 
1-Single  color  deck 
1-Double  3:2  folder-239/16  cutoff 
7-Goss  digital  reels,  tensions  and  past¬ 
ers 

EXTRA: 

3-Double  3:2  folders-239/16  cutoff 

1- Double  2:1  folder-22y4  cutoff 
Skip  slitter-22%  (Goss) 

2- Mark  I  add-on  units,  A-80,  22% 

6  Mark  I  add-on  half-decks,  A-80,  22V4 

3- Mark  I  add-on  units  with  automatic  pa 
sters,  239/16  cutoff 

1-Mark  I  double  deck,  239/16 
1-Mark  I  single  deck,  239/16 
Angle  bar  sections,  Goss  A-80  and  A-82 
Goss  portable  ink  fountains,  single  and 
double 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


COTTRELL  V-22 

Three  units  in  excellent  condition.  New 
in  1966.  Jaw  folder,  quarter  fold  and 
half  fold,  22%  inch  cut-off,  roll  stands, 
motor,  separate  water  mixer,  side-lay  cir¬ 
cumferential  registration  on  all  units. 
See  in  operation.  $70,000.00.  Call 
Danny  Dean;  (616)  683-2100,  The  Dai¬ 
ly  Star,  Niles,  Michigan. 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS  COMMUNITY 
RECONDITIONED  AND  GUARANTEED 
5-74  with  SC  folder 
!  3-'74  units,  V'2-V4  web  folder 
I  l-'77  3-color  Universal  unit 
I  4-'71  V15A-JF  folder  4-74 
i  5-74  Newsking,  KJ6  folder 
Will  sell  individual  components.  Call  for 
I  installed  prices. 

!  WE  TAKE  TRADE-INS 

I  OFFSET  WEB  SALES,  INC 

i  73  N  SUNSET  DRIVE 

i  CAMARO  ISLAND  WA  98292 
(206)  387-0097 


EakP  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


4  unit  Goss  Community  folder,  manufac 
tured  1968/76 

9  unit/3  folder  (1-SC)  Community.  Now 
in  operation,  manufactured  1965-* 
1974. 

2  unit  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 

4  un  i  t  Goss  U  rbanite,  f  u  I  ly  recond  itioned 

SU/Suburban  Folder 

Urbanite  tri-color  unit 

Urbanite  add-on  units  and  folders 

JF  1 5  folder  with  heavy  duty  quarterfold, 

1978 

4  to  6  unit  VI 5A  with  JFl  5  folder,  1975/ 
76 

Harris  VI 5A  add-on  units,  1975/76 

4  unit  News  King  with  KJ6 

6  unit/2  KJ6  folder,  manufactured  1974 

8  unit  Daily  King  with  KJ6  folder, 

manufactured  1971 

KJ6  Heavy  duty  folder,  reconditioned 

KJ8  with  upper  former  1976  folder 

News  King  add-on  units 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MAflHINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


GOSS  METRO,  22",  6  units,  1982 
Metro,  4  units,  1972 
Urbanite,  6  units,  3-color  unit 
Urbanite,  5  units  and  4  units 
Urbanite  add  on  units,  3-color  unit 
Suburban  1500  units  and  folders 
SSC  Community,  4  units,  1982 
SC  Community,  6  units,  1973 
SC  Community,  5  units,  1976 
Community  add-on  units,  SC  folders 
Harris  1650,  6  units 
845,  4  units  and  7  units 
V25,  4  units,  1982 
V15D,  4  units,  1981 
V15D,  2  units,  1979 
V15A,  4  units,  1975 
Remanufactured  V15A  and  V25  units 
Muller  259  and  288  counter  stackers 
Cary,  Butler,  MEG,  Goss  splicers 
ONE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


GOSS  SUBURBAN  Folder  51028 
50  HP  Drive  $10,000. 
(312)331-6352. 


GOSS  COMMUNITY  (oil),  4  units  with 
14,000  P/H  folder,  20  HP  motor.  Avail¬ 
able  now.  Bell-Camp  Inc,  PO  Box  97, 
Elmwood  Park  NJ  07407;  (201)  796- 
8442. 


HARRIS  V-15A  4  unit  web  press,  1971 
with  JF7  folder.  Newman  &  Associates; 
(816)  756-3350. 


40R  8  UNIT  OFFSET.  Each  4  unit  press 
can  produce  32  page  tabloid  with  8 
pages  of  color  or  a  24  tabloid  with  4  color 
or  4  pages  at  30,000  per  hour.  4  units 
with  drive  $60,000.  8  units  with  bal¬ 
loon,  Vx  folder,  glue  pump,  and  2 
drives. ..$110,000.  Contact  B.C.  Sitton 
(916)  372-0910. 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


WAREHOUSE  CLEARANCE 
Prices  Good  Until  November  30 
3  Cary  FP  4540  flying  pasters.  Prepared 
for  Urbanite  use.  Includes  hoists. 
$75,000.  New  replacement  cost  appro¬ 
ximately  $275,000. 

Muller  Martini  227E  Inserter,  cover 
feeder  plus  1  insert  station.  $18,000. 
Ribbon  deck,  3  web  capacity,  2  RTS,  full 
bay  windows,  motorized  compensators, 
air  bars  almost  new.  $35,000. 
Numbering  machine  for  full  speed  web 
use.  $7500. 

Cary  silicone  applicator,  douole  side. 
$3500. 

Baldwin  ink  agitators  for  Community 
units.  Per  fountain-$600. 
Count-O-Veyor  104A.  $5500. 

Gregg  sheeter,  1  or  2  web  capacity. 
$18,000. 

ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


•I  DAB  440  counter  stacker 
•Muller  227  Inserter 
•Signode  MLN2  tying  machine 
Reply  to:  Graphic  Management  Associ¬ 
ates,  Inc,  11  Main  St,  Southboro  MA 
01772;  (617)  481-8562. 

HELP 

WANTED 


ACADEMIC 


ATWOOD  CHAIR 
OF  JOURNALISM 
University  of  Alaska, 
Anchorage 

The  University  of  Alaska, 
Anchorage,  invites  nomina¬ 
tions  and  applications  for  the 
Atwood  Chair  of  Journalism. 
This  is  a  Distinguished  Visiting 
Professorship  for  the  academic 
year  1984-1985.  Salary  is 
$65,000  plus  benefits  for  nine 
months.  Moving  allotment. 

The  person  selected  will  be 
nationally  recognized  in  the 
communications  or  academic 
I  professions.  Previous  teaching 
I  experience  desirable  but  not 
I  required. 

I  Send  nominations  and 
'  inquiries  by  January  6,  applica¬ 
tions  by  February  1 ,  to  Dr.  Syl¬ 
via  Broady,  Department  of 
Journalism  and  Public  Com¬ 
munications,  University  of 
i  Alaska,  Anchorage,  321 1  Pro- 
j  vidence  Drive,  Anchorage, 
Alaska  99508. 

I  UAA  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer 
I  and  Educational  Institution. 
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COLORADO  STATE  UNIVERSITY  has 
four  tenure-track  positions,  Associate  or 
Assistant  Professor  level,  available  for 
fall  1984.  Two,  which  require  the  Ph.D, 
in  mass  communication  or  related  field, 
involve  teaching  in  anticipated  graduate 
program  as  well  as  in  undergraduate  pro¬ 
gram.  Two  require  at  least  a  master's 
degree,  Ph.D.  preferred,  involve  teach¬ 
ing  primarily  at  the  undergraduate  level. 
Teaching  specialties  sought  include  (for 
the  graduate  level)  behavioral  com¬ 
munication  research,  and  (for  the 
undergraduate  level)  technical  com¬ 
munication,  news-editorial  (especially 
newswriting,  reporting,  editing),  law  and 
introduction  to  mass  communication. 
Welcomed  secondary  subjects  include 
television  news,  public  relations,  and 
photojournalism.  Ability  to  teach  large 
and  small  classes,  and  successful  col¬ 
lege  or  university  teaching  record  re¬ 
quired,  All  professors  are  expected  to 
teach  skills  courses.  Salary  minimums 
are  $25,000  for  9-months  at  Associate 
professor,  $23,000  for  Assistant  Pro¬ 
fessor,  Department  has  four  AEJMC- 
accredited  sequences,  staff  of  12,  and  i 
300  majors.  Start:  August  20,  1984.  I 
Applications  close:  January  3,  1984. 
Apply  to:  DavidClark,  chair,  search  com¬ 
mittee,  Department  of  Technical  Jour¬ 
nalism,  Colorado  State  University,  Fort  i 
Collins  CO  80523.  Phone  (303)  491- 
6310.  CSU  is  EO/AA  employer.  EO 
office:  314  Student  Services.  1 


CORNELL  UNIVERSITY,  Department  of 
Communication  Arts  invitesapplications 
for  three  Assistant  or  Associate  Pro¬ 
fessor,  tenure-track  positions.  PhD  re¬ 
quired.  Teaching  60%,  research  40%. 
(Dne  position  each  in  public  relations, 
visual  communication  research  and 
graphic  design,  and  telecommunica¬ 
tions.  Secondary  interest  in  mass  com¬ 
munication  theory,  research  methods  or 
media  writing  and/or  coordinating  in- 
service  communication  training  for  a 
statewide  organization  or  managing 
departmental  internships  and  place¬ 
ment.  Salary  competitive.  Letter, 
resume,  transcripts,  names  of  5  refer¬ 
ences  by  February  1  tO:  D.  F.  Schwartz, 
Communication  Arts,  307  Roberts  Hall, 
Cornell  University,  Ithaca  NY  14853. 
Equal  Opportunity/Affirmative  Action 
Employer. 


GRADUATE  ASSISTANTSHIPS.  Teach¬ 
ing  assistants  to  study  for  MA  in  Com¬ 
munications  for  Fall  1984.  Monthly 
stipend.  Persons  with  undergraduate 
degree  in  print  journalism,  professional 
experience  and  a  3.0  grade  point  aver¬ 
age  are  invited  to  apply.  Should  take 
Graduate  Record  Examination  in 
February.  Contact  Dr.  Kent  Kurt,  Gradu¬ 
ate  Coordinator,  Department  of  Journal¬ 
ism,  Unversityof  Florida,  Gainesville  FL 
32611.  AA/EOE. 


SAN  DIEGO  STATE  UNIVERSITY  has 
two  10-month  faculty  openings 
beginning  fall,  1984,  in  advertising  and 
news/editorial  sequences.  Advertising 
position  open  to  professor;  news/ 
editorial  position  open  to  associate  pro¬ 
fessor.  Terminal  degree  (or  ABD)  re¬ 
quired  for  tenure  track  appointment. 
Appointment  as  full-time  lecturer  possi¬ 
ble  for  person  with  Master's  degree.  Pro¬ 
fessional  experience  required  for  both 
positions.  Preference  given  to  candi¬ 
dates  with  research/publication  poten¬ 
tial.  Send  letter  of  application  and  curri- 
culum  vita  tO:  Dr.  Lee  Brown, 
Department  of  Journalism,  San  Diego 
State  University,  San  Diego  CA  92182. 
Application  must  be  postmarked  by  Jan¬ 
uary  16,  1984.  EEO/AA. 


E  &  P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


ASSISTANT  PROFESSOR  to  teach  Jour¬ 
nalism  History,  Law,  writing  classes. 
Starts  September  '84.  MA  or  PhD. 
Experience  preferred.  Deadline: 
December  10.  Ernest  Wyatt,  LB  8091, 
Georgia  Southern  college,  Statesboro  GA 
30460. 


ASSISTANT  PROFESSOR,  tenure  track 
news-editorial  position  beginning  Fall, 
1984.  PhD  with  strong  professional 
experience  preferred.  Salary  competi¬ 
tive.  Send  resume  and  application  letter 
by  January  16,  1984  to:  Edward  J. 
Smith,  Department  of  Communications, 
Texas  A&M  University,  College  Station 
TX  77843.  An  equal  opportunity/ 
affirmative  action  employer. 


To  onsvnr  box  number  ods  In 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
575 Lexington Av,  NewYork,  NY10022. 
Pleose  be  selective  in  the  number  of  clips 
submitted  in  response  to  on  od.  Include 
only  moteriol  which  con  be  forworded  in 
o  large  monillo  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  moteriol  submitted  to  its  advertisers. 


ACCOUNTING 


SENIOR  INTERNAL  AUDITOR  needed. 
CPA  preferable,  with  several  years  in 
public  accounting  or  expertise  in  the 
publishing  field  with  previous  auditing 
experience.  Auditor  interacts  with  senior 
management  and  must  possess  good 
communicative  skills.  Reports  directly 
to  the  General  Auditor  and  will  be 
responsible  for  reviewing  company 
operations,  writing  audit  reports  and 
assisting  in  planning  of  audits,  etc. 
Extensive  travel  throughout  United 
States  required.  Excellent  career  oppor¬ 
tunity.  Salary  will  be  commensurate  with 
experience.  An  Equal  Opportunity 
j  Employer.  Send  resume  tO:  General 
Auditor,  Box  6558,  Editor  &  Publisher. 


ADMINISTRATIVE 


CALIFORNIA  DAILY  (14,000)  with 
weeklies  &  shoppers  needs  2  aggressive 
managers,  1  Retail,  1  Classified.  Lovely  j 
foothill  area.  Salary,  incentives,  i 
benefits.  Send  resume  tO:  Ad  Director, 
Auburn  Journal,  Box  1488,  Auburn  CA  | 
95603.  I 


GENERAL  MANAGER  | 

For  Zone  3  weekly  in  booming  Middle  | 
Tennessee  city.  The  right  candidate  i 
must  have  experience  in  both  news  and  I 
advertising.  Salary  commensurate  with 
experience.  Reply  to  Box  6565,  Editor  & 
Publisher. 


GENERAL  MANAGER  to  oversee  a  mid-  ! 
western  printing  and  newspaper  | 
operation.  Must  have  five  year's  sheet- 1 
^  fed  printing  experience,  knowledge  of  ■ 
i  accounting,  costing  and  bookkeeping 
I  and  the  ability  to  work  well  with  custom¬ 
ers  and  employees.  Send  resume  to  Box  j 
6579,  Editor  &  Publisher.  1 


HAVE  YOUR  PUBLICATION  distributed  j 
throughout  the  New  York  metro  area.  We  I 
offer  extensive  coverage  to  retail  outlets,  ] 
daily,  weekly  or  monthly.  Call  or  write:  j 
Pelham  News  Co.,  3256  Bruner  Av,  : 
Bronx  NY  10469,  Attn:  Mr.  Vincent  | 
Orlando.  j 


ONE  OF  OUR  clients  is  looking  for  a  | 
general  manager-to  take  charge  of  their  j 
publishing  company.  The  company  pub-  j 
lishes  a  weekly  TMC  and  various  shopp¬ 
ers  with  total  circulation  of  approximate¬ 
ly  60,000.  Candidate  should  have  col-  j 
lege  degree  and  a  minimum  of  5  years  of 
newspaper  experience  with  emphasis  in  | 
general  business,  advertising  and 
circulation.  Duties  will  include  total  | 
responsibility  for  day  to  day  operations.  : 
Salary  will  be  negotiated  according  to  i 
experience  and  type  of  bonus  and/or 
ownership  desired.  Please  send  resume 
and  salary  requirements  to  Ron  McCul¬ 
loch,  Investors  Property  Resources, 
3001  S  Berry  Rd,  Norman  OK  73069. 


PUBLISHER/PARTNER  wanted  for 
established  area  business  publication. 
Must  be  willing  to  invest  some  funds  and 
take  over  management  of  publication  lo¬ 
cated  in  mid-south.  Best  candidate  is 
experienced  advertising  manager.  Write 
tO:  Executive  Press,  PO  Box  3508, 
Louisville  KY  40201. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Under  15,000  circulation  daily  and 
Sunday  newspaper  with  companion 
TMC,  unduplicated  direct  mail  shopper, 
is  seeking  an  advertising  director.  Our 
Sunbelt  daily  has  a  staff  of  9  and  gross 
sales  in  excess  of  2.2  million.  Success¬ 
ful  candidate  will  be  a  leader,  motivator, 
and  people  oriented  with  strong 
experience  in  sales,  promotion,  and 
training.  Salary  and  bonus  will  equal 
$30,000.  Complete  benefit  package. 
The  successful  candidate  for  this 
position  will  advance  rapidly  in  our  pub¬ 
licly  traded  communications  company. 
Position  available  January  1,  1984. 
Send  resume  and  salary  history  in  confi¬ 
dence  to  Box  6585,  Editor  &  Publisher. 


ADVERTISING  SALES 
If  you  just  can't  face  another  snowy  win¬ 
ter.... 

Due  to  staff  expansion  San  Francisco/ 
Oakland  newspaper  seeks  individuals 
with  over  2  years  newspaper  outside 
retail  advertising  sales  experience.  Com¬ 
petitive  base  salary  plus  15%  commis¬ 
sion  target.  Send  resume  to  Oakland  Tri¬ 
bune,  Personnel,  PO  Box  24304,  Oak¬ 
land  CA  94623.  EOE. 


ADVERTISING  DIRECTOR  for  pro¬ 
gressive  Ohio  Daily  with  Total  Market 
System.  Require  shirt-sleeve  sales  pro¬ 
fessional  with  record  of  creative,  well- 
motivated  leadership  and  strong  back¬ 
ground  in  sales,  sales  development  and 
management,  and  personnel  training 
and  motivation.  Salary,  benefits  and 
incentives.  Send  resume  attention  L.R. 
Shaull,  8  Willipie  St,  Wapakoneta  OH 
45895. 


EXECUTIVE  DIRECTOR 

The  Kansas  Press  Association  is 
accepting  applications  for  the  position  of 
Executive  Director.  Candidates  should 
have  strong  management  skills.  Position 
includes  overseeing  the  Kansas  Press 
Service,  Inc.  and  the  Kansas  Press  Clipp¬ 
ing  Bureau.  Journalism  background  and 
trade  association  experience  desirable. 
Candidates  should  be  strong  on  First 
Ammendment  issues  and  be  familiar  with 
the  legislative  process.  Those  interested 
are  requested  to  send  detailed  resumes, 

I  including  salary  requirements,  to  Mike 
i  Harris,  President,  Kansas  Press  Associa- 
j  tion,  c/o  Chanute  Tribune,  Box  559,  Cha- 
nute,  Kansas  66720.  Deadline  for  ap¬ 
plications  is  December  10,  1983. 


ADVERTISING  SPACE  SALES 
j  Trade  magazine  serving  newspaper  field 
i  needs  individual  with  minimum  3  years 
experience  in  space  sales.  Salary,  com¬ 
mission,  expenses.  RELO  not  necessary. 
Send  resume  to  Andrea  Zauflik,  PRINT¬ 
ING  IMPRESSIONS,  401  N  Broad  St, 
Philadelphia  PA  19108. 


SALES  MANAGER 

“WE  ARE  PREPARED  TO 
BETTER  COMPETITIVE 
OFFERS  FOR  THE 
I  IDEAL  CANDIDATE" 

Exciting  original  concept  weekly  news¬ 
paper  now  charting  early  84  inaugural 
California  issue  seeks  experienced 
j  individual  to  develop  and  assume 
direction  of  advertising  department, 
i  Must  be  well-versed  in  all  aspects  of 
'  sales  management,  promotion,  recruit- 
i  ment,  training  and  layout. 

j  Salary  negotiable.  Bonus  and  profit- 
sharing  benefits.  Reply  with  full  particu- 
'  lars,  references  and  income 
expectations  to: 

GEORGE  HOBSON 
PO  BOX  2656 

!  VANCOUVER,  B.C. 

CANADA,  V6B  3X4 


(Women  and  minority 
applicants  welcome) 
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CLASSIFIED 
OUTSIDE  SALES 
MANAGER 

The  exciting  successes  enjoyed  by  our 
outside  sales  team  during  1983  have 
necessitated  our  seeking  an  additional 
Outside  Sales  Manager  to  assume 
responsibility  for  maximizing  our  anti¬ 
cipated  future  growth  potential. 

This  excellent  opportunity  at  the  San 
Francisco  Chronicle  and  San  Francisco 
Examiner  will  suit  an  experienced 
career-minded  individual  with  a  keen 
interest  in  training,  motivating,  and  the 
total  development  of  salespeople. 

You’ll  need  at  least  3  years  experience  in 
managing  people  and  a  track  record  that 
commands  a  substantial  salary  plus  our 
particularly  generous  relocation/benefits 
package. 

For  immediate  consideration  please 
send  your  resume  to  Paul  K.  Phillips, 
San  Francisco  Newspaper  Agency,  925 
Mission  St.,  San  Francisco  CA  94103. 

Equal  Opportunity  Employer  M/F 


"PENNY  SAVER"  CAREERS 

REGIONAL  SALES  MANAGER  (Zones 
4, 5, 6, 8, 9).  Two  expanding  media  con¬ 
glomerates  seek  experienced  "shopper” 
sales  managers.  Positions  offer  base  sal¬ 
ary  to  40K  -I-  bonus  +  expenses  +  reloca¬ 
tion  assistance. 

NATIONAL  ACCOUNT  EXECUTIVE 
(Zone  8).  Ground  floor  opportunity  for 
person  with  solid  background  in  com¬ 
mercial  printing,  shoppers,  and  mar¬ 
riage  mail.  This  position  will  initially 
involve  strong  personal  selling  abilities. 

As  department  grows,  you  will  hire,  train 
and  manage  entire  profit  center.  Com- 
pensation  commensurate  with 
experience. 

DIRECTOR  OF  SALES  (Zones  4,6,9).  , 
Positions  require  STRONG  sales  man-  i 
agement  skills  and  an  excellent  track  J 
record.  Superior  potential  for  personal 
and  financial  growth.  Base  to  j 
60K  -r  bonus  +  relocation  -t-  -t-  -i-  i 

GENERAL  MANAGER  (Zones  4,6).  Title 
says  it  all.  Can  you  handle  full  P  &  L 
responsibility?  Salary  open. 

I 

Please  send  resume  with  $  history  tO: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91355.  Or  leave  day  and  night  #s  at 
(213)  344-7177. 


IMMEDIATE  OPENING  for  advertising  | 
salesperson.  Daily  (weekly  and  shopper) 
needs  energetic,  experienced  sales  pro¬ 
fessional.  Central  Florida  location.  I 
Please  respond  to  Box  6571,  Editor  &  j 
Publisher  with  work  history  and  salary  | 
requirements.  I 


LARGE  SUBURBAN  CHICAGO  chain 
offers  outstanding  opportunity  for  full- 
charge  Ad  Director.  Must  demonstrate 
successful,  competitive  weekly,  shop¬ 
per,  display  &  classified  record.  Com¬ 
pensation,  car,  bonuses,  etc.  delivers 
$40,000 -H  first  year.  In  confidence. 
Box  6607,  Editor  &  Publisher. 

CLASSIFIED  MANAGER 
Upper  Zone  5  27,500-circulation  daily 
needs  a  sharp  classified  manager  for  a 
6-person  department.  Several  years 
classified  experience  a  must;  manage¬ 
ment  experience  helpful.  The  shopper 
took  a  lot  of  our  business  and  we  want 
someone  who  can  get  it  back.  Only  hard 
workers  need  apply.  Send  resume  to  Box 
6559,  Editor  &  Publisher. 

AD  SALES  for  leading  community  paper. 
Civic  minded,  strong  on  outside  cold 
calls.  Excellent  territory.  Resume:  The 
Observer,  Box  303,  Roslyn  NY  11576. 


NEWSPAPER  MANAGEMENT 
OPENINGS 

RETAIL  ADVERTISING  MANAGER,  fora 
metropolitan  daily  located  on  the  East 
Coast.  Must  have  prior  experience  in  a 
competitive  marketplace  with  minimum 
of  five  years  management  experience  in 
retail  advertising.  Degree  preferred.  Sal¬ 
ary  in  the  upper  fifties. 

VICE  PRESIDENT  OPERATIONS,  for  a 
large  weekly/commercial  printing 
operation  located  on  the  West  Coast. 
Position  reports  to  the  president  and  su¬ 
pervises  a  staff  of  several  hundred,  full- 
time  and  part-time, .  in  several 
departments.  Should  have  minimum  of 
seven  years  line  management 
experience  and  degree  preferred.  Salary 
in  the  fifties  plus  bonus. 

PRESSROOM  MANAGER,  for  a  large 
metropolitan  newspaper  located  in  the 
midwestern  United  States.  Must  have 
strong  press  background  with  manage- 
ment  experience  in  a  union 
!  environment.  Salary  in  the  fifties. 

'  CIRCULATION  MARKETING  MANA- 
j  GER,  for  a  large  metropolitan  daily  lo- 
j  cated  in  the  eastern  United  States. 

!  Position  would  report  to  the  circulation 
I  director  and  will  be  responsible  for  all 
j  special  projects  and  to  exploit  this  and 
I  special  editions  through  theircirculation 
I  department.  Will  work  closely  with  their 
i  marketing  department  in  designing  pro- 
I  grams  for  maximum  circulation  penetra¬ 
tion.  Degree  required  with  advanced 
business  degree  highly  desirable.  Salary 
!  will  be  in  the  fifties. 

ADVERTISING  DIRECTOR,  for  a 
100,000  daily  located  in  the  southern 
United  States.  Strong  retail  background 
is  highly  desirable.  Degree  required.  Sal¬ 
ary  in  the  low  fifties. 

CLASSIFIED  ADVERTISING  MANA¬ 
GER.  for  a  large  metro  located  in  the 
eastern  United  States.  Highly  competi¬ 
tive  marketplace  and  experience  in  this 
type  of  environment  is  required.  Salary 
in  the  upper  forties. 

DISPLAY  ADVERTISING  MANAGER,  for 
large  eastern  daily.  Report  to  the  director 
and  supervise  a  staff  of  50.  Must  have 
strong  background  in  retail  and  national 
advertising.  Salary  in  mid  forties. 

DIRECTOR  OF  SALES,  for  50,000  daily 
located  in  the  eastern  United  States. 
Will  be  responsible  for  classified  and  dis¬ 
play  advertising  along  with  the  circula¬ 
tion  department.  Degree  required.  Sal¬ 
ary  at  around  the  $40,000  level. 

DATA  PROCESSING  MANAGER,  for  a 
75,000  daily  located  in  the  western 
United  States.  Will  supervise  a  staff  of 
eight  people  and  experience  with  IBM 
System  38  is  highly  desirable.  The 
position  reports  to  the  financial  officer 
and  salary  will  be  in  the  upper  thirties. 

PRODUCTION  MANAGER,  for  medium 
size  property  located  in  the  New  England 
states.  Must  be  strong  manager  and  have 
experience  in  a  union  environment. 
Printing  management  in  the  commercial 
area  is  highly  desirable.  Position  reports 
to  the  general  manager  and  supervise  a 
'  staff  of  fifty.  Salary  in  the  upper  thirties. 

j  PRODUCTION  DIRECTOR,  fora  30,000 
i  daily  located  in  the  Mid-Atlantic  states. 

[  Position  reports  to  the  publisher  with 
I  overall  responsibility  for  the  production 
]  department.  Particular  strenrths  in  the 
!  computer/systems  area  is  preferred.  Sal- 
i  ary  in  the  upper  thirties. 

I  All  positions  fee  paid 

I  Send  resume  in  confidence  or  call 
I  Patrick  J.  Quinn,  Jr. 

j  GORDON  WAHLS  COMPANY 

[  Executive  Search  Consultants 

PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
!  (215)  565-0800 


CLASSIFIED  AD  MANAGER 
We’re  looking  for  shirt-sleeve  aggressive 
manager  who  can  increase  revenue  in 
our  classified  department.  Ability  to 
hire,  train  and  motivate  staff  essential. 
Excellent  salary  -i-  bonus.  Send  resume, 
include  salary  history  to  Box  6617,  Edi¬ 
tor  &  Publisher. 


GROWING  YOUNG  Florida-based  spe¬ 
cialized  national  real  estate  newspaper 
needs  sharp,  enthusiastic,  versatile 
marketing  grad  to  sell  advertising, 
develop  marketing  strategies  and  write/ 
design  promotion  materials.  Base  plus 
commission.  Bos  6598,  Editor  &  Pub¬ 
lisher.  I 


CLASSIFIED  MANAGER 
23,000  PM  daily  needs  experienced 
classified  display  salesperson  to  direct 
functions  of  classified  advertising 
department.  Excellent  benefit  package. 
Terrific  environment  for  family  living.  If 
you  have  the  ability  to  motivate  people 
and  aggressively  promote  the  use  of  clas¬ 
sified  display  advertising  send  resume 
with  salary  history  to  Carolyn  DeAngelis, 
The  Republic,  333  Second  St, 
Columbus  IN  47201. 


ARTIGRAPHICS  \ 

NEWSPAPER  GROUP  with  more  than  ! 
20  dailies  and  weeklies  seeks  full-time  I 
newspaper  designer.  Work  for  corporate 
headquarters  with  overall  responsibility 
for  design  of  the  group’s  newspapers. 
Newspaper  design  experience  a  must. 
Send  resume,  salary  history  and  design 
examples  to  Box  6601,  Editor  &  Pub¬ 
lisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE  I 


_ CIRCULATION _ 

CIRCULATION  AND  SALES  MANAGER 
European  Stars  and  Stripes,  American 
newspaper  published  in  Germany,  is 
looking  for  a  circulation  and  sales  mana¬ 
ger  to  manage  organization’s  largest 
department  responsible  for  distribution, 
storage,  accountability  and  sale  of  the 
European  Stars  &  Stripes  newspaper  as 
well  as  marketing  resale  printed  publica¬ 
tions,  including  market  research  and 
analysis,  selection  and  purchases  of 
merchandise.  Distribution  is  to 
authorized  United  States  military  and 
civilian  personnel  through  sales  offices 
and  207  company  bookstores  located 
throughout  Europe  and  Near  East. 
Candidates  must  have  a  minimum  of 
three  years  general  and  three  years  spe¬ 
cialized  experience,  to  include  good 
understanding  of  planning,  managing, 
organizing,  and  staffing  and  budgeting. 
Further,  applicants  should  have  the  abil¬ 
ity  to  analyze  problems,  sound  judgment 
to  implement  alternate  solutions,  com¬ 
municate  effectively  both  orally  and  in 
writing.  In  addition,  applicant  must  be 
proficient  in  business  practices  pertain¬ 
ing  to  wholesale,  retail,  manufacturers’ 
distribution,  distribution  costs  and  sim¬ 
ilar  related  areas.  $41,277  per  annum,  j 
plus  tax  free  living  allowance  of  up  to 
$6300  per  annum  for  employees  with 
family  or  $5400  without  family.  Also 
group  insurance  and  round  trip  reloca¬ 
tion  reimbursement.  Applicants  must 
send  full  resume  and  make  reference  to 
this  advertisement.  Applications  must 
be  postmarked  on  or  before  27  Novem¬ 
ber  and  must  be  addressed  to  the  Civi¬ 
lian  Personnel  Office  in  care  of  European 
Stars  and  Stripes  (New  York  operations), 
252  7th  Av,  Room  401,  New  York  NY 
10001. 


HOME  DELIVERY  SALES  MANAGER 
Circulation  department  of  30,000  daily 
newspaper  seeking  promotion  minded 
circulator  with  strong  home  delivery 
experience.  Excellent  opportunity  for 
career  minded  individual  with  strong 
background  and  management  ability. 
Please  send  resume  to  Circulation 
Director,  PO  Box  520,  Redbank  NJ 
07701. 


MID-MANAGEMENT  super¬ 
visor  for  sales,  service  and  collections. 
Requires  proven  managerial  and  training 
skills,  ability  to  motivate  staff  and  sales 
results  success.  Outstanding  benefit 
package.  Zone  4.  Send  resume  and  re¬ 
ferences  to  Box  6620,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  CIRCULATION  MANAGER 
Large  group  needs  aggressive,  self- 
motivator  for  23,000  daily  in  Zone  9. 
Must  have  a  minimum  of  4  years  circula¬ 
tion  experience.  Excellent  compensa¬ 
tion  and  the  opportunity  to  advance  in 
the  Group.  Send  resume  to  Box  6578, 
Editor  &  Publisher. 

AGGRESSIVE  goal  and  growth  oriented 
Circulation  Manager  for  privately  owned 
daily.  5000  circulation  with  plenty  of 
potential.  Nice  town,  good  area.  Send 
resume  with  salary  requirements  to: 
Publisher,  The  News-Republican,  PO 
Box  100,  Boone  I A  50036;  (515)  432- 
1234. 


CIRCULATION  MANAGER 

"SUNSHINE  YEAR-AROUND” 

Exciting  original  concept  weekly  news¬ 
paper  now  charting  early  84  inaugural 
California  issue  seeks  experienced 
individual  to  create  and  assume 
direction  of  circulation  department. 
Must  be  qualified  to  organize  mail 
delivery,  locate  and  develop  box  and 
retail  outlets  and  motivate  sales  staff. 

Salary  open  and  negotiable.  Generous 
bonus  and  profit-sharing  benefits.  Reply 
with  full  particulars,  references  and  sal¬ 
ary  expectations  to: 

GEORGE  HOBSON 
PO  BOX  2656 
VANCOUVER,  B.C. 

CANADA,  V6B  3X4 

(Women  and  minority 
applicants  welcome). 


CIRCULATION  MANAGER  needed  for  5- 
day  Oklahoma  daily,  9,000  circulation. 
$350  per  week.  Call  (405)  341-2289. 

CIRCULATION/MARKETING 
Specialist  wanted  with  strong  sales  and 
sales  promotion  experience.  Important 
new  responsibilities  with  aggressive  sub¬ 
urban  newspaper  wanting  to  expand 
circulation  sales  promotion  activities  in 
all  areas.  Candidate  should  also  demon¬ 
strate  successful  promotional  support 
for  telephone  and  crewing  sales  efforts. 
Needs  solid  knowledge  of  circulation 
plus  strong  self-motivation.  Located  in 
Mid-Atlantic  region.  Reply  in  confi¬ 
dence.  Box  6589,  Editor  &  Publisher. 

CIRCULATION  MANAGERS 
SINGLE  COPY  SALES 
HOME  DELIVERY 

Experienced  circulation  people  needed 
to  be  based  in  Los  Angeles  and  New 
Jersey.  Should  have  minimum  3  years 
national  or  regional  experience. 

Send  confidential  resume  to; 

Investor’s  Daily 
Circulation  Department 
PO  Box  25000 
Los  Angeles  CA  90025 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


PROMOTION  AND  TRAINING  MANA¬ 
GER  who  is  top  notch,  creative  and  a 
people  person  motivator.  Must  have  at 
least  3  years  promotional  experience  or  5 
years  District  Sales  Manager  experience. 
We  are  a  34,000  daily  and  Sunday  news¬ 
paper  looking  to  grow  to  38,000  in  the 
next  2  years.  If  you  pssess  the  skills  to 
help  us  gain  quality  numbers,  send 
resume  including  references  and  salary 
requirement  tO: 

Rick  McGlaughlin 
Director  of  Circulation 
Daily  Courier-News 
PO  Box  531 
Elgin  IL  60120 
NO  PHONE  calls  please. 


SALES  MANAGER 

Major  Midwest  newspaper  (200,000  + ) 
is  reorganizing  the  circulation  division 
and  has  an  opportunity  for  experienced 
circulation  executive.  This  position  off¬ 
ers  a  good  career  path  and  above  average 
income  for  skilled  promotion  and  sales- 
minded  manager. 

Experience  managing  sales  activities 
and  a  demonstrated  track  record  is  re¬ 
quired.  Must  have  good  planning  and 
communication  skills.  Prefer  a  college  ] 
graduate  with  5+  years  circulation 
experience. 

Responsibilities  include  carrier  pro¬ 
motions  (Little  Merchant),  crew  sales, 
telephone  sales  and  direct  mail.  Will  also 
direct  circulation  training  and  head  a  5 
person  staff. 

Send  resume  in  confidence  to  Box 
6591,  Editor  &  Publisher. 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refertothe  invoice  numberin 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
account. 


THANK  YOU: 
E&P  CLASSIFIED 
DEPARTMENT 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR  on  the  night 
desk  of  Pennsylvania's  Capital  City  AM/ 
PM.  We’re  seeking  a  seasoned  reporter 
with  at  least  a  year's  desk  experience  and 
a  commitment  to  people-and  to  being 
the  best  journalist  you  can  be.  Our  team 
believes  a  newspaper  grows  with  its  best 
people.  Tell  us  in  a  single  page  how  you'd 
fit  in,  and  send  it  with  a  resume  to:  Henry 
Young,  Editor,  The  Patriot,  PO  Box 
2265,  Harrisburg  PA  17105. 


EDITORIAL  ASSISTANT.  Prefer  J- 
School  graduate  presently  living  in  Metro 
New  York  for  business  publication. 
Please  send  resume  and  salary  require¬ 
ments  to  Box  6539,  Editor  &  Publisher. 


COURTHOUSE  REPORTER  needed  for 
30,000-circulation  daily,  2-4  years  of 
experience  in  covering  county  com¬ 
missioners’  office,  courts  and  police. 
Send  clips  and  resume  (include  salary 
requirement)  to  Jim  Burchik,  Managing 
Editor,  DAILY  NtWS/SUNDAY  PENN¬ 
SYLVANIAN,  Lebanon  PA  17042. 


COPY  EDITOR 
SAN  JUAN,  PUERTO  RICO 
Largest  English  language  newspaper  in 
the  Caribbean.  47,500  weekly  circula¬ 
tion.  Business  and  finance.  Seeking  a 
person  with  excellence  in  news 
judgment,  language  usage,  attention  to 
detail  and  ability  to  write  informative 
headlines  that  are  not  cute  but  tell  the 
story  directly  and  concisely.  Must  have 
strong  reporter  writing  skills  and  be 
imaginative.  Will  be  involved  with  lay¬ 
out.  The  person  we  seek  must  be 
resourceful,  hard  working,  have  rewrite 
skills  and  an  eye  for  accuracy  and  clarity. 
Attention  to  detail  a  must  to  work  with 
Editorial  Department  of  ten  reporters  in  a 
challenging  environment  in  which  noth¬ 
ing  less  than  the  best  will  be  accepted. 
Fairly  fluent  Spanish  as  a  second  lan¬ 
guage  is  a  must.  Minimum  five  years 
experience  in  journalism  required. 

Send  cover  letter  explaining  you're  fit 
with  these  requirements,  a  resume  and 
clippings  to:  Editor-in-Chief,  Caribbean 
Business,  Box  6253,  Loiza  Sta,  San 
Juan,  Puerto  Rico  00914. 


DEPUTY  NEWS  EDITOR 
$30,000-1- 

The  weekly  STAR  is  seeking  an  Assistant 
'  City  Editor  for  its  head  office  in 
I  Westchester  County,  New  York.  Appli¬ 
cants  must  have  city  desk  experience  on 
a  major  daily  newspaper  or  similar 
experience  with  a  national  magazine. 
Send  resumes.  Do  not  call. 


Managing  Editor 


THE  STAR 

730  3rd  Av,  New  York  NY  10017 


1  EXPERIENCED  WRITER,  EDITOR  for 
I  newly-established  FEATURES 
I  department.  Must  be  a  creative  writer 
I  plus  sharp  copy  editor  who  can  fill  in  for 
I  city  editor  one  day  a  week.  Fast-paced, 
100,000  circulation,  7-day  family 
newspaper.  Excellent  pay,  benefits. 
Send  resume  and  clips  to  Toni  Fijal,  FE¬ 
ATURES  Managing  Editor,  205  W  12th, 
j  Times  Publishing  Co,  Erie  PA  16534. 

EDITOR  of  established,  60,000- 
circulation  weekly  in  large  metro  area. 
Zone  5.  Great  opportunity  for  a  bright, 
organized  and  aggressive  person  with 
experience  and  managerial  skills.  We're 
looking  for  an  editor  with  the  savvy  and 
skills  to  help  make  our  feature  publica¬ 
tion  the  standard  for  excellence  and  suc¬ 
cess  in  our  area.  Send  resume,  letter  and 
salary  requirements  to  Box  6593,  Editor 
&  Publisher. 


'  EDITORIAL  ASSISTANT 
10,500  Rhode  Island  daily  looking  for 
full-time  editor  for  national  news  page. 
Must  have  good  news  judgment,  layout 
skills.  Long  hours.  Low  pay.  Experience 
preferred.  Send  resume  to:  Pawtuxet 
Valley  Daily  Times,  1353  Main  St,  West 
Warwick  Rl  02893. 


EXPERIENCED,  hard  working  reporter- 
editor  needed  for  4500  circulation  semi- 
rural  semi-weekly.  Responsibilities 
include  sports,  local  government, 
theatre,  schools.  Our  newspaper  is  used 
to  winning  awards  tor  news  coverage  and 
news  writing.  If  you  are  of  the  same 
frame  of  mind,  write  to  Robert  E.  Best, 
News-Progress,  PO  Box  A,  Sullivan  IL 
61951.  Include  clips,  references,  work 
history. 
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EDITORIAL  PAGE  editor,  medium-sized  ! 
Zone  2  coast.  Good  writer.  Emphasis  on  I 
local  issues.  $20,000  range.  Write  Box  1 
6610,  Editor  &  Publisher. 


FINANCIAL  WRITERS/EDITORS:  | 
National  business  daily  looking  for  the  < 
best.  Position  available  both  in  New  York 
and  Los  Angeles.  Send  resume  and  clips 
to  Box  6523,  Editor  &  Publisher. 


FEATURE  REPORTER,  for  50,000 
circulation  New  England  daily.  We’re 
looking  for  someone  with  imagination, 
reporting  skills  and  writing  flair. 
Experience  or  interest  in  consumer 
reporting  a  plus.  Box  6594,  Editor  & 
Publisher. 


BUSINESS  EDITOR  ! 

Fast-growing,  Zone  9  daily  of  50,000  j 
circulation  has  immediate  opening  for  a  i 
business  editor.  Job  entails  supervising 
staff  of  3  reporters  as  well  as  reporting.  I 
We  need  someone  with  a  thorough  j 
understanding  of  journalism  and  how  to 
apply  it  to  business  coverage.  Editing  | 
experience  required.  Ours  is  a  Pulitzer 
prize-winning  newspaper  and  deserves  a 
business  editor  of  like  ability.  Applicants 
should  send  resume,  an  explanation  of 
your  ideas  on  business  coverage  and  sal¬ 
ary  history  to  Box  6587,  Editor  &  Pub-  i 
lisher.  j 


BEST  ENTERTAINMENT  section  in  an 
area  that  draws  top  entertainers,  looking 
for  the  best  critic/feature  writer  in  the 
business.  You'll  cover  jazz,  pop  and 
rock,  restaurant  reviews  and  city  night¬ 
life,  If  you  have  minimum  of  three  years 
experience,  good  solid  music  back¬ 
ground,  an  appreciation  for  good  food 
and  service,  send  clips  and  resume  to: 

Lynne  Holt,  Managing  Editor 
The  Phoenix  Gazette 
PO  Box  1950 
Phoenix  AZ  85(X)1 


BUSINESS  WRITER  with  2-4  years 
experience  for  85,000  and  growing  Cen¬ 
tral  New  York  morning  newspaper.  Need 
a  self-starter  who  enjoys  the  challenge  of 
digging  out  his/her  own  stories.  Retire¬ 
ment  offers  opening  on  award-winning 
desk.  Send  clips/resume  to  Mike  Con¬ 
nor,  Managing  Editor,  The  Post- 
Standard,  Syracuse  NY  13221. 


BUSINESS  WRITER — Help  us  expand 
our  coverage  of  local  business  news. 
We're  a  morning  daily  serving  an  area  of 
more  than  300,000  population  in  Zone 
2.  Tell  us  your  ideas  for  better  business 
coverage  and  send  samples.  Write  Box 
6546,  Editor  &  Publisher. 


COPY  EDITOR/PART  TIME 
Daily  paper-Zone  2  seeks  an  experienced 
(2-3  years  minimum  on  dailies)  to  work 
in  our  sports  department.  Will  average 
approximately  30  hours  a  week-hours 
from  8-9  pm  to  2-3  am-will  include 
weekends.  Box  6595,  Editor  &  Pub¬ 
lisher. 


COPY  EDITOR 

A  30,000  circulation  daily  in  a  highly 
competitive  market  is  seeking  a 
deadline-oriented,  versatile  copy  editor 
with  a  strong  background  in  creative 
graphics  and  modular  makeup.  Three 
years  experience  a  must.  Send  resume  to 
Allan  Kort,  The  Daily  Evening  Item,  PO 
Box  951,  Lynn  MA  01903, 


BUSINESS  EDITOR 
Ocean  State  Business,  a  new  monthly 
magazine  about  Rhode  Island  business, 
is  looking  for  an  ace  Editor.  If  you  want  to 
set  your  own  course  and  join  a  rapidly 
growing  company  in  a  management 
position,  write  today  to:  Dan  Kaplan, 
Ocean  State  Business,  4  Davol  Square, 
Providence  Rl  02903. 


ASSISTANT  GRAPHICS  EDITOR 
We  need  an  experienced  copy  editor  who 
is  skilled  in  copy  editing,  headlines  and 
layout.  The  Assistant  Graphics  Editor  is 
responsible  for  page  design  on  major 
section  fronts  and  must  be  knowledge¬ 
able  with  use  of  graphics  and  color  (both 
process  and  spot).  If  interested,  please 
send  letter  of  application  including  work 
and  salary  history  and  tearsheets  (will 
not  be  returned)  to:  Dick  Wesnick,  Edi¬ 
tor,  THE  BILLINGS  GAZETTE,  PO  Box 
2507,  Billings  MT  59103. 


AGGRESSIVE,  growing  PMs  sports  sec¬ 
tion  seeks  wire  editor  with  creative  touch 
and  solid  grammar  skills  to  rewrite  wire 
copy  into  lively,  readable  stories,  free  of 
cliches.  Headline  writing  also  required. 
Some  desk  work  involved.  Experience 
preferred.  Send  resume  to  Tim  Morris, 
Sports  Department,  Tulsa  Tribune,  PO 
Box  1770,  Tulsa  OK  74102. 


AGGRESSIVE,  SELF-MOTIVATED 
reporters  with  concise  writing  style 
needed  for  26,000-30,000  circulation 
newspaper  in  West  Texas.  One  for  gener¬ 
al  assignments,  other  for  business  writ¬ 
ing.  Must  have  about  two  years 
experience  on  daily  and  VDT  knowledge. 
Political  reporting  background  helpful 
for  general  assignments;  interest  in  busi¬ 
ness  writing  essential  for  business- 
energy  writer.  Self-starters  only. 
Excellent  benefit  package  for  pros  who 
are  quality-oriented.  Specify  which 
position  and  send  resume  and  clips 
(including  features,  news  and  enter- 
l  prise)  to  Jim  Servatius,  Editor,  Reporter- 
Telegram,  PO  Box  1650,  Midland  TX 
79702. 


FARM  EDITOR/reporter  needed  for  fast 
growing  statewide  farm  newspaper  in 
North  Carolina.  Photography  and  layout 
experience  a  plus.  Send  resumes  tO: 
Farm  Editor,  PO  Box  1088,  New  Bern 
NC  28560. 


I  REPORTER/PHOTOGRAPHER 
j  Immediate  opening  at  family-owned, 
11,300  county  seat  newspaper  in  Cen¬ 
tral  Ohio  (weekday  PM/Saturday  AM). 
Position  is  for  a  general  assignment 
1  reporter  covering  a  city  beat,  some  high 
I  school  and  small  college  sports,  and  fea- 
I  ture  writing.  Experience  in  both  news¬ 
writing  and  photography  required.  Dar¬ 
kroom  experience  a  plus,  but  not  a  must. 
Nice  community,  sound  company  with 
good  pay  and  benefits.  Chance  for 
advancement.  Send  clips  and  resume  to 
Box  6604,  Editor  &  Publisher. 


REPORTER  for  nation's  largest  daily 
legal  newspaper.  Strong  background  in 
law  and  journalism  required.  Good  pay 
and  benefits.  Send  resume  and  clips  tO: 
Editorial  Department,  Los  Angeles  Daily 
Journal,  PO  Box  54026,  Los  Angeles  CA 
90054. 


SPORTS  COPY  EDITOR  for  50,000  AM 
daily  in  Zone  1 .  Person  will  handle  layout 
and  copy  editing  5  nights  a  week. 
Experience  on  daily  newspaper  required. 
Send  resume  and  layout  and  writing 
samples  to  Box  6567,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR  for  medium-sized  Zone  7 
morning  newspaper.  Experience  in  man¬ 
agement,  editing  and  layout  necessary, 
^nd  references  to  Box  6618,  Editor  & 
Publisher. 


!  PHOTO  JOURNALIST  to  cover  general 
I  news  &  features  for  prize  winning  county 
seat  weekly.  Summer  and  Winter  resort 
area  in  Northern  New  York.  Good  starting 
position.  Send  resume  &  non-returnable 
clips  tO:  Anne  Marie  Denton,  Denton 
Publications,  Inc,  Elizabethtown  NY 
12932. 
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"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HONG  KONG— The  Asian  Wall  Street 
Journal  needs  an  experienced  copy  edi¬ 
tor  with  rewrite  skills  to  work  in  one  of  the 
world's  most  exciting  cities.  This  news¬ 
paper  is  a  subsidiary  of  the  Wall  Street 
Journal  and  upholds  the  same  high  jour¬ 
nalistic  standards.  Candidates  should  be 
available  for  interviews  in  New  York  in 
early  January.  Mail  resume  and  names  of  i 
references  to  Steven  Jones,  News  Editor, 
The  Asian  Wall  Street  Journal,  GPO 
9825,  Hong  Kong. 


HARD  WORK,  LONG  HOURS— If  you 
joined  the  Fourth  Estate  because  you 
believe  it  has  an  important  role  in  our 
society,  if  you  enjoy  working  hard,  if  you 
like  a  challenge,  if  you  take  pride  in  your 
work  and  want  to  work  with  other  people 
who  share  those  values,  we  have  a  spot 
for  you. 

The  Evening  Gazette  needs  two 
experienced  copy  editors  who  are  skilled 
spellers  and  grammarians,  who  stay  cool 
and  think  clearly  under  deadline  pres-  i 
sure,  like  to  write  eye-catching  heads  ! 
and  can  branch  out  to  layout  duties,  j 
We’re  a  metro  daily  with  competitive  sal- 
ary  and  benefits.  Interested?  Send  us  a 
resume  with  references  and  a  cover  letter  j 
explaining  why  you’re  the  one-in-a-  j 
million  best  candidate.  | 

Personnel  Department  I 

Worcester  Telegram  &  Gazette,  Inc.  ] 
20  Franklin  Street 
Worcester  MA  01613 
An  Equal  Opportunity  Employer 


JOURNEYMAN  reporter  to  cover 
Dauphin  County  (population  232,000) 
courthouse  for  the  AM/PM  in  Pennsyl¬ 
vania’s  Capital  City.  If  your  experience  is 
politics  and  the  courts,  let  us  hear  from 
you.  Send  a  resume  and  not  more  than  a 
single  page  of  your  thoughts  on  covering 
government  in  the  ’80’s  to:  Henry 
Young,  Editor,  The  Patriot,  PO  Box 
2265,  Harrisburg  PA  17105. 


MUSIC,  FILM,  features  writer  for 
entertainment  paper.  $15,000  salary. 
Resume,  writing  samples:  Good  Times, 
Box  303,  Roslyn  NY  11576. 


MANAGING  EDITOR 
Seasoned  mature  managing  editor 
needed  for  fast-growing  community  daily 
newspaper  in  the  San  Francisco  Bay 
area.  Editing  and  administrative  back¬ 
ground  and  skills  are  required.  Person 
selected  will  be  a  take-charge  editor  who 
can  roll  up  their  sleeves  for  inside  work 
and  roll  them  down  for  community 
activities.  References  and  resume  re¬ 
quired.  Salary  negotiable.  Box  6599, 
Editor  &  Publisher. 


NEWS  EDITOR  for  Crofton  (Maryland) 
weekly,  near  District  of  Columbia.  Ideal 
job  for  ex-editor  of  college  newspaper. 
Editing,  layout,  headline  writing,  pho¬ 
tography  skills  needed.  Write  Editor,  The 
Capital,  Box911,  AnnapolisMD21404. 


NEWS  EDITOR  wanted  for  award¬ 
winning  South  Mississippi  weekly.  Must 
be  good  at  covering  board  meetings, 
routine  news,  weekly  column,  sports 
stories,  and  page  lay-out.  Photographic 
skills  necessary.  Send  resume,  clips, 
and  salary  requirements  to:  Scott  Boyd, 
PO  Drawer  549,  Monticello  MS  39654. 


NUMBER  2  IN  NEWSROOM 
Experienced  general  assignment  repor¬ 
ter  needed  immediately  for  quality  small 
daily  in  Southeastern  Illinois.  You  will 
cover  beats,  fill  in  for  editor  with  oppor¬ 
tunity  for  advancement.  Send  resume, 
non-returnable  clips,  salary  require¬ 
ments  to  Jim  Small,  Daily  Mail,  Box 
340,  Onley  IL  62450. 

40 


REPORTER  with  1-2  years’  experience 
wanted  for  40,000-1-  daily  and  Sunday 
in  suburban  Philadelphia  county. 
$14,500.  Contact  David  Venditta  at  the 
Intelligencer,  Doylestown,  after  8  p.m., 
(215)  345-3053. 


SPORTS  EDITOR  who  is  stickler  for 
planning,  grammar  and  deadlines 
needed  for  30,000  morning  daily  in  Flor¬ 
ida  coast.  Only  proven  professionals  with 
outstanding  clips  and  references  need 
apply.  Florida,  Alabama,  Georgia  back¬ 
ground  preferred.  Tell  all  including  sal¬ 
ary  requirements  in  first  letter  to  Box 
6509,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
Thriving  San  Francisco  Bay  Area  daily 
group  seeks  experienced  sports  desk 
person.  Solid  editing,  layout  skills. 
Resume,  salary  requirements  tO:  Lowell 
Hickey,  Sports  Editor,  Daily  Review,  Box 
5050,  Hayward  CA  94540. 


SPORTS  EDITOR  1 

Experienced  at  editing  and  layout.  Must  { 
have  strong  supervisory  instincts  to  han¬ 
dle  medium-sized  staff  for  AM  daily,  j 
Strong  in  local  high  school  coverage.  | 
Send  resume  and  clips  to  Box  6605, 
Editor  &  Publisher.  | 


SUNDAY  EDITOR  for  non-metro  Zone  2 
newspaper  that  puts  emphasis  on  local 
news  coverage.  Strong editingand  layout 
skills  essential.  Send  resume  and  salary 
requirement  to  Box  6608,  Editor  &  Pub¬ 
lisher. 


SOUTH  CAROLINA  tri-weekly  seeks 
general  assignments  reporter.  (Jnly  self 
starters  need  apply.  Interest  in  politics 
beneficial.  February  opening.  Send 
resume  to  Glenn  Tucker,  Chronicle- 
Independent,  PO  Box  1 137,  Camden  SC 
29020. 


i  SPORTS  EDITOR/ 

,  GENERAL  ASSIGNMENT  REPORTER 
For  growing,  progressive  Eastern  Ohio 
semi-weekly.  Dedicated,  hard  working 
I  man  or  woman  needed.  Photo  skills 
I  necessary.  Good  benefits.  Room  for 
i  advancement.  Send  clips  and  resume  to 
I  Box  6616,  Editor  &  Publisher. 


!  THE  DETROIT  NEWS  seeks  an  assistant  ! 
1  editor  for  its  Accent  (lifestyle)  section, 
j  Desired  qualities  are  a  demonstrated  fe- 
i  ature  writing  capability,  copy  editing 
I  skills,  management  ability/potential, 

,  and  a  creative  vision  of  what  fashion/ 

1  food/design/leisure/human  interest 
j  coverage  should  be.  Send  resume,  clips 
j  to  Ben  Burns,  Executive  Editor  of  The 
1  Detroit  News,  615  W  Lafayette,  Detroit 
j  Ml  48231. 


I  THE  AMERICAN  UNIVERSITY  School  of 
I  Communication  in  Washington  DC  seeks  j 
graduate  assistants  with  full-time  jour- 
i  nalistic  experience  to  assist  in  teaching  | 
,  and  professional  duties  while  earning  a  | 
I  Master’s  degree  in  its  program  in  Jour¬ 
nalism  and  Public  Affairs.  This  is  a  one- 
!  year,  full-time  program.  Includes 
j  internship.  For  more  information,  write 
j  Graduate  Admissions  Committee, 

I  School  of  Communication,  The  Amer- 
I  ican  University,  4400  Massachusetts 
Av,  NW,  Washington  DC  20016.  An 
'  Equal  Opportunity  and  Affirmative 
:  Action  Employer. 


WIRE  EDITOR — If  your  layout  skills  are 
,  extraordinary,  your  news  judgment  keen 
and  well-rounded,  and  your  ambition  for 
1  promotion  unrequitted,  try  us.  We’re  a 
j  small.  Northern  Rockiesdailythat recog¬ 
nizes  talent  and  knows  what  to  do  with  it. 
i  Box  6588,  Editor  &  Publisher, 


THE  REGISTER-GUARD,  a  70,000  dai¬ 
ly  in  Eugene,  Oregon  is  seeking  appli¬ 
cants  for  two  full-time  copy  editor 
positions  being  added  to  the  newspap¬ 
er’s  10-person  copy  desk. 

Applicants  must  have  a  degree  from  a 
4-year  college  or  university  and  must  i 
have  a  minimum  of  five  years  of  daily 
newspaper  experience  in  reporting  and 
editing. 

The  Register-Guard  recently  converted 
to  7-days-a-week  morning  publication 
which  has  placed  added  demands  on  the 
copy  desk.  Addition  of  the  two  positions 
is  a  reflection  of  the  newspaper’s  com¬ 
mitment  to  continue  operating  a  highly 
skilled,  adequately  staffed  desk.  The 
newspaper  is  looking  for  the  unusually 
gifted,  "solid  gold"  copy  editor  who  has 
a  mastery  of  the  language,  a  talent  for  i 
improving  other’s  writing,  a  penchant  for  j 
catching  errors,  a  knack  for  composing  ! 
headlines,  a  flair  for  layout  and  graphics,  j 
a  habit  of  making  deadlines,  an  ability  to  I 
work  well  with  others  and  a  reputation  for 
exercising  sound  news  judgment-all  | 
while  under  the  pressures  of  daily  jour¬ 
nalism.  Applicants  should  be  fully 
experienced  in  the  use  of  electronic  edit¬ 
ing  systems  and  be  available  to  work  any 
hours-primarilyat  night.  Salary  is  based 
on  experience.  Top  minimum  (five  years 
experience)  is  $625.75  per  week. 
Qualified  applicants  only  should  submit 
letters  of  application  and  resumes  stat¬ 
ing  what  they  regard  as  their  key  quali¬ 
fications  for  the  job  and  why  they  are 
interested  in  being  hired  for  the  position. 
Apply  no  later  than  Friday,  December  9, 
1983  to  Copy  Editor,  Personnel 
Department,  The  Register-Guard,  PO 
Box  10188,  Eugene  OR  97440.  No 
phone  calls  please.  Applicants  will 
receive  written  notification  by  January 
10,  1984.  The  Register-Guard  is  an 
Equal  Opportunity  Employer.  | 


UTAH  52,000  PM  daily  is  looking  for  a 
news  editor  and  a  copy  editor  for  its 
expanding  universal  desk. 

NEWS  EDITOR — a  seasoned  pro  with 
demonstrated  management  ability  and  | 
slot  experience  to  supervise  staff  of  6, 
direct  wire  desk  and  oversee  all  editing/ 
layout. 

COPY  EDITOR— a  skilled  wordsmith 
with  sharp  news  judgment  and  an  eye  for 
clean,  compelling  layouts.  Job  will 
involve  late  Friday  and  Saturday  shifts. 
Both  positions  will  be  filled  January  1, 
1984.  Send  a  letter  telling  why  you’re 
the  best  applicant  for  the  job,  resume, 
professional  references  and  salary  his-  | 
tory  tO:  Randy  Hatch,  Managing  Editor,  | 
Ogden  Standard-Examiner,  PO  Box  951, 
Ogden  UT  84402.  No  phone  calls,  i 
please.  1 

WORKING  MANAGING  EDITOR  for  I 
Leesburg  Commercial,  a  Central  Florida  j 
PM.  Needed:  ace  desk  skills,  ability  to  t 
direct  and  train  news  staff,  curiosity,  j 
skepticism.  Call  Mike  Archer;  (904)  I 
787-4515.  i 


JOB  LEADS 


WHAT  PR,  editorial  hirers  seek.  For 
newsletter  rates:  M.  Sternman,  68-38 
Yellowstone,  Forest  Hills  NY  11375. 


UBRARY 


LIBRARIAN 
The  Bakersfield  Californian  is  accepting 
applications  for  a  librarian.  The  position 
will  be  available  in  January.  At  least  5 
years  newsroom  library  experience  re¬ 
quired.  Applicants  should  be  prepared  to 
I  build  a  new  library  from  scratch.  Reason¬ 
able  knowledge  of  technology  necessary. 
We  are  77,000  daily  located  in  Califor¬ 
nia’s  southern  San  Joaquin  Valley.  Re-  ■ 
sumes  and  a  letter  of  experience  should  ^ 
be  addressed  to  Bob  Bentley,  Managing 
Editor,  PO  Bin  440,  Bakersfield  CA  1 
93302.  1 


PROGRESSIVE  DAILY  newspaper  in 
Zone  5  seeks  a  mailroom  manager.  This 
is  a  working  position  that  requires  the 
ability  to  manage  people  and  follow 
detail.  Knowledge  in  handling  heavy 
zoning  and  insert  volumes  a  plus.  This  is 
a  salaried  position  with  performance 
bonus  plus  fringes.  If  you  seek  a  chal¬ 
lenge,  please  respond  in  writing  to  Box 
6580,  Editor  &  Publisher.  EOE. 


PRODUCTION 


COMPOSING  MANAGER 
An  excellent  career  opportunity  for  a  re¬ 
sult  oriented  manager.  Offering  large 
chain  benefits  for  the  upwardly  mobile 
candidate  with  expertise  in  the  new  tech¬ 
nology.  Box  6525,  Editor  &  Publisher. 


NEWSPAPER  in  small  New  England 
town  seeks  experienced,  quality¬ 
conscious  offset  pressman  to  manage 
press-camera-platemaking  operations; 
familiarity  with  Goss  Urbanite  preferred, 
management  experience  helpful. 
Excellent  working  environment,  good 
benefits.  Attractive  community  sur¬ 
rounded  by  recreational  opportunities  of 
all  kinds.  Box  6612,  Editor  &  Publisher. 


PROGRESSIVE  WEEKLY  newspaper 
group  producing  over  500  tabloid  pages 
a  week  has  opening  for  a  well  organized, 
experienced,  hands-on  production  man¬ 
ager  who  is  completely  conversant  with 
all  phases  of  typesetting,  pasteup, 
camera  and  all  related  pre-press 
operations.  Must  supervise  staff  of 
bright,  talented  graphic  artists  who  need 
consistent  discipline  and  organization. 
Excellent  pay  and  benefit  package. 
Southern  California  location.  Send 
resume  to  Box  6534,  Editor  &  Publisher. 


OPERATIONS  MANAGER  FOR 
HARTE-HANKS  COMMUNICATIONS 
Manager  Printing  and  pre-press. 
Exciting  opportunity.  We’re  looking  for  a 
hands-on,  career-minded  manager  to 
direct  our  press,  pasteup,  camera, 
stripping  and  platemaking  departments. 
We  are  a  rapidly  growing  company  and 
the  right  person  will  have  a  bright  future 
for  themselves.  Responsibilities  include 
scheduling,  hiring,  training,  quality  con¬ 
trol,  and  inventory  control  for  a  year 
round,  24  hour  a  day  web  operation.  This 
is  a  challenging  position  which  requires 
working  knowledge  of  the  entire  produc¬ 
tion  operation  gained  from  successful 
experience.  We  offer  a  generous  MBO 
plan,  medical  benefits,  life  insurance 
and  a  salary  based  on  your  experience. 
Send  resume  and  cover  letter,  including 
your  growth  and  compensation  history  to 
Harte-Hanks  Direct  Marketing/Miami,  c/ 
0  Bill  Becker  or  call  (305)  232-4115, 
PO  Box  161900,  Miami  FL  33116. 


PRESSROOM  MANAGER 
The  Bryan-College  Station  Eagle,  a 
I  dynamic,  growing  daily  newspaper  in 
j  Bryan,  Texas,  with  30,000  circulation 
!  needs  pressroom  manager  with  at  least  5 
years  experience  in  pressroom  manage- 
I  ment.  Daily  process  color  work  on  9  unit 
j  Urbanite  with  pasters.  Heavy  com- 
;  mercial  work  load.  Send  resume  and  sal- 
I  ary  history  to  The  Eagle,  PO  Box  3000, 
j  Bryan  TX  77805;  (409)  779-4444. 


SALES 


NATIONALLY  KNOWN  syndicated 
!  advertising  service  company  has 
'  opening  for  sales  representative.  Must 
be  free  to  travel.  Excellent  commissions 
and  benefits.  Knowledge  and  experience 
in  newspaper  advertising  field  a  necess¬ 
ity.  Send  resume  to  Box  6568,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  November  19,  1983 


HELP  WANTED  1 

POSITIONS  WANTED 

SALES 

ADMINISTRATIVE 

NEWSPAPER  FEATURE  SALES 
Tribune  Company  Syndicate,  Inc.,  a 
highly-respected  force  in  the  com¬ 
munications  business,  is  looking  for  a 
sales  representative  to  call  on  editors 
and  publishers  in  the  Midwest  and  the 
Southwest. 

Knowledge  of  the  newspaper  business 
and  newsroom  operations  is  imperative. 
Sales  experience  is  not.  Our  sales  team 
is  highly-motivated,  self-starting  and 
travels  extensively.  We  offer  an  excellent 
compensation  package,  including  life, 
medical,  and  dental  insurance,  full 
expenses,  and  an  automobile. 

Candidates  should  send  resume  and 
cover  letter  with  salary  requirements  tO: 
Mr.  John  B.  Matthews,  National  Sales 
Director,  Tribune  Company  Syndicate, 
Inc.,  220  E  42nd  St,  New  York  NY 
10017-5885.  No  telephone  calls.  Tri¬ 
bune  Company  Syndicate,  Inc.  is  an 
Equal  Opportunity  Employer.  M/F. 

AVAILABLE  JANUARY  15,  1984 
Experienced  executive,  former  pub¬ 
lisher,  with  excellent  references.  Shirt 
sleeved  problem  solver  in  areas  of 
advertising,  editorial,  production.  Dail¬ 
ies  75-250M.  Fee  or  salary.  Box  6526, 
Editor  &  Publisher. 

CONTROLLER  OR  CFO 
Experienced  Metro  Controller.  Knows 
newspaper  business.  Can  turn  chaos  into 
order.  Box  6389,  Editor  &  Publisher. 

EDITOR/PUBLISHER  of  twice-weekly 
seeks  new  challenge.  BA-Advertising, 
experience  and  awards  in  all  areas. 
Sound  references  and  profits.  Prefer 
midwest.  Box  6615,  Editor  &  Publisher. 

LEADER.  Left  secure  academic  career 
for  business.  Owned,  operated  competi¬ 
tive  dealership  through  boom,  recession. 
Community  minded.  Seeks  challenging 
position  requiring  intellectual,  editorial, 
managerial  skills;  political  savvy.  Equity 
desired.  Box  6569,  Editor  &  Publisher. 

RETAIL  ADVERTISING  SALES 

“WE  ARE  PREPARED  TO 
PROMISE  EXCEPTIONAL 
EARNINGS  IN  THIS 
SHOWCASE  ENVIRONMENT" 

Exciting  original  concept  weekly  news¬ 
paper  now  charting  early  84  inaugural 
California  issue  seeks  field  qualified 
individual  with  proven  advertising  sales 
record,  skill  in  sales  presentation  and 
layout. 

Salary  open  and  negotiable.  Generous 
commission,  bonus  and  profit-sharing 
benefits.  Reply  with  full  particulars,  re¬ 
ferences  and  income  expectations  tO: 

GEORGE  HOBSON 

PO  BOX  2656 

VANCOUVER,  B.C. 

CANADA,  V6B  3X4 

(Women  and  minority 
applicants  welcome). 

ADVERTISING 

AD  MANAGER — Experience  on  metro 
daily  with  TMC  product.  Aggressive,  33, 
family  man  with  strong  selling  skills. 
People-oriented.  Solid  background  in 
management,  motivation,  training,  pro¬ 
motion.  MBA  in  Marketing.  Successful 
track  record,  excellent  references.  Pre¬ 
fer  Zone  9,8,  will  consider  others.  Box 
6592,  Editor  &  Publisher. 

CARTOONIST 

EDITORIAL  CARTOONIST,  currently 
with  small  (circulationn  15-16,000) 
Zone  6  daily,  seeking  position  at  larger 
paper  in  any  Zone.  Will  work  cheap. 
Send  for  samples.  Box  6575,  Editor  & 
Publisher. 

CIRCULATION 

UNIVERSAL  PRESS  SYNDICATE  is 
seeking  a  sales  representative.  See  our 
ad  in  the  Syndicate  page. 

CIRCULATION  MANAGER 
seeks  position  on  small  or  medium  daily. 
Strong  on  service  and  promotion.  Prefer 
Zones  8  &  9  but  will  consider  other 
Zones.  All  replies  will  be  answered.  Box 
6574,  Editor  &  Publisher. 

IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal 
your  reply  in  an  envelope 
addressed  to  the  box  holder.  Attach 
a  note  listing  newspapers,  groups 
or  companies  you  don't  want  the 
reply  to  reach;  put  the  reply  and 
note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list, 
we'll  discard  your  reply. 

SEASONEDcirculation  executive,  result 
oriented,  college  graduate.  Proven  suc¬ 
cesses  in  competitive  market,  union  and 
non  union.  Interested  in  position  with 
challenge  and  opportunity.  Box  6514, 
Editor  &  Publisher, 

EDITORIAL 

AGGRESSIVE,  creative  young  sportswri- 
ter  with  Z'/z  years  at  4(5,000  PM  seeks 
upward  move.  Have  covered  major 
league  baseball.  Big  Ten  football  and 
basketball.  Tightly-written  game  stories, 
readable  features  and  hard-hitting  col¬ 
umns  my  specialties.  Box  6596,  Editor 
&  Publisher. 

POSITIONS 

WANTED 

AWARD  WINNING  SPORTS  WRITER 
with  1 0  years  experience  seeks  spot  with 
large  medium  or  metro  daily.  Call  Ed 
;  Zintel  at  (714)  631-1692  or  write  Box 
'  6611,  Editor  &  Publisher. 

ADMINISTRATIVE 

COLUMNIST  to  add  sparkle,  dash, 
dynamism,  even  controversy,  to  your 
pages  by  finding  and  sharing  the  good, 
the  bad,  the  ugly  in  your  community.  Box 
6609,  Editor  &  Publisher. 

HUSBAND-WIFE  TEAM— former  news¬ 
paper  group  owners  seek  new  challenge 
in  publishing.  Experienced,  innovative, 
flexible.  Available  immediately  to  relo¬ 
cate.  Box  6582,  Editor  &  Publisher. 

ENTHUSIASTIC,  award-winning  sports 

1  editor,  with  three  years  of  daily  news¬ 
paper  experience,  seeks  position  on  a 
medium-large  daily.  Layout  and  features 
are  specialties.  Jeff  Kuehn;  (601)  798- 
'  4766  or  (601)  798-1203. 

MARKETING  DIRECTOR/Publisher  with 
newspaper/shopper  chain  for  15  years 
seeks  new  challenge.  Successful  startup 
experience.  MA  Journalism.  Box  6603, 
Editor  &  Publisher. 

POSITIONS  WANTED 

POSITIONS  WANTED 

EDITORIAL 

EDITORIAL 

EDITOR/WRITER  with  8  years  | 
experience  in  daily  and  TMC  newspapers 
and  magazines  seeks  editorial  position 
in  Zones  4, 6, 3, 9.  Write;  PO  Box  50602,  I 
Columbia  SC  29250.  1 

1 

INSPIRED  PROFESSIONAL  with  wall- 
full  of  awards,  10  years  experience 
covering  government,  politics,  people, 
seeks  reporter's  spot  on  metro  daily. 
Zones  2,3,4,5,6.  Call  Allan;  (513)  253- 
8856. 

EDITOR,  creative,  bright  and  tough,  4'/2  ! 
years’  daily  experience  as  reporter,  copy  ] 
editor,  ci^  editor,  seeks  career  position 
Zones  1,2,3  or  9.  Box  6583,  Editor  & 
Publisher.  ' 

NEW  YORK  UNIVERSITY  '83  grad  with 
degree  in  History  &  English  seeks  entry- 
level  reporting  position.  Iris  Dorbian,  31- 
14  Morlot  Av,  Fairlawn  NJ  07410. 

EDITORIAL  WRITER/editorial  page  edi-  I 
tor,  seeks  newspaper,  any  size,  that  i 
expects  the  best.  Box  6581,  Editor  &  j 
Publisher. 

PLANNING  to  retire  or  semi-retire  and 
want  to  entrust  your  weekly  community 
paper  to  a  most  reliable  person?  1  am  the 
person  you  are  seeking.  Box  6513,  Edi¬ 
tor  &  Publisher. 

EDITORIAL  ARTIST/CARTOONIST—  ' 
Youthful  talent  seeks  to  enliven  your  i 
editorial  page  with  powerful  illustra-  : 
tions,  humbling  caricatures,  incisive 
political  cartoons.  Challenging  career  | 
position  sought,  any  Zone.  Box  6606,  , 
Editor  &  Publisher.  ' 

RESEARCHER/communications  spe¬ 
cialist  with  extensive  foreign  service 
experience  on  political,  social,  eco¬ 
nomic  issues  affecting  Third  World  seeks 
position.  Write  Box  6597,  Editor  &  Pub¬ 
lisher. 

GRAPHICS  EDITOR  looking  for 
challenging  job  as  interface  between  ] 
editorial  and  production.  Responsibility 
in  a  professional  setting  a  must.  3  plus  j 
years  daily  newspaper/magazine,  BA/  | 
Journalism.  Zone  1.  Box  6577,  Editor  & 
Publisher. 

TALENTED  WRITER/reporter  is  finish¬ 
ing  internship  as  military  public  affairs 
officer.  Looking  for  a  newspaperman 
who  literally  knows  government  report¬ 
ing  inside  and  out?  Write  to  Box  6600, 
Editor  &  Publisher.  Any  Zone. 

I’D  LIKE  A  GOOD  JOB  AT  A  PAPER,  But 
pickings  have  started  to  taper.  1  work 
really  hard,  without  a  canard.  And  1  don’t 
want  to  end  as  a  gaper.  (General  assign¬ 
ment  reporter  at  60,000-plus  Midwest 
PM  wants  to  relocate  to  California.)  Box 
6550,  Editor  &  Publisher. 

VERSATILE  REPORTER  seeks  return  to 

1  daily  or  reporting  position  with  business 

1  publication.  Now  working  as  freelancer 

1  in  Washington,  DC.  Experience  includes 
!  five  years  with  dailies  and  two  years  as 
!  reporter-editor  for  business  magazines 

1  and  newsletters.  Have  covered  congress, 

:  federal  agencies  and  major  league 
sports.  Ready  to  step  into  general  assign¬ 
ment,  business  or  sports  beat.  Jim  Freer, 
nil  Army-Navy  Dr,  A-307,  Arlington 
VA  22202;  (703)  979-6484. 

COUNTY  EDITOR;  5  years  on  daily  Idaho 
newspaper.  Experience  in  government, 
education,  feature,  business  and  sci¬ 
ence  writing;  copy  editing;  layout.  Six 
writing  awards.  Seeking  challenge  on 
professional  staff.  Any  Zone.  Bob  Frank, 
c/o  Box  83,  Spokane  WA  99027. 

j  1 1-YEAR  veteran  sports  writer/copy  edi- 
j  tor,  33,  seeks  desk  or  reporting  position 
!  with  metro  daily.  Experience  in  all 
i  sports,  preps  to  pros  and  VDT.  Box 
6619,  Editor  &  Publisher. 

DECEMBER  GRAD  with  3  years 
experience  covering  Division  1  school’s 
sports  on  daily  basis  for  major  southwest 
paper.  Have  'VDT,  layout  and  copy  desk 
background.  Will  relocate  to  any  Zone. 
Bill  Bradley.  C.U.  Box  6291,  Flagstaff 
AZ  86011. 

PHOTOGRAPHER 

MATURE,  AWARD-WINNING  photo- 
j  grapher  seeks  move  to  medium  or  large 
daily.  Color  work.  Generate  own  ideas. 

1  Box  6570,  Editor  &  Publisher. 

BUSINESS/GENERAL  ASSIGNMENT 
reporter,  4yearsdailyexperience,  recent 
grad  of  Kiplinger  Fellowship  in  Public 
Affairs  Reporting,  MA-journalism,  look¬ 
ing  to  join  midsize  daily.  MarkTatge,  PO 
Box  21292,  Columbus  OH  43221; 
(614)  486-2610. 

1  "3  YEARS"  daily  newspaper  experience. 

1  ambitious  &  eager  to  work  for  photo¬ 
conscious  medium  size  paper.  All  offers 
considered.  Resume/portfolio  upon  re- 
i  quest;  Bret  Priebe,  1801  Palm  Village 

1  Blvd,  #153,  Bay  City  TX  77414;  (409) 

1  245-7371. 

E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY 


The  press  can  do  a  better  job 


By  Katharine  Graham 

I  think  we  must  do  a  better  job  of 
explaining  the  true  role  of  the  press. 
The  best  way  we  can  serve  the  com¬ 
munity,  the  country  and  even  the 
home  team  is  to  report  on  and  print 
the  real  news  about  them. 

Often  the  news  focuses  on  corrup¬ 
tion,  deceit  or  failure.  But  unless  we 
can  convince  the  public  that  we  don't 
favor  bad  news  over  good  .  .  .  only 
news  itself  ...  we  risk  mounting 
hostility.  1  don’t  believe  the  press  can 
ever  be  —  or  need  be  —  popular.  I  do 
think  we  can  be  better  understood. 

We  also  must  do  a  better  job  of 
explaining  the  media  as  a  business 
operation. 

What  is  not  clearly  perceived  by  the 
public  —  and  even,  on  occasion,  by 
our  own  people  —  is  this:  Financial 
success  is  not  a  luxury  in  today’s 
world,  but  a  necessity. 

Quality  costs  money.  The  cost  of 
maintaining  an  overseas  bureau,  for 
example,  has  risen  from  $60, 000  a 
year,  when  1  first  joined  the  business 
twenty  years  ago,  up  to  $200,000 
today. 

More  important,  financial  strength 
is  the  foundation  on  which  the 
independence  of  the  press  is  built.  It 
gives  us  the  ability  to  pursue  the 
news,  no  matter  how  unpopular,  cost¬ 
ly  or  even  dangerous  that  might  be. 

Financial  strength  enabled  the 
Washington  Post  to  pursue  the 
Watergate  story,  despite 
Administration  efforts  to  thwart  us. 
These  even  included  attempts  to  pre¬ 
vent  renewal  of  our  television  station 
licenses,  which  caused  our  stock  to 
plummet  and  cost  over  a  million  dol¬ 
lars  to  defend.  Most  smaller  newspa¬ 
pers  with  fewer  financial  resources 
simply  cannot  afford  to  take  such 
risks. 

We  also  must  do  a  better  job  of 
explaining  some  press  practices  that 
are  not  well  understood. 

Leaks  are  an  example. 

To  hear  some  government  officials 
talk,  you  would  think  that  a  leak  was 
an  exceptional  occurrence,  and  that 


(Katherine  Graham,  chairman  of 
the  board,  the  Washington  Post  Com¬ 
pany,  delivered  an  address  at  the  6th 
Ralph  McGill  Lecture  recently  held 
at  the  Henry  W.  Grady  School  of 
Journalism  and  Mass  Communica¬ 
tions,  University  of  Georgia.  Her  ad¬ 
dress  appears  in  two  parts — the  first 
ran  last  week.) 


leaks  represented  a  breakdown  of  the 
system. 

I  admit  1  sympathize  with  their 
frustration  at  saying  something  in  a 
private  meeting,  only  to  read  about  it 
in  the  paper  the  next  day,  and  maybe 
even  to  have  it  distorted  or  mis¬ 
represented.  It  has  happened  to  me. 

In  fact,  however,  a  leak  is  not  a  leak 
until  the  wrong  person  gets  wet.  If  a 
newsman  finds  out  the  fact  that  Presi¬ 
dent  Reagan  plans  to  send  more  than 
5,000  troops  on  manuevers  to  Central 
America,  is  that  a  leak  or  is  it  a  public 
service?  The  person  who  provides 
that  information  believes  his  act  to  be 
in  the  highest  tradition  of  public  serv¬ 
ice. 

The  Reagan  Administration 
believes  it  is  being  victimized  by 
leaks.  I  call  it  the  fruit  of  good  report¬ 
ing.  It  depends  on  where  you  sit. 

Leaks  are  useful  to,  and  used  by, 
the  politicians  who  complain  about 
them.  Selective  leaks  by  the  execu¬ 
tive  branch  are  a  regular  means  to 
alert  the  public  to  government  pro¬ 
grams  and  to  conduct  foreign  rela¬ 
tions. 

Leaks  form  a  fundamental,  and  I 
would  argue  inevitable  and  even 
necessary,  component  of  our  system 
of  government  and  its  com¬ 
munications  with  the  people. 

The  unnamed  source  is  the 
essential  ingredient  to  a  leak  —  and  is 
also  misunderstood.  There  have  been 
instances  of  casual  or  sloppy  use  of 
anonymous  sources.  However,  the 
press  is  currently  attempting  to  name 
and  identify  sources  as  much  as  possi¬ 
ble. 

Sometimes,  however,  the  sensitiv¬ 
ity  of  information  or  the  position  of 
the  individual  providing  it  makes 
using  an  unnamed  source  essential.  It 
is  the  only  way  to  put  vital  news  in  the 
hands  of  the  public  and  protect  the 
individual  from  reprisal  by  an 
unsympathetic  boss,  or  a  more  ruth¬ 
less  force  in  our  society,  such  as  ter¬ 
rorists  or  gangsters. 

But  explaining  ourselves  is  not 
enough. 

We  must  strive  to  do  our  jobs  bet¬ 
ter,  be  always  alert  to  the  require¬ 
ments  of  fairness  and  accuracy  and 
attempt  to  give  the  complete  story,  as 
free  of  bias  as  humanly  possible. 

We  should  admit  our  mistakes  and 
correct  them,  and  this  is  happening 
much  more  now  than  before. 

Finally,  we  must  be  ready  to  sup¬ 
port  our  people  and  the  institution  of 
the  free  press. 


We  must  defend  our  reporters 
against  unfounded  attacks  of 
unfairness  or  inaccuracy. 

We  must  vigorously  contest  libel 
suits,  no  matter  how  expensive  that 
might  be. 

We  must  be  willing  to  go  to  court  to 
preserve  the  public’s  right’s  of  access 
and  to  jail  to  preserve  our  confidential 
sources.  And  we  do. 

In  short,  we  must  not  retreat- 
.  .  .  neither  in  the  face  of  hostility — 

.  .  .  nor  in  the  face  of  suits.  We  must 
not  be  complacent  or  content  with  the 
soft  story  or  the  easy  way  out. 

Instead,  we  must  go  forward.  We 
must  expand  our  coverage,  dig  deeper 
and  work  harder  to  make  the  public 
aware  of  the  complex,  often 
unsettling,  not  always  exciting  issues 
that  affect  our  lives. 

The  simple  fact  is  this;  “freedom  of 
the  press’’  is  not  so  much  the  press’ 
freedom  as  the  citizen’s  right  to  be 
informed. 

To  know  what  is  going  on  and  to  be 
able  to  act  on  that  knowledge  have 
never  been  more  important,  consider¬ 
ing  the  economic,  social,  diplomatic, 
nuclear  threats  we  face. 

True  freedom  of  the  press  as  we 
know  it  in  this  country  exists  nowhere 
else,  certainly  not  in  totalitarian 
states,  nor  even  in  most  of  our  sister 
democracies. 

It  is  essential  to  our  free  way  of  life . 
Without  information  of  the  highest 
quality  and  deepest  penetration,  we 
lose  our  ability  to  govern  ourselves  in 
our  kind  of  democracy.  We  surrender 
our  thoughts  to  those  who  would  do 
our  thinking  for  us.  If  we  surrender 
our  critical  judgment  to  dictators  of 
the  mind,  our  liberty  will  surely 
follow. 

If  people  do  not  understand  what 
our  liberties  are  and  why  they  are 
essential,  people  won’t  fight  to  keep 
them  and  may  sit  passively  by  as 
liberties  erode. 


SADLER  AND 
ASSOCIATES,  INC. 

Personnel  and  Organization  Counsel 

Professional  evaluation  and  as¬ 
sessment  reports  on  job  appli¬ 
cants  in  the  newspaper  and 
communications  industry. 

333  NORTH  MICHIGAN  AVENUE 
CHICAGO,  ILLINOIS  60601 
(312)  263-1607 
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1984  Directory 

of  Journalism 
Awards  and 
Fellowships 


I 

Presenting  the 
yeaPs  best 
opportunity  to 
promote  your 
journalism  awards! 


12th  Annual  Edition  ...  A  pullout  supplement  listing 
awards,  prizes  and  benefits  offered  in  1 984  to  editors, 
reporters,  photographers,  columnists,  cartoonists 
and  students,  with  names,  addresses,  deadlines  and 
entry  qualifications. 

Your  Awards  Directory  advertising  will  be  read  by 
thousands  of  newspeople  at  daily  and  weekly 
newspapers,  wire  services,  syndicates,  and  news 
magazines  —  and  benefit  by  bonus  cimulation 
because  the  supplement  has  year-round  sales  as  a 
separate  publication.  Tell  this  focused  and  highly 
motivated  audience  about  the  prizes  offered, 
deadlines,  and  other  information  they  need  to  submit 
nominations  for  your  awards.  You’ll  eliminate  postage 
costs  involved  with  extensive  mailings  and  list 
maintenance  —  and  attract  more  and  better 
entries,  too! 

The  Directory  of  Journalism  Awards  and  Fellowships, 
a  reference  guide  to  more  than  300  contests  and 
competitions  for  news  media  people.  Format  presents 
an  alphabetical  listing  by  name  of  competition, 
with  topical  headings  on  subjects  ranging  from 
AERONAUTICS  to  WRITING  STYLE.  In  addition,  the 
Awards  Directory  features  a  list  of  fellowships  and 
special  scholarships  available  to  working  or  aspiring 
journalists. 

Published  December  31,  1983 

Reserve  your  space  today. 

Advertising  deadline:  December  9 


575  Lexington  Avenue,  New  York,  N.Y.  10022  •  (212)  752-7050 


KI^^VILLE 
£.  T’s  HOMETOWN 


The  K  NOxviLLE  Journal 

A  Gannett  Newspaper 

Morning  except  Sunday 


East  Tennessee  that  is. 


One  of  the  most  dynamic  growth  ^ 
markets  in  the  Southeast.  And  the 
home-town  of  East  Tennessee. 


We’re  East  Tennessee’s  shopping 
center.  It’s  business  and  manfacturing 
foundation.  Hub  of  research  and  ■ 
industry.  / 

Gateway  to  the  nation’s  premier 
tourist  national  park  ^  The  Great 
Smoky  Mountains, 

So  when  you  think  of  E.T.  .  ,  call 
“home”.  ,  .  Knoxville^  Tennessee, 


For  more  information  contact  Story  A  Kelly-Smith,  Ihc* 

The  Knoxv  ille  Nevvs-Senliiiel 

A  Scrippi-Hoieayd  Newspaper 
Evaning  and  Sunday 


P.O.  Box  80,  Knoxville,  TN,  37901  Phone  615/523-3131 
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